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Anniversary Era 
Detroit’s DAC 
Mecca of Motordom 
Ferry’s 30-Year Job 


By 
Chris Sinsabaugh 









NNIVERSARY conscious, that’s 

me, “me” meaning the column 
in this case. I’ve been thataway 
for the past couple of months — 
Packard’s 40th, Studebaker’s dou- 
ble-header, the corporation’s 88th 
and the Champion’s first, and now 
mes a couple more — the 25th 
of our own Detroit Athletic Club 
ad the 30th anniversaries of 
Alvan Macauley and Hugh Ferry 
ging to work for Packard. Writ- 
ing about milestones seems to have 
astrong appeal to this conductor. 

* * * 


IN THE CASE of the DAC, the 
celebration of a quarter-century of 
operation comes next week. Just as 
it is with some who enjoy cock- 
tails and do it in a big way by 
quaffing triple Martinis, the club 
has scheduled a six-day program to 
give its members a chance to blow 
off steam to properly celebrate 
that, after 25 years and starting 
from scratch, it has in that time 
paid two bond issues of $1,100,000 
and has run up a cash-on-hand 
item of $600,000. In addition, it has 
and has had a waiting list. So 
permit me to gloat a bit over my 
foresight in getting in line in time 
to become a rookie member, Class 
of September, 1939. 


* * * 


SO WITH a pride of member- 
ship, I point to a magnificent club 
that was founded under the lead- 
ership of the early tycoons of the 
automobile industry and which to- 

, in this business of ours, is 
regarded as the Mecca of Motor- 
dom, not only in Detroit but the 
country at large. It is the cross- 
toads comparable to New York’s 
famous 42nd Street and Fifth Ave- 
nue where, if you stand long 
enough at that corner, you meet 
everybody you ever knew. So it 
8 with the lobby of the DAC, 
if you want to run across promi- 
nent executives in the automotive 
industry, both local and from all 
Points east and west and north 
and south, even taking in foreign 
territories. 

” a a 

TO PROVE my point about the 
automobile parentage of the club, 

turn to the silver anniversary 
humber of the DAC News, just off 
the _press, and reflecting great 
credit on its editing by Secretary 
Charles A. Hughes. But then he 
ought to know the history of the 


club, for he has held that job 
(See SPARKS, Page 23, Col. 1) 


In This Issue 


Car Registratio 
ns 
Coming Events 





otor Exports Dip as U.S. Total Rises 


Founded in 1925 as Automotive Daily News 


The Newspaper of the Industry 


DETROIT, APRIL 13, 1940 








War Restrictions: 
Basis for Decline 
In Car Shipments 


Automotive Exports Drop 
From 9 to 6 Percent 
of Total Market 


WASHINGTON. — Al- 
though the value of Ameri- 
can exports during the first 
six months of the war in 


Europe was 33 percent greater 
than that of shipments abroad 
during the corresponding period 
of a year before, the automotive 
industry did not share this gain. 

The U. S. commerce department 
attributes this to the fact that to 
conserve monetary exchange for 
their specific requirements under 
war conditions, Great Britain and 
France have placed restrictions on 
purchases of certain commodities 
which normally they import from 
the United States in large quan- 
tities. Tobacco, grain, lumber, gaso- 
line also shared the slump. 

Total exports of United States 
merchandise amounted to $1,949,- 
000,000 from September, 1939, to 
Feb. 1, 1940, compared with $1,460,- 
000,000 in the same period a year 
before. In the 1937-38 temporary 
recovery period the total was 
$1,798,000,000. 

Shipments overseas of automo- 
biles, parts and accessories during 
the first six months of war fell 
to $123,600,000 from $132,800,000 in 
the preceding period, the percen- 
tage of total exports dropping from 
9.1 to 6.3. 

The survey shows that ship- 
ments of all products to Canada 
and Latin America increased 47 
percent, to Europe 27 percent and 
to Asia 33 percent. Declared ex- 
ports to Germany and German- 
occupied areas dropped to $700,000 
from $72,000,000 in previous period. 

Aided by a substantial increase 
in truck purchases, especially those 

(See EXPORTS, Page 13, Col. 5) 


Truckers Lose 
Case Against 





28,000,000TH FORD. Edsel Ford, pees of Ford Motor Co., points to the 
official designation as the 28,000,000th Ford comes off the final assembly line at 
the Edgewater (N. J.) a. Standing at the car door is Gov. Moore of New 
Jersey. Others, left to right, are Senor Santiago Suarez, Mexican consul; Wal- 
lace R. Campbell, president of Ford Motor Co. of Canada, Ltd., Douglas S. 
Cole, Canadian trade commissioner, and Ford. (See Story on Page 8) 


Drop National Truck Show 
For Big Exhibit at N.Y. Fair 


NEW YORK.—The largest brand- 
new exhibit yet added to the 
World’s Fair of 1940 in New York 
will be a mammoth National High- 
way Transportation show covering 
30,000 square feet alongside the 
Maritime, Transport and Com- 
munications building, according to 
Harvey D. Gibson, chairman of 
the Fair’s board. 


Contracts were signed last week 
by J. F. Winchester, president of 
the National Motor Truck Show, 
Inc., and Gibson. Representatives 
of participating firms attended a 
luncheon at the fair. 

At the same time Winchester an- 
nounced that the National Motor 
Truck Show, held in Newark in 
1937-38 and in Chicago in 1939, 
will be dropped in favor of the 
Fair exhibit. 

Twenty firms will display more 
than 60 truck models in the Fair’s 
outdoor arena. Macadam will be 
laid for an exhibit base along the 
Fair’s Main Street, and a huge 
canopy will cover the show. An 





accessory manufacturers, 
rooms and lounges. 


“Instead of confining our activi- 
ties to manufactured products 
alone,” said Winchester, “arrange- 
ments are being made for a pro- 
motion of vocational effort, por- 
traying the advantages of the 
highway transportation industry to 
the public in a unique and educa- 
tional manner. 


“The average small manufacturer 
will be able to display his products 
for the entire duration of the fair 
at no greater cost than would be 
necessary in a short time conven- 
tion exhibit,” said Winchester. 


The largest truck in the world 
— longer than a freight car — so 
big that it cannot be driven on a 
public highway, may be displayed 
by Mack International, said E. M. 
Post jr., vice-president. The be- 
hemoth is 13 feet wide, 58 feet 
long and rolls smoothly along on 
18 tires. Used exclusively for strip- 
coal mining, the truck has a capac- 


meeting 


he ity of 45 ; i 3 
IcC Rate Rulin additional 2,000 square feet within a ate er “a Mm oo he 
¢ the Maritime, Transport and Com- gargantua — will illustrate the 
WASHINGTON. — A group of} munications building will be c 
affiliated motor truck freight lines| devoted to booth exhibits for (Continued on Page 12, Col. 4) 


this week lost in the U.S. supreme 
court their case against the Inter- 
state Commerce Commission, based 
on the refusal of the federal 
agency to issue to them certificates 
of convenience and necessity and 
to accept certain through rate 
schedules filed by the group. 

The high court, without a formal 
opinion, affirmed a lower bench 
decision sustaining the ICC action. 

In July, 1938, the commission | 
denied a certificate to the Acme | 
Fast Freight, Inc., and its affiliated || g— 34038 Pontiac 
companies, and a year later struck || 7 29536 Oldsmobile 22, 169— 7 
from its files certain through rates || 8— 15,848 Chrysler 11,592— 8 
established by the group on the || 9_ 15,336 Studebaker 7,293—13 
ground they were illegal. In this|| j9W— 13,788 Mercury 8.910— 9 
connection, the ICC held that com- | Total All Mak 
mon carriers subject to the motor | 589.432 ‘ 210.987 
carrier act could not establish joint | asd , , 
rates with common carriers not | et ee ee of 
subject to that law. ; , 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1940 
Pes. 


Chrysler Sales 


1939 

Pos. 
95,840— 
76,386— 
59,813— 
31,960— 
$1,057— 
28,501— 


Make DETROIT.—Sales of Chrysler 


Corp. for the first quarter of 1940 
were the greatest for any first 
quarter in the corporation’s his- 
tory, according to a_ statement 
made public today by K. T. Keller, 
president. These figures cover do- 
mestic and export shipments from 
plants in the U. S. and Canada. 
In the first three months of this 
year, sales of Plymouth, Dodge, 
De Soto and Chrysler passenger 
cars, Plymouth and Dodge com- 
mercial cars and Dodge trucks 
totaled 344,759 vehicles, as against 


1—135,709 Chevrolet 


2— 90,213 Ford 

3— 68,782 Plymouth 
4— 44,825 Buick 
5— 34,178 Dodge 
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He Decries Effect 
Of Devaluation in 


Used Car Market 


Holds Plant Mechanization 
Creates Rather Than 
Reduces Jobs 


By William Ullman 
Staff Correspondent 


WASHINGTON. — Ford 
Motor Co. could sell a good 
automobile for $500 if it 
could see a market for 1,000,- 


000 cars a year but such an 
innovation would have “a very 
drastic effect’ on the used car 
market, Edsel Ford, president, told 
the Temporary National Economic 
Committee here this week. 


“We feel,” he said, “that there is 
always a field down below—that 
everyone in the world wants to 
buy a motor car. The price of our 
automobile has gone up today but 
it is a better car. It is still com- 
petitive. The public apparently 
wants more room and more power 
and we give it to them. 

“The man who formerly pur- 
chased the Model T today depends 
upon used cars, and this has cre- 
ated the used car market. We hope 
some day to produce a car in the 
former low priced field but with 
greater power. The low-priced field 
is not saturated.” 

Ford declared the “theory of 
scarcity” makes manufacturers re- 
luctant to introduce new improve- 
ments. Ford plants today are run- 
ning only to three-fourths of ca- 
pacity, he said, adding that he is 
not planning to run to full capacity 
soon. 

Technological improvements in- 
troduced by his company, Ford 
said, have had the effect of in- 
creasing rather than decreasing 
employment, continuing: 

“Three million men are normally 
employed in making, selling and 
servicing cars, because, with ma- 
chinery, cars can be produced at 
prices people can pay. And that, 
in turn, creates jobs at wages that 
enable people to buy. The cars, the 
jobs, the wages would not be there 
were it not for machinery.” 

The cost of an automobile now 
selling for about $700, Ford said, 
would be more than $17,000 if 
manufactured by hand labor in- 
stead of by huge labor-saving ma- 
chines. He acknowledged _ that 
manufacturing costs are constantly 
cut by taking certain men off cer- 

(Continued on Page 16, Col. 4) 


at New High 


With 344,759 in Ist Quarter 


268,520 vehicles in the first three 
months of 1939, an increase of 76,- 
239 units. The previous high first 
quarter was in 1937 when 283,571 
units were sold. 


The Chrysler division in the first 
quarter of 1940 had the biggest 
percentage increase over last year 
of any Chrysler Corp. division with 
47 percent. Dodge truck and com- 
mercial car sales showed an in- 
crease of 34 percent. 


Every division of Chrysler Corp. 


had the highest first quarter this 
year of any year. 
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Chicago Dealer 


Cook County’s Total Now 
204, CATA Report Shows 


Special to Automotive News 


CHICAGO. — Pointing out that 
the gains have been made princi- 
pally in three or four groups of 
cars, the Chicago Automobile 
Trade Assn. in a report just is- 
sued makes known an increase of 
21 new car outlets in Chicago and 
Cook county during the past three 
months. 


The total on Apr. 1, states the 
association, was 504 as against 483 
on Jan. 1 of this year and 463 on 
Jan. 1, 1939. 


Of the 504 outlets, 


Studebaker Sales 
In March Highest 









































dealers, dealer branches and dis- 
tributors as well as factory 
branches, Chicago has 327 and the 
surrounding towns in the county 
have 177. 


A further analysis by the CATA 
shows that during the first quar- 
ter of this year, 14 new car out- 
lets “dropped or lost their new car 
franchises, three of the dealers 
took over other franchises, one 
continued the operation of another 
make of car, and 10 went out of 
the new car business entirely.” 

The number of outlets for each 
make of car follows: 

Buick, 32; Cadillac, 11; Chevro- 
let, 50; Chrysler, 35; Crosley, 1; 
De Soto, 38; Dodge, 40; Ford, 61; 
Graham, 11; Hudson, 43; Hupmo- 


including 


; Le eee gee Lincoln, 6; 
ncoln-Zephyr, ; Mercury, 37; 
Since 1929 Month Nash-LaFayette, 35; Oldsmobile, 


32; Packard, 21; Plymouth, 111; 
Pontiac, 42; Studebaker, 32, and 
Willys, 38. 


Detroit Dealers 


Sell 9,035 Cars 
During March 


DETROIT. — New car registra- 
tions in Wayne county (Detroit) 
during March totaled 9,035 units, 
a gain of 14 percent over the 7,901 
new cars sold in March, 1939. 
Truck registrations, how- 
ever, showed a decline during the 
past month, totaling 684 as com- 
pared with 794 in the like month 
of last year. 


Ford’s 2,141 units topped the new 
car divisions, followed in order by 
Chevrolet, with 1,692; Plymouth 
with 907; Dodge 829; Buick 699; 
Pontiac 686; Mercury 414; Oldsmo- 
bile 341; Chrysler 330; Hudson 266; 
DeSoto 193; Packard 183; Cadillac- 
LaSalle 107; Nash 102; Studebaker 
77; Lincoln 59; Willys 9. 


Ford also led the truck sales 
with 289 for March. Others were 
Chevrolet 156; Dodge 122; Inter- 
national 37; GMC 34; Divco 18; 
Plymouth 12; Federal 5; Stude- 
baker 4; White, Mack and Dia- 
mond T 2 each, and Hudson 1. 


SOUTH BEND.—March sales of 
the Studebaker Corp. were the 
largest for the month since 1929, 
according to Paul G. Hoffman, 
president. First quarter factory 
sales also set an il-year record, 
amounting to 29,366 passenger cars 
and trucks compared with 19,746 
units sold in the corresponding 
period of 1939, a gain of 49 percent. 


March sales of 11,391 units 
compared with 10,208 in March, 
1939, the first month of production 
of the company’s low-priced Cham- 
pion. 

”"Studebaker’s retail deliveries to 
consumers in the United States in 
the first quarter showed a gain 
over 1939 of 87 percent contrasted 
with the gain of 49 percent in 
factory sales to dealers,” Hoffman 
said. Retail deliveries for the first 
three months of 1940 amounted to 
22,389 units compared with 11,969 
in the corresponding period last 
year. For March, retail deliveries 
of 8,829 units compared with 5,476 
in the 1939 month. 


Ford Reports 
March Truck 
Sales at Peak 


DEARBORN.—Rising 41 percent 
over the preceding month, retail 
sales of Ford trucks and commer- 
cial cars during March were the 
heaviest for any March since 1929 
with the sole exception of 1937. 

Sales to customers totaled 18,- 
829 units. This was a 20 percent 
increase over March of the previ- 
ous year. 

The showing for the last 10 days 
of March was even more impres- 
sive than that for the month as a 
whole. Sales for the period totaled 
9,152 units and were the largest 
for any 10-day period since April, 
1937. 


Doescher Vice Merz 


As ‘500’ Chief Steward 


WASHINGTON. — Appointment 
of Ted H. Doescher, of Chicago, as 
chief steward of the Indianapolis 
500-mile race is announced by the 
contest board of the American 
Automobile Assn., through Ted Al- 
len, its secretary. 


Doescher, who served for the 
past two years as Midwest repre- 
sentative of the AAA contest 
board, succeeds Charles C. Merz, 
who on Jan. 1 this year retired 
as chief steward to take over du- 
ties as assistant to the general 
manager of the Indianapolis Motor 
Speedway. Merz five years ago suc- 
ceeded Eddie Edenburn, who died 
in 1934, 


New Lamp Offered 


EAST PITTSBURGH, Pa. — A new 
85-watt 58-inch type RF fluorescent 
lamp, producing white light and de- 
signed especially for industrial service, 
is announced oy the Westinghouse 
Lamp division. he new lamps may 
be operated on either 105-125-volt or 
210-225-volt 60-cycle a-c circuits in 
special equipment which provides di- 
rect current through the use of a 
rectifying device. 


N. C. Car, Truck Sales 
Gain in First Quarter 


RALEIGH, N. C.—According to 
Director R. R. McLaughlin of the 
motor vehicle division, sales of new 
automobiles and trucks in North 
Carolina increased during the first 
quarter of this year, compared 
with the first quarter of 1939. 

McLaughlin said new .car reg- 
istrations last quarter totaled 12,- 
418 as compared with 9,857, and 
new truck registrations totaled 2,- 
992 as against 2,715. 


Outlets Increase 21 in 3 Month 














































ok ae a ieee Forest H. 
» Manager o i 
Atlanta region, igevs regions 


pleasant anticipation, were J. 
center; L. F. 
regional manager of Minneapolis. 


EAST AND WEST met in this picture of E. J. Poag, Dodge assistant general 
S. Bash, regional manager of Se 


sales manager, left, and C. 


VanNortwick, Detroit regional manager, le 


Dodge Managers Meet... . 





Akers, chats with George W. Malcomson, 
, and Frank Seaman, right, manager of the 
at Dodge’s regional managers meeting held in Detroit this week. 





THREE DODGE MEN, who appear to regard spring sales prospects with 
W. Hutchins, assistant — sales manager, 
, and Joe Cook, right, 








Nash to Spend $4,000,000 


On Its Plants in Wisconsin 


Special to Automotive News 


KENOSHA, Wis. — Nash-Kelvin- 
ator is expending $4,000,000 in a 


building and expansion program 
for its plants at Milwaukee, Ra- 
cine and Kenosha, George W. Ma- 
son, president of the corporation, 
told a luncheon of 800 Kenosha 
business, professional and _ civic 
leaders here Wednesday. 

It was Kenosha’s first official 
welcome to Mason, who came here 
from Detroit for the occasion with 
all of the Nash-Kelvinator official 
family. 

First step in the program is a 
$300,000 building, ground for which 
is now being broken in Kenosha, 
Mason said, and added that “pros- 
pects for continued progress in the 


Brisk Car Sales 
Are Reported 
By Wis. Dealers 


MILWAUKEE. — Milwaukee and 
Wisconsin automobile dealers re- 
port sales continuing brisk in both 
new and used cars. 


Mid-City Chevrolet Co. reports 


automotive industry in 1940 and 


1941 are exceedingly bright.” 


In the reception line were R. S. 
Kingsley, Kenosha, president of the 


Wisconsin state chamber of com- 
merce; R. A. DeVlieg, general 
works manager of Kenosha divi- 


sion; H. R. Horsey, president of 


Kenosha chamber of commerce; 
W. F. Armstrong and H. G. Per- 
kins, vice-presidents of Nash-Kel- 
vinator; H. J. Mellum, secretary, 
Nash-Kelvinator; N. E. Wahlberg, 
Kenosha, vice-president in charge 
of engineering; Meade F. Moore, 
Kenosha, Nash chief engineer; F. 
M. Beauregard, Nash factory man- 
ager, Kenosha and Mason. 


Mason told how the corporation 
has spent $2,000,000 in modernizing 
the Kenosha plant in the past three 
years, of the $6,000,000 Kenosha 
payroll last year, and the $3,000,000 
spent in Wisconsin for purchases 
from Nash suppliers. 


For a fresh automotive viewpoint, 
read George M. Slocum’s ‘‘A Word in 
Edgewise.”’ 













s Angeles, right. 
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March Car Sales 
In Chicago Best 
Since May, 1938 


CHICAGO.—Producing the big. 
gest monthly total since May of 
last year, March new car registra. 
tions in Cook county hit the 11,634 
mark for a sharp gain over Feb. 
ruary of this year and March, 
1939, according to the Bureau of 
Motor Advice official tabulations, 


The 11,634 total compared with 
9,894 for the preceding month and 
with 9,779 for the corresponding 
month last year. 

Chevrolet was well out in front 
with 2,366 units, and Plymouth held 
second place with 1,612, followed 
by Ford with 1,250, Buick with 
1,185, and Pontiac with 1,106. 

Dodge took sixth place with 799, 
Oldsmobile seventh with 745, Pack. 
ard eighth with 460, Studebaker 
ninth with 351, and Chrysler tenth 
with 327. 

In order thereafter came DeSoto 
with 309, Mercury with 301, Hud- 
son with 289, Nash with 238, La- 
Salle with 121, Lincoln-Zephyr 
with 77, Cadillac with 55, and 
Willys with 51. 


Republic Steel 
Loses Appeal 
On NLRB Order 


WASHINGTON. — Writing the 
final chapter in the Little Steel 
strike of 1937, the U. S. supreme 
court this week ordered the Re- 
public Steel Corp. to reinstate more 
than 5,000 employes with back pay 
estimated at $5,000,000. 

T. M. Girdler, chairman of the 
corporation, told stockholders later 
in the week that it would not cost 
anything, like the $5,000,000 re- 
ported to reimburse CIO strikers. 
“The management since termina- 
tion of the strike has adhered to 
the policy of reinstating strikers 
as work was available,’ Girdler 
said. “As a result, many of the 
strikers had already returned to 
work at the time of the National 
Labor Relations Board’s order.” 

The Republic strike resulted in 
numerous deaths, including the 
killing of 10 strikers on Memorial 
Day, 1937, by Chicago police. The 
strike extended into Michigan, 
West Virginia, Pennsylvania, Illi- 
nois and Ohio. 

The Supreme Court handed down 
no opinion on the case this week. 
It merely refused to review the 
findings of the Third Circuit Court 
of Appeals, of Philadelphia, which 
had sustained the order of the 
National Labor Relations Board. 

The refusal of the highest tri- 
bunal to review the findings of 
the Court of Appeals leaves the 
order for reinstatement in effect. 


Directors Re-elected 


By Stewart-Warner 
RICHMOND, Va.—Annual meet- 
ing of stockholders of Stewart- 
Warner Corp. and subsidiaries was 
held here Wednesday, presided over 
by James S. Knowlson, president 
and board chairman. 

Election of the board of direc- 
tors took place, resulting in the 
re-election of the seven incumbents. 
These are James S. Knowlson, 
Frank A. Ross, Ralph M. Shaw, 
Irving S. Florsheim, Robert J. 
Dunham, T. T. Sullivan, and Gardi- 
ner Symonds. No other business 
was transacted. 





more people purchased cars from 
the firm in March than ever be- 
fore in the company’s history. The | 
local firm sold $149,000 worth of | 
cars last month. 

Humphrey Chevrolet Co. reported | 
the sale of 407 automobiles in| 
March, while W. J. Sawyer, head 
of the West Side Buick Co., re- 
ported the delivery of 94 new 
Buicks in March and 152 used 
cars. The company, however, closed 
the month with 232 used cars on 








TY MILESTONES EACH. Hugh J. F tary-treasurer of Pack- | 2224 the largest inventory the/ 

THIR I 4ES' YES EACH. ug . Ferry, secretary-treasurer o *k- : : : a oe 

ard, left, reviews with Chairman Alvan Macauley the cavalcade of Packard | sel ever had, according to 
je ’ . 


years. They celebrate 30 years each with Packard this month. 


A GROUP OF PARTY of Dr. Rafael Angel Calderon Guardia, president-elect 
of Costa Rica, visiting Goodyear, met with E. J. Thomas, executive vice-pres!- 


dent of the company, and A. G. Cameron, vice-president of Goodyear Export Co. | 
Left to right are F. Palau, Costa Rican journalist; Rafael Yglesias, Cameron, 
Dr. Calderon Guardia, Thomas, Victor Manuel Yglesias, and J. J. Blandin, 
| manager, Goodyear crude rubber division. 
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a neighbor in Texas, ex- 
ow his failure to vote in the 
nt National Automobile Dealers 
Assn. referendum on the Patman 
yj, on the grounds that he had 
never received a ballot. I have 

ked with NADA and under- 
¢and that they did not use their 
ym mailing list in this mailing 
for the simple reason that they 
gished to avoid any possible charge 
hat their own list was in anyway 
siased or incomplete. The inde- 
ndent list substituted for the 
NADA list was thought to be as 
comprehensive as any in the in- 
justry. The neighbor in Texas 
writes: 

* * * 
“ ‘Dealers Tell Me’ column, 
issue of Mar. 30, you take the 
jealers to task for not voting on 
the Patman Regulatory bill. It 
may be that a great number of the 
9000 dealers who failed to vote 
were in the same position we are, 
and did not receive a ballot. 
* * * 


'e were under the impression 

Pi dealer in the United States 
was to receive a a 

A whether ey wer 

ite of the national organi- 
mation or not. We have been a 
sustaining member of NADA for 
several years, until recently, and 
were anxious to vote on this im- 
portant question. Since we did 
not have the opportunity to cast 
s ballot we are inclined to believe 
there might be a good many 
others like us, who do not care 
to be classed in the category of 
being either dumb or numb as 
you so aptly put it. We are very 
much opposed to any form of 
government regulation, and have 
enjoyed the numerous articles ap- 

in previous issues of 

Automotive News calling at- 
tention to what we might expect 
it the above mentioned bill was 
allowed to pass. 

* * * 

“We have been Dodge dealers in 
Port Arthur for almost 24 years, 
and, while we feel some features 
of our factory contract could be 
improved on, our relations as & 
whole have always been most 
pleasant. Our idea regarding a fair 
return in this business is that most 
of the trouble lies within the dealer 
body itself, and it is usually the 
dealer doing most of the squawk- 
ing who is also responsible for 
causing the most havoc and is also 
responsible for lowering sound 
business standards among his fel- 
low dealers.” 

+ oS * 

I agree with the writer of this 
letter that, under such circum- 
stances, he should not be classi- 
fied in the same group with those 
who received ballots but did not 
vote. I cannot believe, however, 
that any such list could have 
been so far wrong as to exclude 
$0,000 dealers from this referen- 
dum, so I must conclude that 
there is a large army of dealers 
Who just don’t give a hoot. 

a * * 


Talking to Dealers 


A FEW weeks ago Paul Graves, 
of the Detroit Auto Dealers 
Assn, asked me on the way back 
frm Washington if I would come 
‘0 his next monthly luncheon to 
‘ay a few kind words to his mem- 
‘ership. I demurred on the grounds 
that I felt much more comfortable 
having dealers tell me something 
than for me to attempt to tell 
dealers something. Before he had 
4 chance to accept refusal, I ac- 
‘epted his invitation. I then found 
quelle faced with a problem of 
nding a topic to talk upon. Of 
‘ourse, there was the used 
Problem, the Patman bill, the FTC 
Code, packing, financing, dealer 
relations, employe relations and so 
‘orth, but I share a common ig- 
Norance with a lot of other people 


Denke tell me.. 


By William C. Callahan 


week’s mail brings a letter] all strive to solve 











car | 
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IADA Hails Closed Territories 


in so many 
different ways. 
*” * 

Under this pressure I came to 
the conclusion that, by selecting 
a problem which none of us had 
heard much about before, I might 
be on safe ground since my hear- 
ers would not know whether I was 
right or wrong. I then decided 
upon the topic of “Wild Trading” 
and “Over-Allowances.” It seems 
to me that, while we all go in 
for this sort of thing, we accept 
it more or less in the same way we 
accept the involuntary actions of 
our respiratory system. That is, 
we never worry much about how 
or why we breathe until we start 
to choke up. With the hope that 
some of the observations I made 
in Detroit may stimulate a little 
more thinking along these lines 
before we all develop a chronic 
asthmatic condition, I am taking 
the liberty of passing along to 
readers a few of the things I 
told dealers: 


* * *£ 


Buying Volume 
“TYROM all parts of the country — 

including Detroit — we get re- 
ports that heavy new car sales this 
Spring are being made only at the 
expense of wild trading and over- 
allowances. That is, dealers all 
over are using their profit margin 
to buy volume. Now to me this 
just doesn’t add up and make 
sense. We are selling better auto- 
mobiles today than we ever sold 
before. We have more people who 
have become accustomed to the 
convenience of automobiles and 
who would not be without one, 
than we ever had before. And yet, 
we as a group, admit that we go 
out and buy their business. 

* 


“Now the first cry I hear is 
that of ‘factory pressure.’ Don’t 
misunderstand me. I know this 
pressure is not a figment of 
imagination. It is real. It always 
has existed. It always will exist. 
Factories are competitive among 
themselves, and they will not 
sacrifice their competitive posi- 
tion among other factories in 
order to curry the favor of a 
dealer or protect a dealer’s in- 
vestment. Protection of his in- 
vestment is the dealer’s own 


problem. 
* * *# 


Making Money 
_ there are plenty of dealers 

who are making money in this 
business today. A Dun & Brad- 
street survey now in the making 
on 1939 operations, I understand, 
will reveal that about 80 percent 
of dealers made money. Profit on 
sales is lower than in many other 
lines but the actual profit on in- 
vestment will compare well with 
other lines of business. The figures 
are not complete | as yet. 

* 


“Unfortunately, due to the 
lower profit on sales, dealers 
must sail close to the wind in 
order to break even or keep from 
slipping over into the loss side. 
And here is where I think a lot 
of us can easily misinterpret 
sales policies that are passed on 
to us by factories or copied from 
some successful competitor. This 
volume-selling idea is all right for 
some and for others it just 
doesn’t jell. When we go after 
volume we immediately cut our 
potential profit margin thinner. 
Yet one volume seller in the 
market can force others more 
or less to fall in line or be left 
at the post. 


* 


Becomes Chaotic 


= HEN more and more dealers, 

less and less able to handle 
| this volume idea with the finesse 
| required to make it pay out — fall 
into this category, the condition 
becomes chaotic. If all dealers 
could operate it successfully its 








in the industry about a lot of| value would be lost so far as the| 


things we like to talk about a lot. 
or this reason I hesitated to get 


“? before an audience and expose | 


- Complete inability to solve so 
“any of the problems which we 


|dealer is concerned and only the 
factories would benefit. 
+ A ca 
“Now what the answer to this 
(Continued on Page 20, Col. 5) 


| “The 
| will be open to the public in the} 
Stevens | 


| Antique Lounge of the 








IN RECOGNITION of 20 years of service to Chevrolet, Felix Doran jr., who 


recentl 
enera 


Ww. 
speaker was 
/etherald, 
J. M. 
testimonial book signed b 
Left to right in photo: 
which was presented to Doran. 


M. E. C 


left the post of Chevrolet assistant 
manager of the Fleet Sales division o 
uncheon in the Recess Club Monday by his former associates in Chevrolet. 
/. E. Holler, general sales manager, acted as master of ceremonies. Principal 
oyle, general manager. 
eneral manufacturing manager; E. 
Crawford, chief engineer. Presentation of a 
Chevrolet colleagues was 
oyle, Doran and 


eneral sales manager to become 
General Motors, was tendered a 


Others who spoke were C. E. 
W. Ivey, general auditor, and 
randfather’s clock and a 
e climax of the program. 


oller. Behind Coyle is the clock 


Chevrolet Records Broken 
As Sales Drive Continues 


DETROIT.—Continuation of the 
intensive sales and advertising ac- 
tivities which have contributed so 
largely to the sharp sales gains 
registered by Chevrolet’s 1940 
models was announced by W. E. 
Holler, general sales manager, at 
the meeting of the company’s nine 
regional managers, held in Detroit 
last week. 

Sales and registration figures for 
the current model year to date re- 
veal a series of new records for 
Chevrolet. March sales of 106,091 
were reported as the highest of any 
month since April, 1937, and 
rounded out the first-quarter pe- 
riod 33 percent ahead of 1939. They 
brought total sales in the 1940 
model year to an all-time high for 
the period that has elapsed since 
the current car was _ introduced. 
Sales since Oct. 1, 1939, have sur- 


Nash Sales Rise 
58% in March 
Over February 


DETROIT.—Retail sales of new 
Nash cars in March jumped 58 
percent above February, according 
to W. A. Blees, general sales man- 
ager. 

Sharp progressive improvement 
in sales was shown in the succes- 
sive 10-day periods of the month, 
Blees said. Of the total sales dur- 
ing March, 27 percent was sold 
during the first 10 days of the 
month, 33 percent during the sec- 
ond 10 days, and 40 percent during 
the last 10 days of the month, he 
said. 

Total retail sales throughout the 
United States during the month 
were 5,830 units, as compared with 
3,679 units in February, a gain of 
2,151 units. 

New Nash sales for the model 
year to date, he said, are up 31 
percent above sales a year ago. 
Blees declared sales of Nash’s bed- 
car unit are nearly twice as great 
as they were a year ago. 











Photo Salon Planned 
For APIs 21st Meeting 


CHICAGO.—Plans for a Petrol- 
eum Industry Photographic Salon, 
sponsored by the Photographic 
Society of America, are announced 


by the American Petroleum Insti- | 


tute as a feature of the trade asso- 


ciation’s 21st annual meeting sched- | 


uled for the Stevens hotel here, 
Nov. 11-15. 
The salon, to which photogra- 


phers throughout the country have 
been invited to submit pictorial 
prints, will have as its subject, 
Petroleum Industry,” 


hotel Nov. 9-15. 


and | 





passed by 111,676 units the corre- 
sponding period a year ago. 


The records, the company as- 
serts, show that Chevrolet gained 
in its percentage of cars sold in its 
price class, for the year to date 
through February. Chevrolet’s 
share of this market rose from 
40.2 percent to 43.3 percent, in- 
creasing 3.1 percent. 


Chevrolet’s registrations through 
February gained 43.0 percent over 
those through the same month in 
1939, it is pointed out. Chevrolet 
increased its share by getting 25.1 
percent of the registrations for the 
year to date through February, as 
compared with 23.1 in the same 
period of 1939. 


Used car volume, meanwhile, 
kept pace with the new car gains. 
Chevrolet dealers’ used car volume 
in the first quarter of 1940 totaled 
427,754 units, an increase of 57,800 
over the first quarter of last year. 


Confidence in the current busi- 
ness outlook, Holler said, is based 
on data obtained from dealers in 
the cities already visited, as well 
as on current reports from the 
country as a whole. He has been on 
the road since January, and has 
covered the Midwest, Southwest, 
Pacific Coast and Southeast to 
date. Conditions affecting the mo- 
tor car and truck business are in 
general excellent, he said. The 
current month should, he believes, 
see further upward trend, as the 
weather breaks and spring ar- 
rives in earnest, stimulating the 
latent desire for automobiles. 


James W. Hume 


YPSILANTI, Mich. James W. 
Hume, 61, identified with automotive 
production for many years, died here 
Tuesday morning. @ was a member 
of the firm of Harley C. Loney & Co., 
Detroit, dealers in automotive prod- 
ucts, and previously had been con- 
nected with the Kelsey-Hayes Wheel 
Co., Detroit, and the Jaxson Steel 
Products, at Jackson, Mich. 


i ate 


100,000TH LINCOLN-ZEPHYR 


3 


Urges Elimination 
Of Discounts to 
Insurance Firms 


By H. Wilbur Polson 
Staff Correspondent 
DAVENPORT, Ia.—Commending 
those manufacturers who have 


adopted a “territory security plan” 
to eliminate cross-selling, Iowa Au- 
tomobile Dealers Assn. last week 
at its annual meeting here con- 
demned those remaining companies 
which have delayed inauguration 
of such a plan. 

Dealers also urged manufactur- 
ers to discontinue within the state 
the practice of bidding direct upon 
municipal and state fleet require- 
ments, with bids below prices at 
which the same merchandise is 
offered the regular franchised 
dealer in Iowa. Also urged was 
elimination of the “insurance com- 
pany” discounts. 

In the adoption of a set of 
resolutions, the association went 
on record as opposed to trade 
barriers in the form of legislation 
such as ports-of-entry and other 
restrictive laws which interfere 
with the free flow of commerce 
between the states. 

Other resolutions favored the im- 
mediate establishment of some 
kind of junking plan, wherein 
manufacturers and others will par- 
ticipate with the dealers in used 
car losses now being borne by the 
dealers alone. 

C. S. Fletcher, Studebaker gen- 
eral sales manager, and one of the 
convention speakers, said “we are 
still in the kindergarten era of 
the automobile industry.” He visu- 
alized a bright future, however, of 
super-highways across the conti- 
nent with surface illumination, to 
make night driving more safe and 
pleasant than day driving, and 
improved automobiles. 

Merchandising of used cars is 
still below the standard for other 
products, he said. There are three 
used car prospects to every new 
car prospect, and yet the dealers 
haven’t done a decent job of used 
car merchandising, Fletcher 
asserted. 

Officers elected for the ensuing 
year are as follows: 

President, Thomas A. Coughlin, 
Davenport; vice-president, Leo Mc- 
Eleney, Clinton; treasurer, Ben 
Saunders, Des Moines re-elected); 
secretary, Walter Ferrell, Des 
Moines (re-appointed). 

The 1941 convention will be held 
at Des Moines. 


Pontiac Laying 
Plans to Honor 


2 Millionth Car 


PONTIAC. — Pontiac Motor will 
produce the two millionth Pontiac 
early in June, and plans already 
are afoot for a rousing welcome 
when the history-maker rolls off 
the assembly line. 

The first Pontiac was produced 
in January, 1926, as a companion 
to the Oakland. 

Pontiac produced its one mil- 
lionth car in 1935 but in June 
will have taken only five years 
to produce the second million, 
The second million has been pro- 
duced entirely during the regime 
of Harry J. Klingler, Pontiac’s 
general manager. 





a burgundy-colored continental cabriolet, was 


an object of interest when it rolled off the line in the Lincoln Motor Co. plant 


in Detroit recently. 
visitors. After ~~ 


The car is pictured above in the plant salon surrounded by 
& shown in the Ford Rotunda in Dearborn, the milestone- 


| marking car will be displayed in the Ford exposition building at the New York 
World’s Fair. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.— (AN 6-10-1983). 
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The $500 Automobile 


1 [ee before the Temporary National Economic 
Committee this week, Edsel Ford declared that it would 
be possible to build and sell an automobile for $500 today if 
the producer could be assured of a market for at least 1,000,- 
000 cars annually. He further pointed out that such an ef- 
fort would have a drastic effect on the used car market. 


Further, he added that the low-price market was not satur- 
ated and that a real demand exists today for a very low- 
price car, since almost everybody wants to own an auto- 
mobile. This probably is true but, as Mr. Ford pointed out, 
the prospective buyer also wants performance, roominess, 
comfort and style which makes our higher prices necessary. 
To this he added that many buyers of the former low-price 
Model T are finding their needs better filled by cars in the 
used car market. 


Now, if we were suddenly to throw a car into the “all 
three” market for $500 that was comparable in every way to 
the present day low-priced cars, it is very likely that the new 
car market would be paralyzed as well as the used car mar- 
ket. When we look at it, every car now in service represents 
purchasing power in ratio to its age and condition. There are 
roughly 26,000,000 passenger cars in service which, even if 
we placed the average value of each unit at only $100, would 
represent between two and one-half and three billions of 
dollars in purchasing power. If this were applied as down 
payments to the purchase of new cars (as most of it will be) 
with the normal rate of each investment from this fund rep- 
resenting 25 percent of the new car value, we already have 
on the road alone sufficient money to purchase $10,000,000,- 
000 to $12,000,000,000 worth of new cars. 


A radically lower-priced new car of comparable value to 
others now being offered, unquestionably would devalue not 
only used cars in the used car market but also every car in 
the hands of a present owner. This would mean that pur- 
chasing power would actually drop by an amount equal to 
four times the actual devaluation of present cars. This 
would not only affect the used car market but the new car 
market as well. 


Hide Your Lights 


OR once we feel that it would be good advice to dealers 

to ask that they ask their car buyers to hide their light 
under a bushel. The advent of the Sealed Beam lamp marks 
a real step forward in the direction of safer night driving. 
On the other hand, until all cars are equipped with this new 
device, those using the older type lamps are at a disadvant- 
age. To avoid foolish restrictions we would urge that all 
dealers impress upon their owners the necessity to observe 
the common courtesy of dimming lamps when passing. Urge 
in your advertising and in your sales talk. 


Over-Allowances 


A* Cartoonist Ogg points out at the top of this page, the 
dealers who are today embarking so blithely on the un- 
charted seas of volume selling might at least select a 
sturdier skiff. If all dealers embark in the same boat, they 
may soon find themselves drifting like the so-called three 
wise men of Gotham who put to sea in a bowl. The profit 
potential will be gone and with it the propelling power that 
the profit motive gives. 


By GEORGE M. SLOCUM 





Town House, 
Los Angeles 
COAST Arrived in this City 
COMES of the Stars, the 
THROUGH! Angels and other as- 
tronomical figures af- 
ter about 40 hours of gruelling 
hardship aboard a Pullman. We 
followed the old Santa Fe trail in 
our streamlined, air - conditioned 
covered wagon and wondered what 
the sturdy pioneers would have 
thought of us if they could have 
risen from their alkali graves to 
watch us pass. The sissies. 


* * * 


I will have to confess that six 
years have passed since we drove 
open-mouthed the length of Wil- 
shire Boulevard. If we were amazed 
in 1934, we are flabbergasted now. 
This city must be a disappoint- 
ment to its press agents. They can 
outdo themselves in plugging the 
show and still be miles behind the 
actual performance the town itself 
gives every visitor. If you think I 
have been sold down the river, 
come out here and see for your- 
self the most modern city in these 
United States and probably the one 
with the greatest future still in 
store for it. 


* * * 


Yesterday we drove from Palos 
Verdes back along the ocean drive, 
and returned through Beverly 
Hills. There seems to be more fine 
new homes in course of building 
than there were six years ago. Los 
Angeles becomes more like Lon- 
don; actually a group of cities 
within a city, each locality vieing 
with the other in new modern 
stores, markets, theatres and 
churches. Wide super highways 
join them and make the automo- 
bile as much a necessity to the 
average family as the clothes they 
wear. No wonder California takes 
better than 10 percent of all the 
new cars built every year. Stop 
me if I’m wrong but more than one 
manufacturer finds a market here 
for one out of every five cars he 
builds. 


* * * 


Dropped in on the Pontiac deal- 
ers’ luncheon here today, honoring 
the “Big Chief,” Harry Klingler. 
Watched Don Bathrick presiding 
over a meeting of four or five 
hundred dealers and their sales- 
men. It was a shirt sleeve session 
with the thermometer hovering 
between 80 and 90 on the side- 
walks. No depression signs here, 
with Pontiac boasting of fourth 
place in Los Angeles and fifth in 
California, in a hard-fought mar- 
ket where most lines are showing 
gains greater than the U. S. aver- 
age. 


* * * 


Meeting old friends here. All are 
California boosters now. Frank 
Payne, of Rodney Boone’s staff; 
Steve Arnette, Campbell-Ewald Co.; 
“Slim” Barnard, associate automo- 
bile editor of the Examiner who 
gets out what he admits is the 
best of the automobile sections, 
which only the coast papers can 
still boast. Bud Berend, latest ar- 
rival but already a native Cali- 
fornian. Story is that city is suing 
“Bud” for back taxes, claiming he 
should have been living here years 
ago anyway. 


* * *® 


It may be the sun has got me. 
When you've been cooped up in 
the sun-starved north through an 
entire winter and finally discover 
where it has been hiding all these 
months, it does something to you. 
Hard to believe that there was not 
a green thing in sight in my gar- 
den at home last Saturday and 
here the mountain sides are a 
Persian carpet of spring flowers. I 
may get over my first impression 
of California this year, but I'll 
never be the same.—G. M.S. 


“If the Bowl Had Been Stronger, 


My Story’d 


In This Corner— 


Be Longer” 


‘Correcting Chris ... .° 


The views expressed in this column are those of our readers. 


Anonymous con 
be observed upon request. 


Research 


I have been connected with the 
automobile business in various en- 
gineering capacities since 1902 and 
for this reason have been a very 
interested reader of Chris Sinsa- 
baugh’s “Auto - biography.” In 
Chapter LXIV on Cadillac and 
Dreystadt, I noticed in his com- 
ments regarding the Cadillac en- 
gine that “the fundamental design 
of this motor was so sound that 
it has not since been changed.” 
I am going to take exception to 
this statement for the reason that 
when the motor was first built, it 
was not an inherently balanced en- 
gine, and if it were not for the 
fact that in 1923 a change was 
made from the flat crankshaft type 
to the 90-degree type of shaft, 
there would probably be no V-8 
engines in production today. 

When the V-8 engine came out 
in 1914 it was so much smoother 
and better running than the four- 
cylinder engine that were in com- 
mon use then, that it was con- 
sidered a very smooth running 
engine. 

By, 1921 the Line-Eights and the 
balanced crankshaft Sixes were so 
much better than the V-8 that 
something had to be done. The 
result was the development of the 
90-degree crankshaft which saved 
the Cadillac V engine and made 
possible the Ford V-8. 

I happen to know quite a lot 
about this because I was the one 
who did the Cadillac job, and I 
believe for the above reasons this 


was a very fundamental change. | 


I have enjoyed reading Sinsa- 


baugh’s story of the automobile a} 


great deal, and while I am familiar 


with much of the history which | 
furnishes the basis of this story, | 
he has brought out many inside | 
facts which I did not know of, and | 


the story has also refreshed my 
memory on many things 


which I had forgotten. If you ever | 
publish this saga in book form, I| 


shall probably be one of the first 
aeuaaaee, — T. P. Chase, head of 


mechanical engineering depart- 


about | 


ibutions will not be accepted but confidence will 


ment, Research Laboratories Div, 
General Motors Corp., Detroit. 

Epitor’s Note: If Chris Sinsa- 
baugh had been a research man of 
the caliber of T. P. Chase, um 
doubtedly he would have found out 
for himself all about the 90-degree 
crankshaft. His face is red and he 
hastens to admit it. 


Adequate 


New car stocks throughout Mon- 
tana are adequate for all current 
needs. Used car stocks are excep- 
tionally large at the moment, but 
used cars within the past 10 days 
have started to move to such an 
extent that stocks will materially 
decrease from now on. 


Sales of both new and used cars 
will be good for the next 60 days 
at least.—H. O. Bell, H. O. Bell Co, 
Missoula, Mont. 


Coming Events 


APRIL 
27-29—Spokane. Washington Motor 
Transportation Assn. annual meet: 


ing. 
30—Detroit. Automotive Parts and 
Equipment Manufacturers’ Assv. 
conclave. 


MAY ‘ 
16-17—White Sulphur Springs, W. \V. 
(Greenbrief). National Battery 
Manufacturers Assn. spring meet: 
ing. 
18-25—Tulsa, Okla. International Pe 
troleum Exposition and Congress. 
JUNE 
9-14—White Sulphur Springs, W. V3. 
SAE Summer meeting (Greenbrief 
Hotel). 
| 17-18—Caesar’s Head, S. C. South Caro- 
lina Automobile Dealers Assn. anl- 
nual conclave. 
24-25—Syracuse, N. Y. (Onondaga Ho- 
tel). Empire State Automobile Mer- 
chants Assn. annual convention. 


OCTOBER 

12-19—New York (Grand Central Pal- 

ace). National Automobile Show. 
| 19-26—Pittsburgh (Hunt Armory). AX- 
nual Automobile Show. 
| 26-Nov. 3—Chicago (International Am- 
phitheatre). Chicago Automobile 
onow. 





DECEMBER } 
| 9-l4—Chicago (Navy Pier). Annua' 
Automotive Service Industries 
Show. 








AUTOMOTIVE NEWS, APRIL 13, 1940 





HOW TO PICK A MONEY MAKER 


Five Ways to Measure the Profit Possibilities 
of a Line of Motor Cars 











Many capable dealers are making little 
orno profit... and it’s not always their own 


fault. 

You can’t make money selling the wrong 
line. 

How is a dealer to know whether he’s 
handling the right line? 


How can he pick a money-maker? 


What should a line offer in the way of 
market coverage ... prestige . . . engineer- 
ing... public acceptance. . . factory policies? 


Chrysler dealers’ success is built on these 
five basic factors. Compare them with what 
other lines have to offer and you’ll under- 
stand why enthusiasm for the Chrysler fran- 
chise increases every year. 


Every Buyer a Prospect. So complete is 
Chrysler-Plymouth market coverage that 
literally everybody in the market for a car 
is a logical prospect for Chrysler dealers. 
From the low-priced field to the luxury mar- 
ket there are Chrysler-engineered, Chrysler- 
built cars of superior value in every field. 
Such complete coverage is a tremendous 
advantage in every territory and a vital 
necessity in many . . . perhaps in yours. 


Nothing Succeeds Like Success. The 
Chrysler Corporation had a spectacular rise 
from a brand new company to the second 
largest producer of motor vehicles in the 
world. That’s prestige . . . prestige with a 
real commercial value to the Chrysler dealer. 
It immediately becomes his prestige as soon 
as he puts the Chrysler-Plymouth sign over 
his door, identifying him as a leading factor 
in local transportation, an active part of a 
great national institution. Pick a line with 
prestige .. . for nothing succeeds like success. 


What’s it Got that Others Haven’t 
Got? It’s no news to you that Chrysler 
Corporation engineering is regarded as the 
industry’s finest. Fluid Drive, Superfinish, 
Floating Power, Scientific Weight Distribu- 
tion . . . at least 54 great mechanical 
advancements have been developed or pio- 
neered by Chrysler engineers. You get the 
good things first from Chrysler . . . and it’s 
far easier to sell them than it is to compete 
with them. Choose a line that leads in 
engineering . . . and you'll always have 
something your competition hasn’t got. 


Public Acceptance . . . Today and 
Tomorrow. The public demand for Chrysler 
and Plymouth is the most enthusiastic in 
history. That’s important from the stand- 
point of immediate profits . . . and it’s even 
more important for future profits. This year’s 
demand is always an index to next year’s 
sales, as is proved by Chrysler’s phenomenal 


The Whole Trade 
is Talking — 


growth. Select a line that is still gaining mo- 
mentum. Increased public demand means 
increased profits. 


Mutual Profit Policies. There’s nothing 
one-sided about the Chrysler franchise and 
the policies behind it. It’s a real human 
document, founded on mutual advantage. 
Under its provisions, you can make money 
selling new cars and accessories. You can 
make money on parts and service. You can 
get real help in solving your problems. You 
get the support of liberal national and local 
advertising ... sales promotion . . . seasonal 
activities. Pick a line whose dealer policies 
help you to build a constantly growing 
business. +e 4 

Compare Chrysler’s money-making possi- 
bilities with those of any other line you 
know. Then if you think that you, too, 
would be happier with Chrysler, write to 
Chrysler Corporation, Chrysler Sales Divi- 
sion, 12200 East Jefferson Avenue, Detroit. 


Doctor Likes Fluid Drive 


A prominent physician of Cleveland recently 
bought a New Yorker Fluid Drive sedan, stating 
that the demonstration proved to him that it 
operated perfectly, even beyond his expectation, 
and also proved its great simplicity in operation— 
did not necessitate changing his driving style. In 
fact, he was not forced either to learn or unlearn. 
The doctor reports the car as working perfectly 
and says that he really enjoys driving it on his 
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calls, and that it operates absolutely free from 
jars and shocks, thus eliminating the things 
usually causing fatigue in driving. 


DAVID A. WALLACE 
HONORED AS ONE OF 
“MODERN PIONEERS” 


David A. Wallace, president of the Chrysler 
Sales Division, Chrysler Corporation, was among 
the men honored as “‘Modern Pioneers on the 
American Frontier of Industry” recently. These 
awards were given by the National Association of 
Manufacturers and the men selected for the honor 
received a scroll signed by the head of the com- 
mittee on awards. More than 1,000 nominations 
were considered by this committee. 


Mr. Wallace’s reward came as a result of the 
development of Superfinish, the exclusive process 
by which Chrysler achieves virtually perfect bear- 
ing surfaces, resulting in more efficient operation, 
longer life and better and more lasting lubrication 
for the parts so treated. Superfinish is now used 
on practically all the moving parts of Chrysler 
engines and on some chassis parts. 


Sells “Highlander” Just 
From Displaying Picture 








L. O. Smith is the Chrysler direct dealer at 
Valdosta, Ga. Mr. Smith, being a relatively small 
direct account, had not yet stocked one of the 
“Highlander” models but had received the tear 
sheet of the advertisement sent out some time ago 
to all accounts. 


Last week this dealer, on a tip, mailed this copy 
of the advertisement to a retired railroad man and 
the present owner of a Chrysler Traveler. At the 
time the prospect received the picture, his wife 
was in Florida on a visit. The morning he received 
the picture, he came down to the Smith Motor 
Company and placed his order for a “ Highlander” 
Windsor convertible coupe. Later that same day, 
his wife returned from Florida to tell her husband 
of the beautiful “Highlander” model she had seen 
on the streets of Jacksonville. The gratified hus- 
band’s reply to her was that he had ordered a 
similar car for her that morning. 


COMPLETE MARKET COVERAGE 


Every Buyer is Your Prospect! 


Plymouth Roadking... one of a line of great 
new Plymouths at $645 and up. 


Plymouth Commercial Cars . . . $585 and up 
... chassis and cab $555. 


Chrysler Royal Coupe... one of 13 Royal and 
Windsor models, from $895 to $1350. 


All prices delivered in Detroit including Federal tax. Transportation, 


Chrysler Royal Sedan...a great big quality car 
for only $995. 


Chrysler Traveler ... one of eleven Traveler, 
New Yorker and Saratoga types, $1095 to $1450. - 


Chrysler Crown Imperial ...Chrysler’s Finest, 
three luxury styles, $2245 to $2445. 


State and local taxes, if any, and 


special equipment extra. 





CHRYSLER ~ PLYMOUTH 


ADVERTISEMENT 
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Western States Draft Legislation to End Barriers 


II States to Send Delegates 
To Conference on June 


By Ira R. Alexander 
Staff Correspondent 
DENVER. — Legislative action 
will be sought in 11 western states 
to eliminate trade barriers which 
hinder movements of goods by 
truck, Colorado and New Mexico 
officials decided at a special meet- 
ing here during the past week. 
Representatives of each of the 
states will be asked to meet in 
Albuquerque, N. M., on June 3 to 
draft a legislative program to 
provide complete motor vehicle li- 
censing reciprocity between the 
various states. 


Alfonso C. De Baca, chief clerk 







Parking Meters 
Are Operating in 
155 U.S. Cities 





WASHINGTON.—Parking meters 
are in operation in at least 155 
American cities, according to sta- 
tistics compiled here last week, 
and during last year $3,470,000 in 
revenue was thus collected in 102 
of those cities. 


Since Oklahoma City pioneered 
with parking meters in 1935, their 
use has spread rapidly. Fifty-five 
cities adopted them last year and 
16 more installed them during the 
first two months of this year. Four 
cities — Topeka, Kans.; Bristol, 
Va.; and Lubbock and Tyler, Tex. 
— reinstalled meters after aban- 
doning them, but nine have not. 


Volume of revenue varies greatly 
from city to city, because of differ- 
ences in the number of meters in 
operation. Houston, Tex., for ex- 
ample, with 3,869 meters, reports 
more than $260,000 revenue in 1939, 
while Washington, much larger, 
received $38,000 from 300 meters. 


Automatic meters predominate in 
29 cities of more than 100,000 popu- 
lation, while manual meters are 
most frequently used in 129 cities 
under 100,000. Automatic meter 
revenue ranges 15 percent higher 
than manual. 


Richmond to Extend 


Parking Meter Zones 


RICHMOND, Va. — (UTPS). — 
Richmond’s parking meters last 
week ended their first year’s serv- 
ice after more than 500,000 nickels 
had been deposited in return for 
parking privileges in the city’s 
metered zones. 

To be exact, the mechanical po- 
licemen have brought in $33,089.24. 
The extra cents represent pennies 
which persons not familiar with 
the meters’ operation dropped into 
the slots. This figure, however, 
does not represent a whole year’s 
collections, since the meters were 
out of operation for more than a 
month early last fall, while the 
decision as to whether they would 
be finally purchased was being 
awaited. As the meters passed 
their first birthday, plans were be- 
ing formulated to extend the me- 
tered zones to other sections of 
the city. 


Johnson Appointed 

ST. LOUIS.—Leland C. Johnson has 
been appointed assistant branch man- 
ager in St. Louis for Ford. He suc- 
ceeds J. C. Doyle who recently was 
promoted to branch manager. Johnson 
comes from Ford's Long’ Beach 
(Calif.) plant. 





MORE THAN 100,000 persons are expected to drive a 
April, set aside as “Natlonal Ride-a-Willys” month. Sally Bond, 
show, is shown with Spencer B ) 
ving one of first demonstrations of the month in the New York area. 


i ’ 
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of the New Mexico motor vehicle 
division, and Charles H. Gunn, 
supervisor of the Colorado motor 
vehicle department, will issue invi- 
tations to California, Oregon, 
Washington, Montana, Nevada, 
Utah, Idaho, Arizona and Wyo- 
ming. An invitation also will be 
extended to British Columbia, 
Canada. 


Conferees agreed here that New 
Mexico and Colorado, which have 
long been at odds over vehicle 
licensing and truck taxes, are in 
reciprocal agreement “to a certain 
extent” and that full co-operation 
can be obtained through legislative 
adjustments of statutes of the two 
states. Motor vehicle operators of 
both states are willing, the con- 
ference decided, to pay the ton- 
mile tax of each state, but object 
to buying two sets of license plates. 
Gunn pointed out that approxi- 
mately 75 percent of the states 
grant full reciprocity on license 
plates — a situation “that doesn’t 
obtain between Colorado and New 
Mexico.” 


“A Colorado truck can go all the 
way to the Eastern seaboard and 
back again without buying extra 
license plates,’ Gunn said. “Of 
course, the truckers pay each 
state’s ton-mile tax and they don’t 
object to that.” 


George E. Saunder, Colorado sec- 
retary of state, who presided over 
the meeting, said: 


“Both states are suffering from 
Rocky Mountain zone trade rates 
set by the Interstate Commerce 
Commission. We are interested in 
Colorado industries having a fair 
opportunity for marketing their 
products. We feel the industries 
in both states should be permitted 
to expand their markets with as 
little interference as possible.” 


‘Skyroad Parade’ 
Plans Completed 
by Willys Officials 


CHICAGO. — Arrangements are 
completed whereby more than 200 
dealers and car buyers in Chicago 
and surrounding area will partici- 
pate in the Willys “Skyroad 
Parade” on Apr. 17. 


The flight, which leaves Chicago 
for the Willys factory in Toledo, 
where the fliers will take delivery 
of new cars, is the largest com- 
mercial mass flight in history, it 
is said. More than 200 persons will 
be guests of S. L. Davis, president 
of Willys Illinois Co. and sponsor 
of the skyride. Ninety percent of 
the fliers are making their first 
flight. 

Arriving at the Willys adminis- 
tration building in Toledo, they 
will be welcomed by Joseph W. 
Frazer, president of Willys-Over- 
land Motors, Inc., and other indus- 
trial and civic leaders of Toledo. 
A luncheon will be held, after 
which the skyriders will tour the 
Willys plant. 

The “Skyroad Paraders” will 
then leave for home in their new 
cars. Two hundred cars will form 
the driveaway. Some of the cars 
to be driven back, will participate 
in National Drive-a-Willys Month 
during April. 


Chris Sinsabaugh’s sparkling 
‘“‘Sparks’’ column is read by _ .the 
‘“‘wide-awake”’ in the industry. 
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Vare, district manager for Willys, 


new Willys during | 





Hudson Calls Managers . . . 





EAST AND MIDWEST 
meeting in Detroit this 
for Durham (N. C.), territory; 


D. R. Slaughter, 
ager, Atlanta; E. J. 


got together at lunch during the Hudson regional 
week. Left to right, George Estaver, regional manager 
C. G. Beeching, Hudson Midwest sales manager; 
regional manager, Memphis; H. F. Whitmore, regional man- 
Wright, Eastern used car representative for W. A. Baker, 


used car manager, and C. W. Treadwell, regional manager, Indianapolis. 
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HUDSON SALES gains in the far west are reflected in the smile of H. P. 
Grove, center, Pacific Coast sales manager, shown with George H. Pratt, right, 


general sales 


manager, 
territory. 





and Carl Braun, 


regional manager for Cincinnati 


Federal Motor Taxes Pass 
2 Billion Mark in 8 Years 


Special to Automotive News 


WASHINGTON. — Uncle Sam’s 
“take” in federal automotive taxes, 
collected since 1932, has just passed 
the $2,000,000,000 mark. Two-thirds 
of this revenue comes from the fed- 
eral gasoline tax and the balance 
from excise levies on new cars, 
batteries, tires and other acces- 
sories. 

Congress decreed all these im- 
posts on motor vehicle owners dur- 
ing the severe depression days of 
the early ’30’s, when total fed- 
eral tax revenue was about $2,- 
000,000,000. Discussions on Capitol 
Hill then implied that the levies 
were “temporary” and would be 
lifted when general federal reve- 
nues regained their former level. 


To the contrary, however, the 
taxes have been repeatedly ex- 
tended by Congress, despite the 
fact that federal tax receipts have 
been running at a new high level 
of about $6,000,000,000 a year. 

Congress has been memorialized 





Steel Operators 
Predict Belated 


Seasonal Rise 


YOUNGSTOWN, O.— There are 
reasonable hopes in the steel 
industry for a _ belated season 
expansion of moderate proportions, 
possibly sufficient to check the 
production decline at not much 
below its current rate, major 
operators in the Youngstown dis- 
trict predicted this week. 

“What the steel industry needs 
and what it lacks at the moment, 
as a basis for second quarter 
calculations, is a definite idea of 
probable requirements in some of 
the capital goods lines, notably 
building, construction and railroad 
equipment,” they said. 

“The automobile industry is con- 
tinuing at a high and steady rate of 
production. In contrast with the 
comparative dullness of domestic 


steel business is the continued high | 
|rate of activity in exports.” 


Knippenberg Named 


INDIANAPOLIS. — Announcement is | 
made of the appointment of Knippen- | 


berg Motors, Inc., as Dodge and 
Plymouth dealers here. The new deal- 
ership, headed by Hugh M. Knippen- 
berg with Clifford B. irby as the 
sales manager, is located at 3759 North 
Illinois St. 








by the legislatures of 23 states, 
which have urged Washington to 
withdraw from the gasoline taxa- 
tion field, leaving it entirely to the 
states. They regard the duplicating 
federal tax, which increases the 
gasoline tax burden of motorists 
about 25 percent, as an invasion 
of states’ taxation rights. 

In this connection it has just 
been figured out that the average 
motorist pays approximately 15 
cents an hour to the tax collector 
while driving his car, 10 cents of 
which represents taxes, federal and 
state, on gasoline. 


1940’s Car Sales 
Upswing Boosting 
Qhio Tax Recpts. 


COLUMBUS, O.—Increased auto- 
mobile sales in Ohio this year ac- 
counted for more than one-third 
of the increase in the state’s sales 
tax revenues, compared with those 
of the first 12 weeks in 1939, state 
treasury figures disclose. 

Total increase in net stamp 
sales was $1,226,057, from $8,916,- 
748 to $10,142,805. Gross income 
from the sale of stamps to auto- 
mobile dealers increased $463,471, 
from $1,271,501 to $1,743,972. 

While total sales and use tax 
yield has risen 13.6 percent over 
last year to date, the share com- 
ing from automobile dealers has 
gone up 36.4 percent. 


Motor Topics 


To Feature N. Y. 


Safety Session 


NEW YORK. — Numerous topics 
of automotive interest are slated 
for discussion during the I1lth 
annual safety convention and ex. 
hibition, to be conducted here Apr, 
16-18 at Hotels Pennsylvania and 
Governor Clinton by the Greater 
New York safety council and co. 
operating agencies. 

The council’s Co - operating 
agencies include the Automobile 
Merchants Assn. of New York 
Automobile Club of New York, 
Automotive Safety Foundation, In. 
stitute of Traffic Engineers, New 
York State Motor Truck Assn, 
Inc., Rubber Manufacturers Assn,, 
Society of Automotive Engineers, 
Traffic Research Associates, Yale 
University Bureau for Street Traf. 
fic Research and others. 

A feature of the convention pro- 
gram will be a commercial vehicle 
quiz, with Frederick W. Read, 
metropolitan plant superintendent, 
Western Union Telegraph Co., New 
York, serving as chairman. Experts 
scheduled to participate in the 
quiz program, which will be con- 
ducted Tuesday afternoon, include 
D. C. Fenner, vice-president, Mack- 
International Motor Truck Corp,; 
Harold L. Hilton, safety engineer, 
Travelers Insurance Co.; Voorhees 
S. Best, superintendent, automotive 
transportation, National Sugar Re- 
fining Co.; Robert H. Clark, gen- 
eral superintendent transportation, 
Consolidated Edison Co. of N. Y.; 
William H. Blanchard, director of 
safety, Fifth Avenue Coach Co, 
New York; John F.. Creamer, pres- 
ident, Wheels, Inc., and Walter 
Herfurth, delivery superintendent, 
R. H. Macy & Co., Inc. 

Carroll E. Mealey, New York 
state motor vehicle commissioner, 
will be the speaker at a commercial 
vehicle section luncheon to be held 
Wednesday noon. William F. 
Brown, chairman of the council's 
commercial vehicle section will 
preside. 

Marc M. Strader, of Mack-Inter- 
national Motor Truck Corp., will 
be chairman of a commercial ve- 
hicle drivers’ “seminar” on Wed- 
nesday afternoon. This will be a 
consideration of the problems of 
commercial vehicle driving as seen 
by management and the driver 
himself and is planned as “a 
straight from the shoulder discus- 
sion with no punches pulled.” 


Long Delay Is Seen 
In Refund of Chain Tax 


HARRISBURG, Pa. — (UTPS).-— 
Approximately 7,000 small busi- 


nessmen, including operators of 
service stations, who paid in 4 
total of $560,532 in chain store 


taxes, declared unconstitutional by 
the Pennsylvania supreme court 
last July 19, will have to wait 
until at least after June 1, 1941, 
before they can get their money 
back. 

These businessmen who paid 4 
graduated tax, starting with $1 for 
a single store or service station, 
under the terms of the act of 
May 5, 1937, have filed petitions 
for refunds with the state board of 
finance and revenue. The _ board 
makes refunds of over payments 
of tax, but at present is powerless 
to pay back the chain store tax 
money because the money went 
into the general fund. 





OLDSMOBILE SALES for the first quarter of 10 established a new record 
for this period, according to D. E. Ralston, general sales manager. For the 
purpose of maintaining this pace during spring and summer months, Ralston 
announced this week that Oldsmobile has launched one of the biggest sales 
and advertising programs in the company’s history. Photo shows Ralston, 
center, revealing details of the plan to F. Q. Murphy, left, Atlantic regional 


manager, and R. L. Myers, assistant general salesmanager. 
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Illustrated is a Mounted Reprint (Form D1), 
easeled on the back for floor or counter dis- 
play. For other available tie-in material, write... 
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Collier’s*‘P.S.”’ spread on “Spring Tune- 
Up”? appears in the March 30th issue 
of Collier’s. Here’s your chance to hitch 
your wagon to a star! Display ‘‘P.S.”’ 
**Tune-Up” reprints in your place of 
business. Mail ‘“‘P.S.”’ folders to car 
owners. Identify yourself with the great- 
est automotive movement ever under- 
taken by a national consumer magazine. 

And does it pay! From every part of the 
country, dealers tell us of new business, 
of owners coming in with “P.S.” items 
checked. “‘P.S.”’ not only brings in new 
and old customers, but steps up the sales 
slip and the job ticket. E. R. Nichols re- 
ports from his service station in West 
Hartford, Conn., *“*In one drive before 
‘P.S.’, we did 12 jobs at an average of 
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$3.50.”? Then, he tied in with “P.S.”’ and 
...°*the surprising result was 47 jobs at an 
average of $1.50.”’ Jumped the total busi- 
ness from $42 to $211.50! That’s typical. 
Other dealers report increased business 
all the way from 15% to 300%! Tie in to 
Collier’s ‘*P.S.’? campaign for action! 

Your mailing campaign of ‘**P.S.”’ 
folders reminds your prospects and old 
customers of work they have been in- 
tending to have done—action is stim- 
ulated—your sales step up to new records. 
Write now to your distributor or manu- 
facturer for prices and full information 
or write PREVENTIVE SERVICE, 
COLLIER’S, 250 Park Avenue, New York 
City. Now is the time for action—extra 
Spring business is there—go after it! 
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Motor Shares Hit 


Spread of Hostilities Seen 


As Eventual Aid, However 


Special to Automotive News 

NEW YORK.—Best first quarter 
production of automobiles in his- 
tory, with single exception of 1929, 
was reflected in outstanding 
strength among the motor stocks in 
the latest weekly period covered by 
the Automotive News stock price 
averages. Prices were up more 
than a point on the average, lifting 
them to new highs for the year. 

Spread of the war, however, 
found immediate reflection in 
action of the automotive shares. 
General Motors on the morning 


Bendix Reports 
Upturn in Sales; 
Officers Elected 


SOUTH BEND.—Annual meeting 
of Bendix Aviation Corp. was held 
here this week, with the following 
elected directors: 

Vincent Bendix, A. C. Anderson, 
H. B. Baker, E. R. Breech, Paul 
H. Davis, S. G. Down, Charles 
Marcus, W. L. McGrath, C. O. 
Miniger, E. R. Palmer and D. O. 
Thomas. 

Baker was elected to fill the 
vacancy caused by the. death of 
Victor W. Kliesrath. Baker is 
president of Blue Ridge Corp., New 
York City. 

President Bendix said “current 
operations continue at high levels. 
While final figures for the first 
quarter of 1940 are not yet avail- 
able, preliminary estimates indi- 
cate that sales of our consolidated 
divisions and subsidiaries will be 
approximately 6 percent higher in 
the first quarter of this year than 
they were in the final quarter of 
last year. The greater share of 
this increase results from expand- 
ing sales of our aviation products. 

“At the same time, our backlog 
of unfilled orders is not decreasing. 
New orders received during the 
first quarter of this year are ap- 
proximately equal to the sales of 
the same period.” 

At the meeting the following of- 
ficers were elected: Vincent Ben- 
dix, president; Charles Marcus, 
vice-president in charge of aviation 
operations; D. O. Thomas, vice- 
president in charge of automotive 


operations; E. R. Palmer, vice- 
president and treasurer; W. L. 
McGrath, vice-president; H. A. 
Gossner, secretary, and W. H. 


Houghton, comptroller. 

A dividend of 50 cents was de- 
clared payable June 1 to stock- 
holders of record May 10. 
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RAILS, RAMS 


RIGID, RUGGED WITH N.C.I. 


A most successful modern machine 
tool is the heavy duty shaper pro- 
duced by the Cincinnati Shaper 
Company, Cincinnati, Ohio. Many 
new features of this shaper con- 
tribute to increased speed and high 
efficiency. These advanced design 
features have been utilized fully by 
using highest grade materials such 
as Nickel cast irons and Nickel 
alloy steels. High strength 
Nickel alloys assure greater rigid- 
ity, increased strength and wear 
resistance. Cross rails and ram, 
and the column of most models, 
all are made from high test Nickel 
cast iron. This Nickel iron offers 
excellent machinability in addition 
to its other unique physical prop- 
erties. Cast Nickel steel is used for 
the “clapper box” while forged 
Nickel or Nickel-chromium steels 
are used in 
transmission 
gears and shafts. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





STOCK PRICE AVERAGES 


Previous Latest Year 
Week Week Change Ago 
ee OND se iviewe a due’s 37.23 38.64 41.41 24.82 | 
10 car-truck co’s .... 39.72 41.21 41.49 25.95 | 
10 parts-access. ..... 27.32 28.25 41.03 18.73 
4tire-rubbers ...... 23.37 24.26 40.89 19.88 


following invasion by Germany of 


Denmark and Norway opened un- 
changed from the previous close 
at 56, but sagged later and sold 
off a point. Other motors also 
declined. 

White Motor was at new high 
levels for the year following an- 
nouncement that the company had 
received another sizable order for 
trucks from France. This order 
substantially improves the com- 
pany’s earnings outlook for this 
year. 

With intensification of the war 
indicated, one of the chief topics 
of speculation in Wall Street this 
week was the extent to which 
automotive companies eventually 
would engage in the production of 
parts for aircraft. Indications were 
that the spread of the war would 
cause the Allied purchasing com- 
missions to expedite their pur- 
chases of aircraft in this country 
and that it would not be long until 
urgency of the demand for delivery 
would tax the capacity of American 
aircraft plants and that subcon- 
tracting of parts would be under- 
taken on a wide scale. 


°39 Truck Total 
At All-Time High, 
AMA Book Says 


DETROIT. — Announcement is 
made in the April issue of Auto- 
mobile Facts, released last week by 
the Automobile Manufacturers 
Assn., of the publication this month 
of the 1940 edition of Motor Truck 
Facts, a statistical handbook for 
commercial cars and motor trucks 
in the United States. 

Among striking developments in 
the industry recorded by the book- 
let is the fact that registration of 
trucks in 1939 totaled 4,320,829 
units, a new all-time high for the 
nation. 

Economic importance of the mo- 
tor truck is shown by the fact that 
over four million persons are em- 
ployed in the production, sale, serv- 
icing and operation of commercial 
vehicles. They received last year 
approximately one out of every 10 


pay checks made out in_ the 
country. 
Continued increases in demand 


for products of the industry are 
evidenced in statistics showing a 
43 percent gain in production in 
1939, together with increases of 34 
percent in retail sales and 11 per- 
cent in sales abroad. 

American farmers continue as 
the largest single group of users 
of commercial vehicles, according 
to the booklet, operating one out 
of every four trucks registered. 
Eighty-six percent of the trucks 
in the United States are privately 
owned. 

Special truck taxes in 1939 also 
set a new high record. Listed ac- 
cording to states, they total $430,- 
000,000 for the year, exclusive of 


general taxes such as_ income, 
property and retail sales levies. 
Special taxes on motor trucks 


finance a large proportion of high- | 


way maintenance and construction 
costs. 


Mich. Werihiins to Hold 


Session in Grand Rapids 


GRAND RAPIDS.—Board of the | 


o— 
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HERE IS THE SCENE in the Edgewater (N. J.) plant of the Ford Motor Co. 
Monday as _ workmen finished assembling the 28,000,000th Ford car in the pres- 


ence of a large group of notables. Standing at the 
Fordor sedan is Gov. A. Harry Moore of New Jersey. 
resident of Ford Motor Co. of Canada, Ltd., while next is Edsel 


Campbell, 


opened door of the gray 
Next right is Wallaee R. 


Ford, president of Ford Motor Co. Immediately after its assembly, the famous 
car was driven to ‘‘The Road of Tomorrow” at the Ford exposition at the 
New York World’s Fair, to start an international tour which will take it in 
the next few months to Mexico City and to San Francisco for the opening of 
the Golden Gate International Exposition. 


28,000,000th 
On Tour of 


By Bethune Jones 
Staff Correspondent 
NEW YORK.—Symbolizing peace 
and co-operation, as well as the 
automotive industry’s contribution 
to the building of North America, 
the 28,000,000th Ford car left here 
this week on an international good- 
will tour through the United 
States, Mexico and Canada. 


The historic vehicle was assem- 
bled Monday at the company’s 
Edgewater (N. J.) branch, with 
impressive ceremonies being ob- 
served there and later at the New 
York World’s Fair as a prelude to 
the start of the international tour. 

Ranking officials of the Ford 
Motor Co., headed by Edsel Ford, 
president; Wallace R. Campbell, 
president of Ford Motor Co. of 
Canada, Ltd., and chairman of 
Canada’s war supply board; Doug- 
las S. Cole, Canadian trade com- 
missioner, and Senor Santiago 
Suarez, Mexican consul, were pres- 
ent as the historic car rolled off 
the final assembly line. 

Route of Long Tour 

The 28,000,000th car, a_ gray 
Fordor sedan bearing its official 
designation in large blue letters, 
departed on its tour Tuesday 
morning. Piloted by James Rooney 
and Charles Soderquist, the car 
will follow a route through the 
Southern states to Laredo, Tex., 
and Mexico City; back again to 
the border and west to San Fran- 
cisco, where it is due in time to 
participate in the celebration open- 
ing the Golden Gate International 
Exposition on May 25. The return 
trip will be made through Canada. 
It is planned to bring the car back 
to New York in time to participate 
in celebration of Ford Day, June 
16, at the New York World's Fair. 

Ford took the wheel to 
drive the car off the line; with 
him were Campbell; H. C. Doss, 
Ford general sales manager; W. K. 
Edmunds, manager of the Edge- 
water branch, and F. L. Black, in 
charge of the Ford exposition at 
the New York World’s Fair. 

At a luncheon in the plant of- 
fices, which followed the conclusion 
of the ceremonies, Edsel Ford read 
a telegram from Henry Ford, who 
declared that the low-priced car 
had “made jobs for millions of 
people, raised wages, opened great 
new markets for the products of 
farms and mines and gone a long, 
long way toward eliminating the 
kind of drudgery that was common 
in both homes and factories when 
we started business.” 

‘$1 for 1,000 Cars’ 


Ford said, “This 28,000,000th Ford | 


Ford Starts 


North America 


has made jobs for millions of peo- 
ple. At the same time it has raised 
wages, and it has gone a long, long 
way toward eliminating the kind 
of drudgery that was common in 
both home and factories when we 
started our business. It has opened 
great new markets for all products. 

“We like to think, too, of the 
contribution our 28,000,000 cars 
has made to the lives of the people 
who bought and used them. The 
low-priced car is pretty generally 
credited with bringing the country 
the wonderful system of good 
roads it has today. It gave the 
farm many of the advantages of 
the city, and it put travel and 
recreation within the reach of all. 


Recalls First Millionth 

“In thinking about the event this 
morning in Edgewater, I also 
thought of the day just 25 years 
ago when the first millionth Ford 
car was built. That was a red 
letter day to us, of course. It was 
back in 1915. We were just about 
as proud of that car as it was 
possible to be. It took us 12 years 
to build the first million cars. 
After that, ‘millionth cars’ came 
along rather frequently. In the 
next 12 years the total climbed 
to 15,000,000. 

“That record was made at a 
time when the American people 
were buying their first automobiles, 
when the automobile was a new, 
pioneer thing. Since then, in less 
than 13 years, we have built 13,- 
000,000 model A and V-8 Fords — 
an average of better than a million 
a year. That doesn’t look as if the 
industry was slowing down.” 

Guests at the luncheon included 
Silvina Da _ Silva, commissioner 
general of Brazil; Harvey D. Gib- 
son, chairman, and Grover Whalen, 
president, of the World’s Fair; 
Stanley Howe, executive secretary 
to Mayor LaGuardia; Gov. Moore 
of New Jersey; D. Leo Dolan, 
chief of the Canadian government 
travel bureau, and Bruce Mac- 
Namee, director of U. S. travel 
| bureau, department of the interior. 
Watch Start of Tour 
| Following the luncheon members 
|of the party were invited to the 
| Ford exposition at the World’s 
| Fair to watch the 28,000,000th car 
start on its goodwill tour. 
| As the car swung down the ramp 
|of the “Road of Tomorrow” Edsel 
Ford sent it on its way officially, 
| declaring that the car would start 
|its journey as a “Symbol of the 
| contribution the motor car has 
|made to the building of North 
| America.” Ford said further: 
“There is a great deal of satis- 


Michigan Truckers Assn. has voted | car has a deep significance to me faction to us in the thought that 


to hold its convention here in 
September, 
Smith, general manager. 


The state group includes owners 


according to Don B.| 
| $28,000, and that’s all the outside 


because the Ford Motor Co. was 
started back in 1903 with only 


money that was ever put into it. 


and managers of trucking firms.| This means that every dollar or- 


The convention will last for three iginally invested in the business | 


|the motor car is a strong factor 
| for peace and international good- 
will. It helps nations to be good 
neighbors by helping their people 
| understand one another. 

“That is the reason we are send- 


| 
| 
| 
| 


days and attendance is expected to| has now produced a thousand au-j| ing this 28,000,000th Ford car on| 


average between 600 and 700 per-/| tomobiles. 


That is an amazing 


a goodwill mission to Mexico and 


sons. The exact dates will be de-| thing. But not nearly as important | Canada. It goes as a representative | 


termined later. 


For a fresh automotive viewpoint, 


read George M. Slocum’'s ‘‘A Word in | 


Edgewise.’ 


|as the great number of jobs each 


dollar of the original investment 
has been responsible for. The low- 
priced car, directly and indirectly, 


of peace and co-operation, as well 


as a symbol of the contribution the | 


motor car has made to the build- 
'ing of North America.” 


| Highway Users 


Push War On 


Neb. Diversion 


LINCOLN, Neb. — Farmers and 
highway users, particularly travel. 
ing salesmen in Nebraska, are dis- 
turbed over the inaction and ap- 
parent lack of co-operation of the 
various agencies interested in the 
reduction of the gasoline sales tax 
Seventeen organizations undertook 
to initiate a constitutional amend. 
ment to curb diversion of gasoline 
tax funds from highway construc. 
tion. Nebraska has a 6-cent tax 

Enthusiasm was expressed by all 
the interested organizations when 
the anti-diversion amendment was 
proposed. 


Secretary Paul Halpine  ap- 
nounced that co-ordination of the 
various agencies was under way 
and said petitions would be cir. 
culated in May. The petitions must 
be on file with the secretary of 
state by July 5. 


May 9-11 have been set as the 
dates for the Midwest Highway 
Users’ congress, to be held in Lin- 
coln under the sponsorship of the 
Nebraska Consolidated Transpor- 
tation Assn. Halpine estimated that 
the attendance would be over 2,000, 
and would include those most in- 
terested in highway use from the 
following six states: Nebraska, 
Colorado, South Dakota, Wyoming, 
Iowa, and Kansas. 


The advisory committee planning 
for the congress is composed of 
the following officials: E. T. 
Winter, Nebraska Farm Bureau 
federation; J. J. McCutcheon, Ne- 
braska Automobile Dealers Assn.; 
J. M. Brockway, Iowa Independent 
Truckers Assn.; Ed Hermanson, 
Nebraska Retail Hardware Assn.: 
H. H. Hahn, Petroleum Industries: 
Otto H. Zumwinkel, Associated 
Industries; C. Austin Sutherland, 
United Transporters of Petroleum 
Products, and Paul H. Engler, Ne- 
braska Petroleum Marketeers. 





Montreal Council OK’s 


Truck Weight License 


MONTREAL —Truck license 
fees on a gross weight basis have 
been endorsed by the Council of 
the Board of Trade here. 


The Federation of Chambers of 
Commerce in Quebec had asked 
for an expression of opinion on the 
part of the council with regard to 
the present license rates on trucks 
operating in the province. At pres- 
ent, trucks weighing under 6,000 
pounds pay a license fee at the 
rate of $1.25 per 100 pounds, while 
trucks 6,000 pounds or over are 
subject to a rate of $2.50 per 100 
pounds for the whole weight of the 
truck, not merely for the excess 
weight over 6,000 pounds. 





Infringements Settled 


DETROIT. — Divco-Twin Truck Co. 
announces that Federal Motor Truck 
Co. has settled for past infringements 


of certain of Divco’s_ patents on 
stand-drive vehicles, and has agreed 
that it will not make any vehicle of 


this type infringing the patents. 


LOCATE IN 
BUFFALO, N.Y. 


A payroll city—1,407 factories. Over 





100,000 wage earners. Value of 
manufactures over one _ billion 
dollars annually. Second largest 


city in New York State. 250,000 
registered cars and trucks. Air- 
eraft, steel, flour milling center. 
Third largest fresh water port. 
Fine homes, churches, universities. 
Famous for elm shaded boulevards. 
There is now available—a_ fast- 
moving independent franchise. 300 
new car potential. Established serv- 
ice department. Beautiful show 
room. Low rent in heart of auto 
row. 

HERE IS A DEAL WORTH 
INVESTIGATING! 
WRITE QUICK AND STATE 
YOUR QUALIFICATIONS. 


Address Box No. 210 
AUTOMOTIVE NEWS, DETROIT 
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“Bigger'n we thought! 


A MOOSE looks pretty big in the woods. 


But it isn’t until you get your hands right on 
him—tangible, measurable flesh, hide, and horn— 
that you know how really big he is! 


Businessmen encountered a somewhat similar 
experience when LIFE’s Continuing Study of 
Magazine Audiences at last ran to earth the true 
total audience exposed each week to the pages 
of America’s four largest weekly magazines—the 
number of people reached by Collier’s, Liberty, 
LIFE, and the Saturday Evening Post. 


Everyone had known that the number of peo- 
ple reading magazines was considerably bigger 
than the number of people buying those maga- 
zines. But mighty few expected it to turn out 
to include a major part of the entire market for 
advertised goods! 


The actual audience of the four big weeklies re- 
vealed by the Continuing Study totals 41,700,000 
different people or 39.8% of all people above the 
age of 10! In the case of LIFE, this one magazine 
is discovered to reach a weekly audience of 
19,900,000 people. 


The importance of this tremendous market be- 
comes fully significant only when you analyze it 
In relation to purchasing power. Which is exactly 
What this Study has done. It breaks down the 
audience into standard-of-living groups. And here 
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are some facts and figures from that breakdown 
that offer new help to every executive who has a 
product to sell through advertising: 





“A” group is the top class according to the standards in 
each locality. Typical is the man who lives in a substantial 
home. He doesn’t stint on the first-rate things of life, doesn’t 
have to pick and choose between the luxuries common to his 
community, because he can afford most of the things he 
wants. He drives a good car, sometimes owns two. He and his 
group represent one out of every twenty persons across the 
country, the cream of those people with money to spend. 
The four largest weeklies reach 65.1% of all these 
people. LIFE alone reaches 40.9%. 
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“B’ group is not very far from Neighbor “A.” This 
sort of chap you know as “‘comfortable.”’ He has all the ne- 
cessities of life but cannot be quite so free and easy about his 
buying of luxuries. He lives well, eats well, and has some 
money left over with which to play. Since there are twice as 
many ‘‘B’’s as ““A’”’s—the spending effect is excellent. The 
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four largest weeklies reach 58.8% of all these people. 
LIFE alone reaches 32.3%. 





“C’ group—a quarter of the population—is that com- 
monly called the great American middle class. Your “C” 
man is the nation’s good stiff backbone in more ways than 
one. Politically, he doesn’t scare or stampede easily. His 
family life is well-knit; its members chip in on common pro- 
jects of all sorts—from getting the dishes washed to buying 
a new radio. Though luxury purchasing is generally de- 
pendent upon giving up something else, the house is often 
well-supplied with modern gadgets for making housekeeping 
easier. Adequate pay envelopes, plus large numbers, make 
this the most important spending group. The four largest 
weeklies reach 50.4% of all these people. LIFE alone 
reaches 24.8%. 





“D” group is the great mass of working people, rang- 
ing from the ‘“‘C”’s down to those who just about “get by.” 
Your small farmer or laborer—for that’s what he probably 
is—most likely has electricity and a radio, usually has no 
phone. He has a fifty-fifty chance of owning an automobile, 
probably a used car. He sets a wholesome but plain table— 
manages to maintain a decent standard of living but lacks 
some of the things we commonly call necessities. Because of 
adequate size, this group is a volume market for all staple 
products. The four largest weeklies reach 35.3% of these 
people. LIFE alone reaches 15.9%. 

All together—three-quarters of the popula- 
tion and 87.9% of the weekly magazine audi- 
ence is found in these four groups—a major 
part of the entire market for advertised 
goods! 

What an opportunity for shrewder application 
of advertising values is offered by this Continu- 
ing Study! It is now recognized as a genuine con- 
tribution to advertising knowledge, an important 
new yardstick of media values. It provides infor- 
mation rich in clues to guide advertisers toward 
more effective and economical budgeting of ad- 
vertising funds. 


The Study also has opened up a provoca- 
tive new school of strategy for vitalizing sales 
conventions, stimulating dealers to enthu- 
siastic co-operation, putting new meaning 
into merchandising promotions. 

For complete Study figures and helpful sug- 
gestions on applying the Study to your problems, 
simply write LIFE—Time & Life Building— 
Rockefeller Plaza— New York City. 


Scientifically established and analyzed by the 
most successful modern research methods, the 
figures of LIFE’s Continuing Study show accu- 
rately to how great an extent the audience of the 
four largest weekly magazines exceeds the number 
who buy them. Latest findings, for instance... 


Magazine Circulation* Audience 
COLLIER’S . .. . 2,776,621 . . . 15,800,000 
LIBERTY ... . . 2,501,905 . . . 14,000,000 
LIFE. . ... . . 2,504,681 .. . 19,900,000 
SATEVEPOST .. . 3,129,168 ... 1 3,200,000 


*A BC Statement—6 MonthsEnding Dec., 1939, net paid excluding bulk. 
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Business Losses To 
42 Areas Show Increase 
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While 87 Indexes Decline 


DETROIT.—Gains were recorded 
during March in 42 of the 147 
marketing areas of the United 
States, according to figures just re- 
leased through the business survey 
department of Brooke, Smith & 
French, Inc. 


The monthly survey reports that 
indexes declined in 87 areas and 
remained without change in 18 
areas. 

The report states that the great- 
est gains were registered in the 
following areas: Albany, Billings, 
Colorado Springs, Duluth, El Paso, 
Green Bay, Jackson, Miss., Louis- 
ville, Mobile, New Orleans, Peoria, 


Lamp Standards Issued 


WASHINGTON. — U. S. department 
of commerce has just issued bulletins 
on the Recommended Commercial 


Standards for amp and _ Signal 


L s 
Equipment for Vehicles (After-Market). 


Phoenix, Portland, Ore., Provi- 
dence, Reno, Savannah, Tampa, 
Terre Haute, Tulsa, Waco and 
Washington. 


The following areas were closest 
to normal in March: Albany, Al- 
buquerque, Atlanta, Austin, Bakers- 
field, Baltimore, Bangor, Billings, 
Boise, Canton, Casper, Charlotte, 
Chattanooga, Columbus, Dallas, De- 
troit, El Paso, Fargo, Fresno, 
Grand Junction, Green Bay, 
Harrisburg, Hartford, Houston, In- 
dianapolis, Jackson, Miss., Jackson- 
ville, Kalamazoo, Knoxville. 

Little Rock, Louisville, Macon, 
Manchester, Miami, Milwaukee, 
Mobile, Peoria, Phoenix, Portland, 
Ore., Reno, Richmond, Saginaw, 
Salt Lake City, Seattle, Shreveport, 
Spokane, St. Paul, Tacoma, Tampa, 
Terre Haute, Topeka, Tulsa, Wash- 
ington, Wilmington and Winston- 
Salem. 





SEALED WITH YOUR FINGERS AT 


a TON PRESSURE!* 


After you inflate each tire, the Tire Valve Cap should 
always be firmly applied with your fingers. The final 
twist you give a Schrader Valve Cap, sets up a pressure 
equivalent to 2,000 Ibs. per square inch at the contact 
area between the cap washer and the valve mouth. 
This pressure not only seals the valve, but it anchors 
the cap securely in place. No amount of vibration can 
loosen it and allow it to work off. 

Schrader Valve Caps are a safe-guard against your ever 
having a tire valve “slow leak”. Dirt and muck cannot 
get in to harm the valve mechanism and air cannot get 


out. 


See that an air-tight cap is firmly applied to every tire 


valve. 





4 Valve Cap body or shell. 

2 Brass Swivel Plate allows Cap 
Shell to turn independently of rubber 
washer as Cap is applied. This as- 
sures proper seating of washer and 
prevents distortion. 

3 Brass Dome-Shaped Plate pro- 
vides an indestructible chamber for 
safe clearance of valve core pin. 

4 Molded Rubber 
valve mouth when Cap is screwed 
on firmly by hand; while rubber be- 
tween brass plates 2 and 3 provides 
spring action to maintain positive 
seal. 


Washer _ seals 


All standard Schrader Valve Caps stocked by Tire Branches, 
Jobbers and Dealers, contain washers with the unique con- 


struction illustrated above and are guaranteed air-tight up to 
250 Ibs. pressure. 





Schrader 


REG us Pat Ore 


TIRE VALVE CAPS 


, , ; ic > ri ro "eo ¥ h a 
*When a SCHRADER Valve Cap is tightened with full finger strength, 
downward force of about 50 pounds is exerted against the top of the 
valve mouth. The actual effective contact surface between cap washer and 


valve mouth is about 1/40 of a square inch. By multiplyin 
40, we get the equivalent per-square-inch pressure, whic 


BROOKLYN, NEW YORK 


Division of Scovill Manufacturing Company, Incorporated 


A. SCHRADER’S SON, 


the 50 pounds by 
is 2,000 pounds. 






















Advises Against Using 


Dark Glasses at Night 

BOSTON.—Under no circum- 
stances should dark glasses be 
used to cut down glare while 
driving at night. 

This is the dictum handed 
down by Prof. A. R. Lauer, of 
Iowa State College, who spoke 
at the 20th annual congress of 
the New England Optometrists 
here this week. 

“A man’s eyes are his most 
valuable assets while at the 
wheel of a car,’ Prof. Lauer 
said. “Anything that interferes 
with vision reduces one’s ef- 
ficiency at the wheel.” 


Ford Co. to Seek 
Voiding of NLRB 
Order of 1937 


NEW YORK.—Counsel for Ford 
Motor Co. announced this week 
that they would ask the circuit 
court of appeals at Cincinnati to 
declare void a National Labor Re- 
lations Board order charging Ford 
with unfair labor practices. 

The case grew out of a disturb- 
ance on May 26, 1937, when mem- 
bers of the United Automobile 
Workers (CIO) attempted to dis- 
tribute leaflets at the main gate 
of the River Rouge plant and 
clashed with Ford employes. 

Criticizing the board’s attitude 
as suggesting dictatorship, the 
company asserted that NLRB 
Chairman Warren J. Madden re- 
cently testified before a congres- 
sional committee that he would 
consider it an unfair labor practice 
for an employer to call a union 
leader a Communist, even though 
that was true, and contended: 

“If this be the law, the first 
amendment has no meaning to the 
employer, so far as concerns the 
communication of his_ opinions 
about unions to employes. In rela- 
tion to a union, he enjoys the 
same freedom of speech as the 
Russian enjoys in relation to Stalin, 
or the German in relation to Hit- 
ler. He may speak or write with 
complete freedom so long as he 
does not ‘disparage or criticize.’” 


New Plant Is Planned 


By Hydraulic Press 
MOUNT GILEAD, O.—Contracts 
for the design and construction of 
an integrated modern plant for 
Hydraulic Press Mfg. Co. have 
been awarded the Austin Co. The 
development will represent an in- 
vestment of approximately $500,000 
for building and equipment and 
will occupy a new 60-acre site re- 
cently acquired by the company 
here. 

Howard F. MacMillin, president 
of the company, stated that the 
new plant will be devoted ex- 
clusively to the manufacture of 
their line of H.P.M. “Fastraverse’”’ 
hydraulic presses. They are em- 
ployed extensively in pressing parts 
of metal, plastics and other mate- 
rials for automobiles, aircraft, do- 
mestic appliances and scores of 
other products. 





p March Gains in Major 





BUICK PASSES MILESTONE. The 4,000,000th Buick engine is shown here 
getting its final inspection in the motor plant before going to the final assembly 
line to power Buick’s 3,830,809th domestically produced car. The difference jp 
engine and car count, according to W. F. Hufstader, general sales manager, js 
the shipment of engines for Canadian assembly and other numerous uses {or 


which 


uick engines have been bought separately. Photo shows engine No, 


4,000,000 being microbalanced after assembly in the presence of Buick’s field 


sales executives, left to right, C. C. 


ager; Hufstader; 


Edmonds, central regional manager; P, §, 
anon Pacific Coast regional manager; O. 
H. J. C. Miller, eastern sales manager; C. 


L. Waller, western sales man- 
A. Chayne, chief 


engineer, and H. C. Gillespie sr., southern regional manager. 


200th Session of Chrysler 
Operations Committeee Held 


HIGHLAND PARK, Mich.—|Chrysler Corp. in this country and 


Chrysler Corp.’s “Operations Com- 
mittee,” which is believed to be 
unique among the managements of 


large industrial concerns, held its | 


500th meeting last Tuesday at the 
Highland Park executive offices. 
Authorized by the board of direc- 
tors on June 26, 1925, and originally 
composed of five members ap- 
pointed by W. P. Chrysler, then 
both chairman and president, the 
committee now numbers 31 of the 
corporation’s principal executive 
and staff officers. Its unusual char- 
acter lies in the fact that, although 
it is an operating group and only 
10 of its members are directors, it 
practically functions under author- 
ity of the board of directors for 
the supervision and control of all 
affairs of the company having to 
do with operations, manufacture 
and sales. The committee first met 


daily, but now meets twice a 
month. 
K. T. Keller, president of the 


corporation since 1935, who for 
many years has presided at the 
Operations Committee meetings 
when ever Chrysler was not pres- 
ent, entertained those attending 
the 500th session at lunch in the 
executive dining room. 

Keller called attention to the 
fact that since the committee be- 
gan to function soon after the 
corporation came into existence 15 
years ago, the corporation‘s an- 
nual production of automobiles has 
increased from 137,668 in 1925 to 
778,781 in 1939; its dealers and 
distributors have increased from 
2,616. to 10,021; and during the life 
of the Operations Committee 7,854,- 
926 passenger cars and trucks of 
Chrysler, Dodge, De Soto and Plym- 
outh make have been sold by 





CHARLES C. FAGAN, Studebaker manager for Africa, 
Studebaker factory in South Bend for several days. After a few weeks’ study 
of important factory production activities relative to the motor car and toma 
requirements in his territory, he will return to South Africa. Fagan, left, and 
R. A. Hutchinson, center, vice-president and general manager of the Studebaker 


Export Corp., are shown 


has been at the 


J. R. Hughes, Studebaker chief body engineer. 


| Callahan, is an open forum 
etting the ‘low-down’? on body construction from | pression of dealers’ 


abroad. 

“In the design of motor car 
transportation in this period,” Kel- 
ler stated, “vital contributions to 
the present-day efficiency and 
pleasure of motor vehicles have 
been made by our engineers. In 
many important and fundamental 
respects the trend of modern motor 
car development has been _influ- 
enced by their pioneering efforts 
in research directed toward com- 
mercial usefulness and _ practical 
benefit to the car owner.” 

The original members of the 
Operations Committee, all of whom 
are members today, were: F. M. 
Zeder, vice-chairman of the board 
and head of the engineering de- 
partment; B. E. Hutchinson, vice- 
president and chairman of the 
finance committee; J. E. Fields, 
vice - president; W. Ledyard 
Mitchell, vice-president in charge 
of international business; and 
Chrysler. 

In addition to these members the 
committee now consists of: F. H 
Akers, vice-president Dodge divi- 
sion; F. C. Bahr, vice-president 
Parts division; C. E. Bleicher, 
vice-president De Soto division; 
Carl Breer, director and executive 
engineer; L. L. Colbert, resident 
attorney; H. A. Davies, treasurer; 
A. C. Downey, president, Airtemp, 
Inc.; D. S. Eddins, 
Plymouth division; R. P. Fohey, 
secretary; B. C. Foy, director and 
president De Soto division; A. P. 
Hascall, general purchasing agent; 
C. L. Jacobson, vice - president 
Chrysler division; K. T. Keller, 
president Chrysler Corp.; Nicholas 
Kelley, vice-president and director; 
H. R. Matheny, vice-president 
Parts division; L. A. Moehring, 
comptroller; B. T. Moyer, super- 
visor of budgets; I. T. O’Brien, 
general production manager; W. J. 
O'Neil, president Dodge division; 
L. G. Peed, vice-president De Soto 
division; T. J. Ross, public rela 
tions counsel; J. W. Scoville, statis- 
tician; O. R. Skelton, director and 
executive engineer; A. vanDerZee, 
vice-president; D. A. Wallace, pres- 
ident Chrysler division; H. » 
Weckler, vice-president. ’ 

Since its inception the committee 
has lost three members through 
death: Messrs. W. H. Kilpatrick, 
W. M. Purves and Paul C. Sauer- 
brey. 





New Members Added 
NEW YORK. — Recently announced 
new members of the Merchants a 
of New York include the following 


; stroit 
automotive and related firms: Detrol 
Steel Products Co., R. W. Weed, ee 
ern sales manager; Electric oO 


. Yor 
Battery Co., F. F. Sampson, New 0%, 
branch manager; R. M. Holtingshett 
Corp., M. Bagley vice-presr nick 
and Mack-International Motor 
Corp., E. C. Fink, vice-president. 

4 ee ee memeniast, 
Dealers Tell Me," by Willian ex- 
opinions. P 
pears weekly in Automotive New* 
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If you want to see a busy place, drop around to an 
Oldsmobile showroom. Oldsmobile dealers and salesmen 
from coast to coast are enjoying a big year — with more 
new things to talk about, and more exclusive selling 
points to back their arguments than any other group of 
automobile dealers in the country! It pays to ride a win- 
ner. Why not investigate the Oldsmobile franchise now! 
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ent i 1 appeal that — oan Road!” Styie 
sllet acceptance the country over endous public 
nolas HREE great markets are open to the Olds- six-cylinder economy. And there’s no limit y Building Standing Reputation ¢ 
tor; ‘ ee ; ualit or 
dent mobile dealer, and he has three great cars to the possibilities for business with the i eetta’s pioneer car ence Oldsmobile 
‘ mee on for quali ‘ed by a . 
a with which to win them. The big Oldsmobile magnificent Oldsmobile Custom 8 Cruiser. Three td sa to none in the oa 

° . e . ° i sé a ; 
- Sixty appeals to every prospect in the low- In price, it’s low enough to appeal to a pcg a “buy” Series of Cars . one 
“— ° ° eve 
sion; price field. Thousands of buyers are finding broad, volume market. In luxury, style and  Rsereg 
Soto : ; er . 
rela- that Oldsmobile’s extra size, extra style, extra distinction, it’s fine enough to compete 
ot power, and extra quality are well worth the with cars costing hundreds more. There 
_ few extra dollars they cost. The popular- may be an opportunity for you, too, to GO 

L priced Oldsmobile Seventy appeals to that with Oldsmobile. Write D. E. Ralston, 

: Mi 
ittee great group of buyers who want eight-cylinder General Sales Manager, Oldsmobile Division, 6 from. Noe nthusiastic Owners to draw 
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= size and performance, but who also demand Lansing, Michigan, for complete information. ale a Sales, but a daemeee market for 
nn ady service business, al backlog for 
: THIS SPRING -GO BIG WITH— 

ssn. 





ying 
roit 
ast- 
age 
ork 
ead 
nt; 
uck 
é. 








N.Y. Fair Exhibit 


San Antonio Assn. 


Elects Herpel To | __ 


Succeed Winerich 


SAN ANTONIO, Tex. — E., H.| 
Herpel, of Herpel-Gillespie (Ford), | 
was elected president of the San | 
Antonio Automobile Trade Assn. | 
at the annual election of officers | 
here last week. He succeeds Wil- 
liam H. Winerich, Winerich Motor 
Sales Co. (Studebaker). 


Elected to serve with Herpel are 
George Stableford, Mission City 
Pontiac Co., vice-president; T. J. 
Goad, Goad Motor Co. (Cadillac- 
LaSalle), treasurer, and J. T. Sim- 
mons, re-elected executive secre- 
tary. 

Directors, in addition to the of- 
ficers, are George Beakley, George 
Beakley Nash Co.; E. A. Poe, A. B. 
Poe Motor Co. (Chrysler-Plym- 
outh), and Joe Freeman, Milam 
Chevrolet Co. 


Chris Sinsabaugh’s sparkling 
‘‘Sparks’’ column is_ read by _ the 
“‘wide-awake’’ in the industry. 


AUTOMOB 


freight exclusively. 


T. J. McCarthy 

Mgr. Automobile Division 
Wm. J. Hoffman, Gen. Agt. 
Detroit, Michigan 


New York Office 
Albert Warn 

Gen. Eastern Agent 
J. W 


° Ww 
Agt. Automobile Division 
10 Rockefeller Plaza 
Suite 604 
New York, New York 


..- 


NOW OPERATING 
DAILY SERVICE TO CLEVELAND 





WITH ENLARGED 


D & C now offers automobile manu- 
facturers and dealers improved and 
unexcelled lake freight facilities. 
The large—400 car—freighter 
“George H. Ingalls” has been added 
to the D & C fleet for automobile 


D & C can safely assure speedy, 
uncongested delivery regardless of 
factory output, even at seasonal 


PLEASE WATCH FOR OUR ANNOUNCEMENT 
OF SERVICE TO BUFFALO 


—_— eee eer rvwrrOoOr SV 
DETROIT & CLEVELAND 4 
_ NAVIGATION Co. 4 




















HARVEY D. GIBSON, right, chairman of the boar y r 

1910 in New York, and J. Winchester, president Of National Motor Teack 
Show, Inc., sign contracts for the National Transportation Exhibit which is to 
cover 30,000 square feet of outdoor space at the fair. The big exposition on 
Flushing Meadow will reopen May 11. The Transportation exhibit will replace 
the annual National Motor Truck Show, held in Chicago last fall. 





*y_y° one-story garage building, 100 by 120 

Leases New Building feet an occupying 12,000 equare. feet 

MILWAUKEE. — Windler Sales &J]of floor space, at 1326 W. Glybourn 
Service Co. (Packard) has leased ajSt. here. 


LAKE LINES 


ILE CARRYING FLEET 


peak. The D & C fleet now numbers 
10 — 4 freighters, 6 combination 
passenger and automobile freight 
steamers. The lakeway is the logi- 
cal, economical way to ship cars to 
Cleveland and—as soon as the ice 
permits—to Buffalo. 


Any of the agents listed here will 
gladly furnish information regard- 
ing schedules and rates. 


Philadelphia Office 

F. M. Wilson 

Agt. Automobile Division 
2402-14 Market Street 
Rittenhouse 9868 


Cleveland Office 

E. Ninth St. Pier 

S. L. Phillips, Gen. Agt. 
R. M. Burnham 

Gen. Agt. Automobile Div. 


New England Office 

R. A. Green 

Agt. Automobile Division 
287 Commercial St. 
Weymouth Landing, Mass. 


Buffalo Office 

Foot of Main Street 
William Platt, Gen. Agt. 
J. P. Ranahan 

Gen. Agt., Automobile Div. 


Cc. T. Minch 
1686 Rugby Road 
Schenectady, N. Y. 


PATTERSON, General Freight Agent 
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to Replace National Truck Show 


wide physical variety in the cur- 
rent truck field. 
A fire pumper for small commu- 


nities capable of pumping 150 to | George Kuhlman, Heil Co. 





20 Companies to Display 
In Big Outdoor Arena 


(Continued from Page 1) 


ley, Diamond T Motor Co.; 
Farris, Trucktor Corp.; J, 
Coy, Quaker City Iron 


Clayton 
R. Me. 
Works: 
> MB 


300 gallons a minute will show | Deschler, Young Widows of Amer. 


how to obtain “fire protection at 
reasonable prices’ and a_ school 
bus designed to be the “ultimate 
in safety” will be among other 
Mack exhibits, said Post. 

Other participating firms will ex- 
hibit their latest models re- 
vealing the tremendous improve- 
ments that have been made in 
this phase of the automotive 
industry. One section of the display 
will be devoted to the part trucks 
play in the every-day life of a 
metropolis, running the gamut 
from. street - cleaners to police 
“Black Marias.” 

In addition to the actual exhibit, 
a series of interesting events are 
being planned during the Fair 
season. These special activities are 
designed to focus the eyes of the 
American public 9n the many con- 
tributions that automotive manu- 
facturers, inventors and commer- 
cial vehicle operators have made 
for the welfare of the American 
public. 

Representative exhibitors present 
at the luncheon, all of whom are 
expected to exhibit in the show 
were: 

Walter C. Robertson, Gar Wood 
Industries; H. M. Daniels, Four 
Wheel Drive Auto Co.; John N. 
Bayne, Mack Truck; H. R. 
Ritter, Ritter Trucking Co.; S. E. 
Oplinger, Fruehauf Trailer Co.; G. 
B. Holman, Holman Warehouse & 
Storage Co.; James McArdle, M & 
M Transportation Co.; T. C. Hux- 


Buick Dealers 
Pushing “Travel 
America’ Plans 


FLINT.—Buick will actively sup- 








port the “Travel in America” 
program of national and state 
tourists’ organizations, railroads, 


and other agencies seeking to pro- 
mote increased travel throughout 
the United States, Canada and 
Mexico this year. 

Plans include co-operation of the 
nationwide dealer organization and 
factory field staff with view to 


providing special tourist service on | 


automobiles, designed to meet the 
requirements of itinerants. In ad- 
dition, local travel information will 
be made readily available at all 
dealerships, and other facilities to 
aid tourists will be established. 
Through the medium of 
Buick magazine, circulating 


the 







to | 


ica; L. G. Kurtz, N.Y.C. Dept, of 
Sanitation. 

W. W. Costello, Ford Motor (. 
Arthur McKeever, Merchant Truck. 
men’s Bureau of pies OW, 8 
Robinson; Fruehauf Trailer (: 
E. H. Willetts, Fruehauf Traile; 
Co.; R. H. Schmidt, Four Whee! 
Drive Auto Co.; Henry Rowold 
Mack Truck; E. . Post jr. 
Mack Truck; Herbert H. Hap. 
persberg, Brockway Motor (): 
Capt. Oscar A. Axelson, Columbia 
Engineering Co.; L. J. Bucklang 
N. Y. State Motor Truck Assn, 
S. J. Jorgenson, Reo Motor Ca 
Co.; Warren F. Beck, National 
Motor Truck Show, Inc. 


Packard Starts 
Third Edition of 


Appraisal Contest 


DETROIT. — To stimulate 
normally increased spring buying 
Packard is presenting a third edj- 
tion of its successful appraisal 
contest and introducing a new 
contest on Senior car sales. 

The contests, announced by W 
M. Packer, vice-president of dis- 
tribution, include cash and mer. 
chandise prizes totaling approxi- 
mately $80,000. The appraisal con- 
test, extending through April, of- 
fers cash prizes for deliveries ani 
appraisals. The Senior car contest 
offers a variety of merchandix 
prizes and will extend from Apr.! 
through May 31. 

Repetition of the appraisal con- 
test was prompted by success of 
the initial contest in February 
During the normally dull month 
Packard registrations increased & 
percent over the previous February 


Tex. Plant to Be Erected 
By Pittsburgh Plate 


PITTSBURGH.—Pittsburgh Plate 
Glass Co. shortly will begin the 
construction of a new $350,00 
paint plant at Houston, Tex., to 
serve customers in that territory, 
according to E. D. Griffin, vice 
president and general manager of 
the company’s paint division. 

The new plant will be a com- 
plete unit, manufacturing a ful 
line of paints, varnishes and lac: 
quers. It will be built on a 21-acre 
tract of land acquired by the com- 
pany last spring. It will comprise 
three main buildings, auxiliary 


more than 625,000 Buick owners in| units, and storage tanks. 


the United States and Canada, the 


“Travel in America” program will | 
be fostered by a series of articles | 


covering many points of tourist 


TURNING OVER FIRST SPADEFUL of earth, Charles Abbott, president 
Nash Detroit Co., Michigan distributor of Nash cars, 
the company’s modern new showrooms, to be erected at 6300 


Detroit. 


pany’s new plant, which is already in operation. Completion of 


n has 
interest on the American continent. | 


Factory officials attended informal ceremonies Tuesday at the 


Boosts License Fee _ 
KNOXVILLE, Tenn. — City counci 
increased the city automobile 
license price from $1 to $3. 








of 


1 aks the ground for 
"6: * Woodward Ave. 
com- 


showrooms about 


June 1 will give Nash Detroit one of the most outstanding automotive — 
and service setups in the Midwest. Left to right, W. A. Blees, general sales 


manager of Nash; John L. McQuigg, Geyer, Cornell & Newell, Nash adver 


tising 


; , r 
agency; A. R. Boscow, assistant to the general sales manager; Howard Baue 


vice-president of Nash Detroit; J. E. Lamy, Nash organizational manager, 


Abbott. 


and 
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Retail Sales in U.S. Reach | 
419,308 Units in 3 Months 


NEW YORK. — General Motors 
corp. this week reported first 
quarter 1940 sales were the great- 
est for any similar period in its 
jstory. 

Total sales to dealers in the 
United States and Canada, plus 
uve ceneetne 


Montreal’s Tire 
Dealers Foresee 


Active Demand 


MONTREAL.—Montreal tire dis- 
tributors and dealers are looking 
forward to an active spring and 
summer demand. There is a feeling 
in the trade that 1940 will bring 
out good buying in the better price 
feld but, in order to be forearmed, 
tire manufacturers are placing on 
the market merchandise to fit al- 
most any purse. 

What was once the distinctively 
used and re-conditioned tire, an 
article that sold as secondhand 
goods, is now being met with a 
manufactured tire in the lower 
price bracket. 

Tire jobbers in the metropolitan 
area of Montreal said that prices 
have not advanced this spring, but 
that several new lines had been 
added to stocks; old stocks have 
been realigned, and a general over- 
hauling of price schedules has re- 
sulted to the benefit of the public 
and to meet the public purchasing 
power. 

A feature in the trade, one which 
should affect favorably the Cana- 
dian market for automobile and 
truck tires, is the Quebec govern- 
ment’s attitude toward bettering 
road conditions throughout the 
province as an inducement to bring 
tourist travel to this side of the 
border. Any considerable influx of 
visitor travel to Canada this sum- 
mer, the greater part of which will 
be in motor vehicles, is expected 
by tire jobbers here to correspond- 
ingly increase the demand for au- 
tomotive accessories in general, of 
which tires may be considered an 
integral part. 

As mentioned, there is reported 
by tire dealers in this vicinity 
some re-classifications of merchan- 
dise to meet popular demands. 
Fourth lines have been added to 
one, two and three regular sellers, 
and there has been a movement by 
manufacturers to go after the 
lower-priced business, and even in- 
vade, with a cheaper tire, a field 
formerly supreme in the second- 
hand classifications. 

For a long time, or at least for 
the past six months, it has been 
touch-and-go with manufacturers 
whether they would increase tire 
Prices, but from talks with the 
trade, no advance is contemplated 
for the near future, and none then 
unless prices of crude rubber 
should materially advance when 


the time comes for purchasi 
Ss Ww 
stocks. _— 





Gasoline Tax Refunds 


Called Major Problem 


WASHINGTON. — Gasoline tax 
refunds and exemptions, allowed 
or various reasons on almost a 
_ of the gallonage sold in the 
i States, constitute one of the 
a Problems of gasoline tax 
Federation, according to the 
deration of Tax Administrators. 
efunds for general non-high- 
Y uses of gasoline are given by 
— and the District of Co- 
la, while 15 other states give 
mone only on fuel used for 
refunds purposes. Most of the 
io. § are given on gasoline used 
Rey) nilture (the largest cate- 
cake’ eustry and manufacturing, 
ernmentat® and construction, gov- 
a ntal, aviation, railroads and 
» Power generating machines, 


Wa: 
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it is stated, g and dyeing, 
“ Sales Up 36% 

tions “VT ANBURG, S. C. — Registra- 
Ure coy new automobiles in Spartan- 
1949 — a for the first quarter of 
With repou? ,36-8 percent as compared 
ing Dering ations for the correspond- 
for th, 02 Of last year. Registrations | 


1€ state 


increase of 2 as a whole showed an 


8 percent. 





| States amounted to 506,449, against | 
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overseas shipments, were 549,182) 
cars and trucks, compared with 
431,057 in the first quarter of 1939. 

Sales to United States consum- | 
ers in the first three months of | 
1940 totaled 419,308 units, com. | 
pared with 314,178 in the compar: | 
able 1939 period. 

Sales to dealers in the United | 


375,597 a year ago. |, A FULL BUS LOAD of Studebaker dealers. from the Michigan area left De- 
" : | troit this week for South Bend to visit an nspec e home plant. e ex- 
Total sales to dealers in the! cursion was organized by J. M. (Pat) O’Dea, Studebaker Michigan distributor. 


United States and Canada, plus| At the plant the entire party was entertained as guest of Paul G. Hoffman, 
overseas shipments, amounted to| Studebaker president. 





193,522 in March. This compared | 
with 174,572 in February and 161,-| Devoe Elects Dabney ee oe gees ee 
057 in March, 1939. To a Vice-Presidency | with Devoe & Raynolds Co. June 


Sales to consumers in the United) NEW YORK.—W. C. Dabney,| 1, 1938, as Devoe’s industrial di- 
States in March totaled 174,625| president of Jones-Dabney Co., i a Miia 
on compared with 123,874 in| Louisville, has been elected a vice- Named to Board 

arch last year. president of Devoe & Raynolds Co.,, KENOSHA, Wis.—R. A. DeVlieg, of 

Sales to United States dealers! Inc., with supervision over Devoe’s| Nash-Kelvinator Corp.; Joseph John- 
in March stood at 181,066, against | Railroad and Marine Paint di- oat. ee eg eae 
160,458 in February and 142,743) visions. the mae: board of the Kenosha 
' Dabney will continue to make! Manufacturers Assn. 









a year ago. 





h All-Time Record 
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Exports 

(Continued from Page 1) 
in the heavier capacity units, Feb- 
ruary exports of automotive prod- 
ucts had a total valuation of $25,- 
093,068, an improvement of 2.5 
percent over the figure for the 
opening month of the year. 

Shipments of passenger cars, as 
anticipated, declined from the 
January total with 9,692 units 
worth $6,135,741 as compared with 
13,334 valued at $7,812,328. 

Truck demand advanced from 
the January figures of 9,538 units, 
valued at $6,211,018, to 10,286 and 
$8,967,086 during the month under 
review. 

Exports of miscellaneous auto- 
motive products were well main- 
tained with $9,990,241 in comparison 
with $10,447,394 in January. Parts 
for replacement, accessories, garage 
equipment, trailers, and internal 
combustion marine engines were 
all above the January totals. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by _ the 
‘‘wide-awake’’ in the industry. 












You or your salesman have been working on the new car prospect for weeks, 


maybe months. He signs the order 


on the sale. 





and you hope you'll net a profit 


But in the eagerness to close the deal are you passing 


up opportunity for added profit? At the time he is buying the new car 


the buyer wants the utmost in good looks, in comfort, in pleasure, in 


safety. 





Often he will stretch his purse LY in order to 


satisfy © his pride. Consider no sale complete until you have sold 


him a set of GOODYEAR LIFEGUARDS for his tires. They may save 





his life or the life of someone near and dear to him 






ve fe 


should a tire blow out. And LifeGuard’s new lower prices on change- 


overs make them doubly attractive. S--PRICES By taking a few more 











minutes 
- == Se 
————— 
profit on the new car sale. S2SigeS A SPECIAL LIFEGUAR 
2e 
pricessimple, very profitable, w 
ticular. pt eGuard change-overs 


Thousands of car dealers are finding this extra this new pl 


R. S. Wilson, 


Name 





profit well worth the additional sales effort. 


We'll gladly give you full particulars. Vw 


City 
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LIFEGUARD fs @ trademark of The Goodyear Tire & Rubber Company 
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Dodge’s Regional 
Managers Confer 


On Spring Plans 


DETROIT. — Regional managers, 
regional merchandising managers 
and city managers of the Dodge 
organization met here during the 
week, having been called to De- 
troit for the purpose of discussing 
1940 spring sales plans with Dodge 
headquarters officials. 


The meeting took place at Stat- 
ler hotel, the factory being repre- 
sented by Forest H. Akers, vice- 
president and director of sales; J. 
W. Hutchins, assistant general 
sales manager; E. J. Poag, assist- 
ant general sales manager; D. T. 
Stanton, director of sales, and 
other members of the company’s 
executive staff. 


One of the speakers was A. van- | 


DerZee, vice-president of Chrysler s 
| Dealership Sold 


Corp. 

SOUTH BEND.—Sale of Holycross & 
Nye Co. (Ford) to the Romy Hammes 
Co., Kankakee, IIll., is announced by 


ie ce ee 
_ NOTES FROM A CRAFTSMAN’S >. 
| - HANDBOOK”. >” 





POLARIZED RAYS have already entered the service of American motorists, 
by revealing the innermost secrets of internal stresses and strains inside of 


solid metal parts of the 1940 automobiles. Here’s an exact section of a 1940 
Plymouth connecting rod, reproduced in transparent plastic and accurately 
loaded to represent the exact strains of actual use. The two darker discs each 


color bands to appear in the plastic sample that reveal how internal stress is 
distributed in the Plymouth part. This newest science is called ‘‘photoelas- 
ticity,”’ and is now being further developed by Chrysler Corp. engineers. 


A. W. Holycross and D. A. Nye. Romy 
Hammes company, which also operates 
in DeKalb, Ill., will continue as Ford 
dealers here and distributor for the 
other Ford products. 








Pete Wemhoff's Fourth Dimension | 
offers news of automotive advertising. 
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“11'S FIRST AGAIN” is what value-minded motorists are 
saying of the 1940 Chevrolet. And a major “first” most 
certainly is its new Body by Fisher— in beauty, com- 
fort and safety. For instance, it provides the new 
Chevrolet Special De Luxe Sport Sedan shown here 
with stronger, safer Hi-Test Safety Plate Glass 
throughout all door windows and Ventipanes as well 
as the windshield. 


CHEVROLET -« 
BUICK -« 








side of the large condensing lenses are polarizing screens. These cause bright | 
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Seattle Sales Volume Up but Trading Runs Wild 


Mechanics’ New Demands 


Are Duein Near Future 


Special to Automotive News 
SEATTLE. — While March new 
car sales in King county (Seattle) 
this year were only about 15 per- 
cent above those of March, 1939, in 
general April has shown continued 
gains and new car volume is con- 
sidered very good. Total for this 
March was 1,279 new car registra- 
tions, as reported by the Motor 
List Co., compared to 1,051 for 
corresponding period of last year. 


In the ladder of sales, March 
shows Chevrolet well in the van- 
guard, with 333. Ford took second 


Galt Retires 


. PITTSBURGH. — Hugh A. Galt has 
retired as vice-president of Pittsburgh 
Plate Glass Co. after more than 40 
years of service with the company and 
its affiliates. He will continue as 
director of Pittsburgh Plate Glass Co., 
director of the Cleveland and Pitts- 
burgh railroad, and director of the 
First-Central Trust Co. of Akron. 


ON GENERAL MOTORS CARS ONLY: 
PONTIAC « 
LASALLE - 


OLOSMOBILE 
CADILLAC 


with 172, followed by Plymouth 
with 165. Dodge regained fourth 


| position with 99, closely pressed by 


Buick with 93, and Pontiac, 88. 

The used car market is somewhat 
livelier, as spring approaches 
However, dealers are none _ too 
happy even though volume of new 
and used cars is good. Trading js 
too wild, and factory pressure js 
severe, they report. 


Indications are for a rate wap 
developing in the next few weeks, 
Likewise there is union negotiation 
in the air, with mechanics out 
with a demand for a wage in. 
crease from $1 per hour to $1.12; a 
weekly minimum guarantee of 
$45, instead of the present $35, and 
a week’s vacation each year, at 
full pay. 

A ray of good news is seen in 
the rumor that the railway freight 
rate on new cars into this area 
has been reduced 65 cents per 
hundred, or about 12 percent re- 
duction. 





Bishop Confers 
| On Wage-Hour 


Cases in Texas 


| SAN ANTONIO. — Chas. W. 
Bishop, general counsel for Na- 
tional Automobile Dealers Assn. 
conferred here this week with W. 
A. Williamson, vice-president and 
general manager of the Texas 
Automotive Dealers Assn. 


He reviewed several Texas cases 
checked by the Wage and Hours 
division to determine if they were 
to be included in the test cases 
to be instituted by NADA for clar- 
ification of parts of this act. 


Cites Advantages 


Of Rayon Cord 


CINCINNATI.—Rayon cord tires 
have achieved mileage records as 
high as 3,000 percent above stand- 
ard tire performances, William H. 
Bradshaw, director of rayon re- 
search for E. I. du Pont de Ne- 
|mours & Co., reported this week 
|in an address before the general 
session of the American Chemical 
Society. 

A new rayon developed specific 
ally for tires has produced 
“astounding results,’ under severe 
temperature and load conditions, 
he told the society. He cited “care- 
fully controlled tests covering 
many millions of miles.” 


On an overloaded, high speed 
run in a hot country, rayon tires 
gave 80,000 miles of service in 
circumstances that wore out ordi- 
nary tires after 3,000 miles, he 
reported. In another instance, the 
rayon cords held up for 18,00 
miles of duty under the same 106 
degree temperature which ended 
the usefulness of standard tires 
in 600 miles, he said. 








Pa. to “Seek Extension 
Of Turnpike to Phila. 


HARRISBURG, Pa. — (UTPS).— 
The impending special session of 
the legislature will be asked for 
authority to extend the $70,000,000 
Pennsylvania Turnpike to Phila- 
delphia, it was indicated this week 
by Gov. Arthur H. James, who 
said the session will probably be 
held in May. 

The 164-mile highway, to be dedi- 
|cated July 4, extends between 
| Harrisburg and Pittsburgh, and 4 
| legislative act would be required 
|to build an additional 100 miles 
'to Philadelphia. Cost of the pro 
posed extension, advocated as 4 





| “national defense” measure, has 
| been estimated at $50,000,000. 
Dissolving Salt 
MALDEN, Mass. — Gunk Chemica 
that calcium 


Laboratory announces 


chloride (the used te 


chemical salt ‘luble 


treat sand for icy highways) 15 * Such 
in phenolic emulsifying solvents. ive 
{solvents not only dissolve the @br 
salt but they dissolve the ffl’ _), 
greasy binders which prevé nt Lx te i 
| from being washed away, it 1s °™ 
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Apr. 25th Deadline for Space 


Vast Progress Is Due 
By 1950, Kettering Says 
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By William Ullman 

Staff Correspondent 
WASHINGTON. — “Mass produc- 
jon of ideas” will make this decade 
ye of swift progress in the auto- 
notive industry, Charles F.. Ketter- 
ing, vice-president and research 
ead of General Motors, told the 
temporary National Economic 
committee this week. If one per- 
ent of the research projects now 
yeupying experts in fuel, metals, 
yeramics, rubber and plastics are 
uecessful, thousands of new jobs 
gill be created, he declared. 
Kettering’s testimony was a 
highlight in the government com- 
mittee’s study of the effects tech- 
nological advances have had on the 
national economic structure. The 
committee already had heard Dr. 
Tt. C. Kreps, its economic advisor, 
forecast that economic progress 
will be carried ahead by science 
and invention, “contrary to the 
jefeatist contention that opportuni- 
ties no longer exist.” 
“In the field of automobile trans- 
portation, with which I am famil- 
iar,” said Kettering, “we are not 
even predicting when you hear 
that the next 10 years will show 
a rate of improvement greater 
than that of the past 10 years. 
This fact is established as clearly 
as anything in the future can be 
established.” 
He pointed out that scores of 
research projects now are under 
way in the industries making and 
supplying materials for automo- 
biles, trucks, buses, tractors, air- 
planes and diesel locomotives. Suc- 
cess in only a small percentage of 
these will increase the value of 
the transportation dollar more 
than can now be realized, he added. 
In reply to questions, Kettering 
tld the committee the chief re- 
search problem in the automotive 
industry is engines and fuel — the 
quest for greater efficiency; that 
new discoveries are not held back 
because they might replace prod- 
uts in which an investment has 
been made; that the difference 
between a research discovery and 
the marketing of the product is 
economics — perfection at a price 
which will meet a market need; 
that various research divisions co- 
operate; that the American patent 
system is “all right;” and that the 
large industrial research divisions 
do not place small units of in- 
dustry at a disadvantage, since 


Adverse Weather 
Drops Syracuse’s 


March Sales 24% ' 


SYRACUSE, N. Y.—New passen- | 

ger car registrations in Onondaga | 
county last month totaled 597, 
down 24.1 percent compared with | 
March, 1939. For the first three 
months of 1940 the total was 1,760, 
however, a gain of 12 percent over 
the like period of last year. 
_Bad weather, with snow and ice 
Impeding traffic, handicapped re- 
tail automobile business in this 
area during nearly all of last 
month. 

Used car sales in the county 
during March this year aggregated 

7, against 864 in February and 
_ in January. No figures for 
March, 1939, are available. 

_ There were 96 new trucks reg- 
istered in the county last month, | 
an increase of 7.9 percent over | 
a 1939. Total for the first | 
me months of 1940 was 292, up| 
po percent compared with the} 
rresponding quarter a year ago. | 
Ee 


Used, New Car Sales 


Take Spurt in Canton 


CANTON, O.—There was an in- 
tifeat, of 916 in the number of cer- 
anes €s of title issued for new 
oe in the county for the 
pared we months of 1940, com- 
a Per the same period last 
Sher erk of Courts C. Frank 
— reports. | 
‘ Cars sold by dealers during | 
ast pe February and March of | 
255; oe tnnared 1,640 as against | 
hon ar ar this year. In the num- | 
there used cars sold by dealers, | 
quarte was an increase for the 
son 4,°' from 2,884 last year to 3,- 
» this year, 





they can purchase the products of 
research. 

Kettering asserted that the re- 
sults of research cannot be forecast 
in such a way that plans can be 
made to take up any shock they 
might impart to the economic 
system. In the first place, he said, 
it is impossible to determine in 
advance what these results will 
be and, in the second place, once 
a product has been developed, it 
is equally difficult to foresee all of 
its possible uses. 

Present maladjustments in the 


economic structure do not result 


|from too many inventions, but be- 


cause “we haven’t enough new 
things to provide sufficient jobs 
for all who want to work,” Ket- 
tering continued. In the past, he 
said, invention produced machines 
and devices because of insufficient 
labor, while now the task is to 
provide new things “because we 
have more hands than we have 
jobs to do.” 


The diesel engine and air-condi- 
tioning were cited by Kettering as 
having vast industrial possibilities. 
Kettering said that with the new 
type of diesel locomotive “you 
could re-do the railroads — go 
around the second time.” In the 
housing field, he said he could see 
air conditioning contributing to a 
tremendous industry, although it 
is not yet perfected. 


15 


Application for N.Y. Show 


NEW YORK. — Complying with 
request of car and truck exhibitors 
for an early drawing to permit 
more time to prepare displays, clos- 
ing date for applications for Na- 
tional Automobile show space will 
be Apr. 25, with the first drawing 
scheduled for early in May at 
headquarters of the Automobile 
Manufacturers Assn. in Detroit. 

Order of drawing, as in the past, 
will be based on the dollar volume 
for the 12 months ending Mar. 
31, 1940. Price of space includes 
carpets, decorations, furniture, 
signs, placing exhibits, etc. 


First and mezzanine floors of 
Grand Central Palace, reserved for 
passenger cars, have an area of 
54,480 square feet. Third floor will 
be used by light trucks, accessories, 
parts, shop equipment and diesels. 
It has an area of 28,818 sq. ft. 

Fourth floor, given over to trail- 
ers, accessories, parts, shop equip- 
ment and safety features, has an 
area of 27,487 square feet. 

After all car exhibitors have 
drawn one space, it is expected 
that there will be some additional 
space for car exhibits on the sec- 
ond floor. 


WHERE PHILADELPHIANS 
SEE AUTOMOTIVE ADVERTISING 
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modern service station at 


than named any TWO 
newspapers. 


Newspaper No. 2—453 Motorists 


No. 3—316 Motorists 


i 
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No. 4—139 


S, Philadephia 


More motorists calling at this 


other 





55th 


Street and Haverford Avenue, 
Philadelphia, named The Evening 
Bulletin as the newspaper they 
read for automotive advertising 


1,778 motorists who drove 
in during one day to 34 
outstanding Philadelphia 
service stations were asked 
this question by Ross Fed- 


eral Research Corporation: 


QUESTION: 


“Check the one newspaper in 
which you are most likely to 
see the advertising of auto- 
mobiles, tires, gasoline and 


other automotive products.” 


ANSWERED: 


THE EVENING BULLETIN... . . 870 Motorists. 


The Bulletin was named by more motorists 
than any other two newspapers combined! 


The Evening Bulletin, 


circulation within the 


with 94.9% of its 
Philadelphia retail 


trading area, will take your advertising 
message into the majority of homes in the 
nation’s greatest City of Homes at one of 
the lowest costs per reader in America. 


Ortho Oven 


siete animale danll 





bulllin 


Copyright 1940, Bulletin Co., Philadelphia 






Edsel Ford Sees 


France Awards 
$1,250,000 Order 
To White Truck | 


NEW YORK.—The French gov- 
vernment has placed in Paris one 
of the largest heavy-duty truck | 


orders in recent years with White | — 


Motor Co. Production has already | 
started and delivery must be com- | 
pleted by June 1. 

The order, estimated at more 
than $1,250,000, calls for 145 huge | 
six-wheel White trucks, each 
weighing more than 25 tons, equip- 
ped with 18,000 liter tanks ffor | 
petrol transport service. The order 
follows the delivery last month of 
1,500 smaller transport Whites cost- 
ing $3,000,000, ordered by the) 
French government last November. | 

The new heavy-duty tank fleet | 
will have a _ total capacity of | 
2,610,000 liters of petrol. Each unit | 
has two driving axles, five speed 
transmissions, and a total of 10° 
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NEWEST TYPE TANK transport just ordered by the French government 
for war service. Designed to operate successfully over war-torn terrain, if called 
upon to do so, with 15 tons of gasoline in its 18,000-liter tank, this huge White 
is the newest type of motor equipment developed for the French government. 
The truck weighs more than 25 tons and is equipped with two driving axles, 
five-speed transmissions and a total of 10 wheels using tires of the largest 
standard size. In all a fleet of these Whites, costing $1,250,000, will be eens 
by June 1. The order was placed in Paris, following completion of delivery of 
1,500 smaller transport Whites, costing $3,000,000, ordered by the French gov- 
ernment last November. 





wheels equipped with tires of the| extremely adverse road conditions 
largest standard truck size. They 


are being built to operate under huge size and weight. 








ststeall 


over long distances despite their | 


1940 


By Loss in Used Car Marke 


(Continued from Page 1) 


tain jobs because better machines 
have made those men unnecessary 
/on those particular jobs. But that 
'does not mean that the total num- 
| ber of jobs has been permanently 
decreased, Ford insisted, citing 
| statistics from his plants to show 
| that “cutting costs enables the 
|company to put more in the car 





'iand it takes more men to put it 


there.” 

Concerning working conditions, 
Ford asserted there is “no tension 
involved in employment on the 
Ford assembly lines, adding that 
the workers appear to have more 
leisure than formerly “because the 
car parts go together more easily 
than they did years ago.” He 
added that improved machinery 
permits the employment of older 
workers and handicapped persons. 

Employment is so well estab- 
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wel 


...can understand these facts about car performance 


ASEBALL is a mighty complicated business — 
but it’s certainly not too complicated for 
the average American to grasp. And you can be 


sure your customers won’t have any trouble TNE MIOHER THE THE FARTHER YOU CAN 
xatchi *h simpler rules of car ANTI-KNOCK QUALITY ADVANCE THE SPARK TOWARD 
catching on to the much simp OF GASOLINE... MAXIMUM POWER 
performance. {without knock or ping} 


The chart at the right shows how simple the 


facts really are. 


Once you drive home this quick, easy story 


AND THE BETTER 
THE PERFORMANCE 
OF THE CAR 


HERE ARE THE SIGNS OF IMPROVED GASOLINE 


° {Prege BETTER — This sign on a pump fbr BEST— The ‘‘Ethy!"’ emblem 
you'll find it a lot easier to keep car owners é means that lead (tetraethyl) ,aliq- H =|] means that: The gosatine contains 
1 ? Bec the ’t expect you to uid, has been added tothe gasoline p } enough lead (tetraethyl) or high- 
happy. Why ¢ HDecause they won I . T===:}p to improve its anti-knock quality. ; est oe, - dealer's —- 

i ine ~ é =) |Comraams > than tk -fourths of all the | motor fuel an e engine's s 
tune-up their oe for top # rformance = . = at pl Pe the United | om can be advanced closest tothe point 
low anti-knock fuel. Because they’ll be less likely States and Canada is “leaded” > '§ of maximum power and economy. 


to complain to you about “knock” or “‘ping”’ || gasoline. 


when they realize that it’s caused by poor qual- 
ity gasoline. And because in the long run they’ll 
get more pleasure, more power, and more per- 
formance out of their cars. 


THE BETTER THE GAS—THE BETTER THE CAR 


TUNE IN EVERY MONDAY NIGHT — Tony Martin, Andre Kostelanetz and his orchestra, 


featured on ‘Tune-Up Time” over coast-to-coast network, Columbia Broadcasting System. 





ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline 


lished in the Ford plants, the wit. 
ness said, that in norma] Years 
most of the workers get 11 monthy 
work and look to the month layog 
during model changes as a chance 
to take a vacation. 


Ford characterized his company 
as a pioneer in the development o 
“labor serving and labor saying’ 
machinery. In its operations, he 
testified, technological change jp 
the direction of improvements cal} 
for “the continual investment of 
new capital.” Last year, he said 
the company spent about $36,000. 
000 for new and improved ma. 
chinery, together with necessary 
buildings. At present the compan 
is introducing a new type of cyi. 
inder liner for which a capital ex. 
penditure of $880,000 has been 
made. This development, he said 
has taken 12 men off the former 
type of cylinder work but will add 
500 men to the work of manufac. 
ture and installation. 
Ford agreed that some tech. 
nological changes can be made only 
| by large industries because of the 
| time and money which must be in- 
| vested before a product can be put 
into production. He _ contended 
| however, that other improvements 
| are not beyond the reach of small 
| industrial units. 
| The motor magnate cautioned 
| the committee against proposals to 
| modify the patent system. He as. 
| serted patent rights give incentive 
| to thought, work and development 
'by offering the possibility of com- 
| pensating returns. 
| “It is believed,” he continued 
| “that the use of some devices is 
| retarded by the fear of capital to 
;make the necessary’ investment 
| under the present limiting condi- 
tions, whereby it shares in all the 
losses and in little of the profit.” 

Ford was followed on the stand 
by R. J. Thomas, president of the 
UAW-CIO, who took issue with 
some of the manufacturer's state 
,;ments. Thomas contended _ that 
| mechanization of industry, because 
| of the failure of markets to grow 
| in proportion to expanding produc- 
tion is one of the basic causes of 
existing unemployment. He said his 
union favors’ technological im- 
provements but believes that labor 
should receive a larger share of 
the resultant savings. 

Thomas charged that excessive 


| speed-ups in the Ford plants are 


so prevalent that the workers are 
| continually complaining and that 
|}as to continuity of employment 
|Ford was “about 75 percent 


| wrong.” 


“There are thousands of automo- 
| bile workers in Detroit who get 
only three or four months’ work a 
year, Thomas said. On the alleged 
Ford speed-up practices he com- 





; mented that “anyone comparing 


the men quitting work at the Ford 
plants with those leaving the 
unionized plants can tell the dif- 
ference in the working conditions 
by the way they look and act.” 

Thomas said he believes union 
| resistance to speed-ups in the or 
ganized plants had cut production 
from 5 to 10 percent. He explained 
that “we tell our men they should 
give a fair day’s work to the em- 
ployer but that they should not be 
made into race horses.” 

The union spokesman challenged 
figures of the Automobile Manu- 
facturers Assn. showing a 15 pel- 
cent employment increase in the 
industry between 1929 and 1937. He 
put the increase at 7.1 percent. 


| Dixon to Head a 


For New York Packard 
NEW YORK.—Lee J. Eastman, 





president of Packard Motor Car 


|Co. of New York, has announced 


the appointment of James L. Dixon 
of California, as general sales 
manager of Packard Motor Car Co. 
of New York. 

Dixon will succeed J. C. Chad- 
wick, who has asked to be relieved 
of his duties on account of the 
condition of his health. After 4 
short rest Chadwick contemplates 
taking an important rar 
franchise, the location of whic 
will be announced later. 
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j. jstrikes which got under way before 


Decision Hits Interference 
With Private Business 


special to Automotive News 

“ANNAPOLIS, Md.—A 1939 state 
law, designed to prevent below-cost 
gles at retail or wholesale, was 
validated by the Maryland court 
if appeals in a decision here Apr. 
; which held the measure “un- 
easonably and arbitrarily inter- 
res with private business” and 
is unconstitutional and void in its 


entirety. 

Known generally as the “Sales 
Below Cost Act,” the statute was 
simed at so-called “loss leader” 
merchandising. It established a 
cost basis for retailers of purchase 


lor replacement price, plus freight 


and cartage, and in addition a 
markup to cover cost of doing 
business, assumed to be 6 percent 
in absence of proof of lower cost. 


*Ithe markup for wholesalers was 


set at 2 percent. 

The court of appeals decision | 
upheld a ruling last December by | 
Chief Judge Samuel Dennis, of the | 
Baltimore supreme court, in a case | 
involving the Daniel Loughran Co., | 
Inc, and the Lord Baltimore | 
Candy & Tobacco Co., Inc., both 
wholesale tobacco dealers. The lat- | 


Toledo’s Board | 
Shows Progress | 


InLabor Disputes 


TOLEDO. — Twenty-three labor | 


disputes involving 3,509 employes 
were settled by the machinery of 
the Toledo Industrial Peace board 
in 1939, according to Edmund Ruf- 
in, director. 


Ten of the disputes were active 





ace board action could be taken. 
Of the total of disputes 15 were | 
of major importance and eight 
were of minor character. 


In the 4% years that the board 
tas been functioning, it has par- | 
icipated in the settlement of 157 
lisputes, preventing strikes, in 
which 31,053 employes have been | 
involved. 





\.Y. Dealer League Hits | 
Decision in Ethyl Case | 


_NEW YORK.—Asserting that the 
Ynited States supreme court's re- | 
‘ent ruling nullifying control of | 
jobbers’ prices on patented Ethy] | 
gasoline is contrary to the prin- 
‘iples of fair trade legislation and 
8 of “great public and national | 
Mportance extending beyond the 


-|0nfines of the litigated case in 


which it has been rendered,” the 
‘eague of Metropolitan Appliance 
Dealers, through its counsel, | 
Chrichton Clarke, has petitioned | 
he court for permission to inter- | 
-_ before the decision becomes 

| 


Dr. Clarke, a leader in the move- 

nent for price maintenance under 
a trade laws, held that the 
‘ourt’s judgment in the Ethyl case 
's based on a theory of the anti- 
rn laws and the rule against 
“lenation which demonstrably is 
‘sound in law and fact, opposed 
» 800d public policy, unfair, dis- 
ao and unjust, and which 
vill foster either monopoly or un- 
_ Price-cutting and will further 
a ate the anti-trust laws as 
t aS injure the American sys- 
“m of competition and of eco- 
“mic democracy.” 


RN eeeeeeeeeneee | 
No Trade-in Stunt 


Cuts Used Stocks 


MeENVER. — Viner Chevrolet, 
. cut down its used car stock 
> Considerable degree during 
: past week by featuring a 
'0-trade-in sale. 

footing the period purchasers 
tae cars without a car to 
the e in were allowed $100 off 
: Price of the used cars 
Ought. 
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Mad. High Court Invalidates State’s ‘Below Cost Act’ 


e ———E — ees 


ter firm was charged by the 
Loughran company with violating 
the act. 


The 1939 below-cost sales ban 
measure had repealed certain sec- 
tions of similar 1937 law it re- 
placed and, thus, the Apr. 5 de- 
cision automatically reinstated 
those 1937 sections, which, it was 
pointed out, “attempted to prevent 
sales below cost, but didn’t go as 
far as the 1939 act” in that they 
didn’t include the 6 percent mark- 
up stipulation. 


Invalidation of the 1939 statute, 
it was noted by observers, how- | 


ever, has no effect on the 1937! GROUP OF PONTIAC executives on the stage at the Masonic Temple, Detroit, 








g GMC Truck Sales 
Show 27 Percent 


Gain in March 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck & Coach 
during the third period of March 
were 27 percent better than for the 
same period of 1939, it is reported 
by J. P. Little, vice-president di- 
recting sales. 

Sales for the entire month of 
March exceeded the 1939 compar- 
able period by 28 percent and 
topped March 1938, by 103 percent. 
Sales for the past month were 
the best for any month since June, 
1937, Little said. 


“A comparison of the first 


Maryland Fair Trade Act, author- during the meeting of 700 dealers and their salesmen from Michigan and parts quarter of 1940 with the same 
izing minimum price contracts be- | of Ohio and Indiana. Seated, left to right, are Gordon Hersh, sales promotion period of 1939 indicates an increase 
tween manufacturers and retailers. | manager; V. L. Murray, assistant general sales manager, and W. L. Winslow, | of 25 percent, with an increase of 


76 percent over the first quarter 
| of 1938,” Little said. 


This latter measure was upheld by | manager of Pontiac zone. Standing, left to right, are L. H. Robinson, head of 
the appeals court in a test case| business management department; W. J. Mougey, advertising manager, and 
last June. ' James A. Grier, manager of central region. 








ABILITY TO HANDLE the double assault 
of thrust and radial loads... added 
to advantages in design and applica- 
tion that for years have placed mil- 
lions of Hyatt Quiet Roller Bearings 
in important car, truck and bus posi- 
tions...is helping auto- 
motive manufacturers 
achieve new standards 
of performance. Natu- 


ROLLER 








rally, then, an important factor in the 
continued and steadily increasing use 
of Hyatts is reflected in the quieter, 
smoother, carefree bearing perform- 
ance... performance that car builders 
are able to pass on to car owners. 
Hyatt Bearings Divi- 
sion, General Motors 
Sales Corp., Harrison, 
N.J.,and Detroit, Mich. 


BEARINGS 
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NUMBER 5 


AT PLANT 
INSPECTS NEW 1941 SUPER. 
ECONOMY ELECTRIC RANGE 
. »» BURNS FINGER DECIDING 
Ys NZ HOUSEWIVES WANT AQUA. 


MARINE OVEN INTERIORS... | 












AT LUNCH 
CONSIDERS EMPLOYEE STOCK PLAN... 
DEMANDS SPECIAL CONSIDERATION 
FOR INVENTIVE YOUNG MEN 
«+» MODESTLY POINTS OUT WHAT 
HIS INVENTIONS DID FOR COMPANY... 


GETS HOME 
TO FIND RADIO 
TROUBLE... SAYS HE'LL 
FIX IT... BLOWS OUT HOUSE 
FUSES ... WIFE SAYS SHE LOVES 
HIM JUST THE SAME BY CANDLELIGHT... 
SURE, BUSINESS IS EXCITING 


5 dassg hd Paty OE 


...and the fun of living is not confined to those 
whose patent royalties run into millions! Whether you 
are selling electric ranges or roadsters, the market 
that really counts is made up of people with the desire 
and the wherewithal to buy. The American Home 
magazine—with its editorial pages and advertising 
devoted exclusively to ideas on living—today offers 
these people more usable ideas than any other maga- 
zine . . . has gained over a million and a half new 
readers since 1933. 


... Seems like a profitable market-place in which to 
show and sell your wares... 


Among major women's and home- 
service magazines, The AMERICAN 
HOME is FIRST in percentage of: 


-- total men and women readers per 
reader-family* 

.- reader-families with executive and 
professional family heads 

.. circulation in Metropolitan Markets 


*Starch, 1939 


Among all major magazines, The 
AMERICAN HOME today is FIRST 
in percentage of : 


«+. Freader-families with incomes over $20 
a week 
. editorial lines (actual) on homemaking 
«+- homemaker readers per reader-family 
e+. circulation in Metropolitan Suburbs 


At a Mass Rate for Selective Selling! 


THE PRIMARY HOMEMAKER MARKET 





POPULATION 


oveR 1,850,000 FAMILIES LIVE BY 


AMERICAN HOME 


THE MARKET-PLACE FOR IDEAS ON LIVING 
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GREAT AMERICANS AT HOME |Akers Praises _| 









Advertising Aid 
In Mass Selling 


the 4° Dimension |5! 


SLT TR, es 
The News of Automotive Advertising r 












LANSING.—Addressing the 1940 
Vocations Conference meeting at 
Michigan State College here Thurs- 


By Pete 



































day, Forest H. Akers, vice-presi- i : 
dent and director of sales of Dodge, Promoted ' “Clean Sie toe - ‘Ss printej 
made a number of pertinent ob- Clarance Hatch jr., has been Gallon in Ten,” and aS — On 
servations on the “Arts of Selling,” | mamed vice-president of D. e “Cleenie the Plu likeness of 
which he regards as a vital part in| Brother & Co., Detroit. — 4, | cardboard cutouts ys t ry eht rd N 
every genuinely successful life. Associated with | vindow trim and fo Bag Fn = ‘ae 
According to Akers, who is an the | Brother or- | motorists are included in a = Buicl 
alumnus as well as a member of ganization since paign material. — Pont 
the Michigan state board of agri- its formation in PL Olds: 
culture, one of the basic reasons 1934, Hatch has atter s Cadil 
for the present international tur- served asthe| Series of one-minue announce. | CHRYS 
moil is the inability of nations and Oldsmobile ac-| ments has been recorded by Nec] Plym 
of individuals to sell as much as count executive | Radio-Recording division for De} Dodg 
they can supply. This broad finding for past five! Soto (J. Stirling Getchell). Schej.] Chry: 
Akers applies also to the United years. In new of-/uled to start on 50 Station} De S 
States. fice, he'll continue | throughout country this week, | FORD 
“If,” said he, “we could sell to head agencys| Discs feature Ed East who sings} Ford 
enough goods, in this country and :' Oldsmobile group.|a pop song hit of the years 19%] Mere 
abroad, we would so stimulate in- Hatch Hatch has been | 1937 or 1938, and then ties in th} Lince 
dustrial production and agriculture identified with| sales message with the statemen | STUDE 
to give gainful work to all our| automobile advertising and sales| that the 1940 DeSoto has many | PACKA 
people, including those now de-| promotion, both with manufactur-| advantages and improvements over} HUDSC 
pendent wholly or partially on|ers and advertising agencies in De-| cars of the years mentioned. NASH 
public support. troit and Chicago, for past 18 Resi WILL} 
“There are few important voca- | years. oeree BANTA 
tions in which permanent success Sionifi t Donaldson B. Thorburn, assistan| gGRAH/ 
''g possible without the element of | * ignif tcan sales promotion and advertisin| qUPM! 
salesmanship,” Akers declared. Current issue (Apr. 15) of manager of Shell Oil Co., Inc., ha} 4ISCE 
“The most successful lawyers are| Newsweek provides following tri- resigned effective May 1, afte| 
not necessarily those knowing the umphs for newsmag: which he will leave for an extended] TOT: 
most law. The outstanding figures Circulation now tops 400,000 / trip in Latin America to cover mo} »revise 
in the medical world have not| ™ark. | . h tion picture and writing assig. Henney 
always been the men _ possessing Additional high-speed mechan- | ments. Interne 


the greatest knowledge purely of 
medicine. The most convincing 
preachers have often been individ- 
uals of comparatively little knowl- 
edge of strictly religious subjects. 


“Pages of automobile history are 


































ical equipment put in operation. 

Staff pickup of shortwave re- 
ports on latest Nazi coup short- 
ly after Monday midnight en- 
abled mag to reshuffle entire 
makeup and insert stories, photos 
and maps and still get mag into 








Accompanying him will be his 
wife, Lois Long, head of the fash. 
ion department of New Yorker 
magazine. 

Before joining Shell’s advertisin; 
department, Thorburn was bank 
editor of Wall Street Journal, ani 
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full of examples of capable tech- hands of readers at regular | previously city editor of th 
a prolific producers, who yet! time. Journal’s Pacific coast edition. Hi 
failed of lasting success because early writing experience was witi NEV 
their mechanical knowledge and| Near-Record the San Francisco Call-Bulletin. | researc 
manufacturing acumen often re-| Largest amount of advertising in gregate 
mained unsupported by the force} any issue since 1931 is carried by | Chatter carried 
that has put life and permanence| the Saturday Evening Post which} Have you entered 1940 Hoardi Founds 
into the famous automobile enter-| hit newsstands this week. Dairyman cow - judging contest’ lished - 
prises that are with us today — Latest issue, containing 377 |. . . Detroit Plymouth dealers an] Clevela 
the force of selling. columns of advertising in 160 | bankrolling “Quizcast” over WXY1} further 
“Scholastic standing,” Akers| pages and cover, exceeds the | from stage of Fox theatre, Detroit] and e1 
averred, “is only part of the success} automobile number of Oct. 14, |. . . Brooke, Smith & French ti] vancer 
requirement, others being self-| 1939. handle Automobile Club of Michi-} the pr 
confidence, personality — and that Previous biggest issue was On| gan advertising. the goo 
prime quality called energy.” Sept. 12, a with 378 re of RS Nota’ 
The speaker also credited adver- | advertising. Gross revenue of Apr. made 
tising with being one of the factors|7 is slightly higher than the total New Car Sales dustry 
without whose far-reaching aid the| for the bigger issue of September, Sh Bi G ° a 25-ye 
; 1931. However, the automobile show Ow j alin Sa 
modern concept of mass selling is} - 1 : 
impossible. issue of October, 1937, with slightly 
naan less lineage, tee —— At Youngstown | 
amount of color an eed an 
N. J. Group Seeks End remains the high mark of recent Sone ee > Sane S Bantan 
i ll evenue. automobile sales here shows 
To Heavy Tax Burden ripen = oe er = business well ahead of Februar as 
TRENTON, N. J.—Pointing out| Switches and the first quarter well ahead ¢!) “Ls 
that New Jersey highway users| Harold F. Olmsted, for 17 years | that in 1939. OrEe 
have paid to date approximately| handling Packard's publicity, has | Substantially helping steel cor a a 
$500,000,000 in automotive taxes to! resigned. sumption, Mahoning county motor — 
the state, and many additional mil-| Olmsted, who held the distinc- | ists bought 738 new automobile) )° 5° 
lions to the federal government, a] tion of being one of the indus- |in March against 525 in February) .™-- 
resolution adopted by the New Jer-| try’s two publicity men attached | 524 in January, 699 in March, 19! ire 
sey Conference of County Petrol-| qirectly to the factory, formerly | and 299 in March, 1938, the Me Lin + 
eum Industries Committees, calls) was city editor of the old Detroit | honing County Automotive Ass] , -_ 
for a fair deal to motorists through| Journal and worked on newspa- | reports. an a 
elimination of the duplicating fed-| pers in various parts of the Motorists also bought 1,138 ust] 5 — 
eral gasoline tax and termination| country. cars against 784 in February, %! Piym 
of the highway fund diversion in January, 1,305 in March, 193 Pontin 
policy. _ | Boosted and 996 in March, 1938; while 1] sua 
Declaring that the roads built} Sharp increases in spark plug/trucks were sold against 59 it Willy, 
with automotive tax receipts are| sales, tuneups and lubrication jobs| February, 59 in January, 67 i s. 
“providing immense benefits to the] are reported by dealers, garages | March, 1939, and 31 in March, 198 
state, facilitating economical and| and service stations who are ac-| So far this year 1,777 new cats 
swift transportation of products of | tively taking part in the “Red Can” | have been sold against 1,294 in the 
farm and factory, making more} campaign sponsored by AC Spark | first three months of 1939 and 5% 
accessible the scenic beauties of} Plug, according to Wilson S. Isher-| in the first three months of 19%. 
the state, thereby attracting more} wood, AC general sales manager. | A total of 2,840 used cars were soli] —— 
than $200,000,000 of tourist travel| Feature of the campaign, heavily | against 2,678 in 1939 and 1,957 i 
trade annually, and also stimulat-| supported by advertising in con-| 1938, while 233 new trucks wer 
ing industrial and other develop-| sumer publications and trade mag-| sold during the three months 
ments which provide jobs on 4a| azines, consists of a gallon-sized' against 192 in 1939 and 77 in 193 
wide scale,” the resolution called 
attention to the fact that “a ma- 
jority of the motorists of New 
Jersey have incomes of less than ia, 
$30 a week, and thus must work 
nearly two whole weeks each year Delawa 
to pay their overall tax burden of 
more than $50 a year in state and Minois 
federal automotive taxes. ita 
aes ne 
Iowa Collecting Data i 
On Chain Store System fon} 
DES MOINES, Ia.—At the re- eth 
quest of Gov. George A. Wilson, South 
the Iowa tax commission is col- ta 
lecting a mass of data on the chain 
store question in Iowa, which will Virgini 
be condensed into a report ~ aa 
submission to the next session oO we | Weaty 
j j GENERAL CONFERENCE Committee formulates plans for national confere? 
oo state legislature, which meow of advertising and marketing executives, caemeneal by the National Industris! Wiscos 
in 1941. ; : ; Advertisers’ Assn., to be held Sept. 18-20 in Detroit. Left to right, seated, Ba!P 
The inquiry technically is called); Woite and T. B. Moule, of Seiler Wolfe and Associates; Lloyd R. Vivia® Dae 
a survey on “methods of distribu- Ditzler Color Co., chairman; Henry G. Doering, Truscon Laboratories; E. : 
tion” and both pro and anti-chain | yowell, Carboloy Co. Standing, Philip Linne, Owens-Corning Fiberglass — Tota 
store forces are being given a hear-| Charles M. Gray, Chas. M. Gray & Associates; William J. Chappell, Timke for 
ing. Detroit Axle Co., and A. F. Denham, Denham & Co. Tota 
’ 
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AN’s Production Estimate 


WEEKS ENDED APRIL 13, APRIL 6 














Jan.1 Jan.1 
Week Same Week April to to 

Ended Week Ended to Apr.15 Apr. 13 

Apr.13 1939* Apr.6* Date 1939* 1940* 

GEN. MOTORS ....... 41,575 32,672 42,509 84,084 477,910 619,180 
Chevrolet} ........... 25,000 20,100 24,925 49,925 288,935 371,310 
Pale 0. wees eee sccsee 6,425 4,681 6,618 138,048 172,719 97,460 
PONHAC ...-06csseseae 5,300 3,994 5,277 10,577 52,615 72,162 
Oldsmobile .......... 4,000 3,147 4,829 8,829 55,771 66,457 
Cadillac-LaSalle ..... 850 750 860 1,710 12,870 11,791 
(CHRYSLER Oe Le 23,980 19,220 28,991 47,971 277,531 350,030 
Plymouth* seneetne ony 11,980 9,585 11,967 23,947 138,310 170,345 
POUTET nc ees svsccvee 7,360 6,470 7,375 14,735 90,780 109,324 
Chrysler ............- 2,690 1,715 2,684 5,874 27,021 40,814 
BG. OUD wc cc cccccecces 1,950 1,450 1,965 3,915 21,420 30,047 
FORD ....-.50.5.. 28,255 21,760 28,190 46,445 290,957 333,013 
BET veo 66 6a cee dindicn 20,230 19,100 20,177 40,407 249,842 288,131 
TONEY. bites vies 2,275 2,000 2,260 4,585 30,920 34,745 
Lincoln-Zephyr ...... 750 660 753 1,503 10,195 10,137 
sTUDEBAKER*+ trey 2,476 2,810 2,170 4,646 25,295 37,029 
PACKARD ............- 1,400 715 1,904 3,304 15,050 25,209 
BEEMMPIGT sss sccendeses 2,000 1,600 1,950 3,950 18,230 23,685 
MARE ccs Se nieeesesees 1,536 1,614 1,548 8,084 24,885 19,772 
2 ee 932 296 902 1,834 5,886 9,123 
SANTAMt ............ $ 70 $ $ 1,110 899 
GRAHAM ............. 200 140 100 300 1,827 300 
HUPMOBILE ......... $ 100 + $ 500 + 
MISCELLANEOUS} ... 6,470 4,950 6,485 12,955 70,845 104,229 
| ee 108,824 85,947 104,749 208,573 1,210,026 1,522,469 
‘Revised. tIncludes trucks. +tClosed. Miscellaneous includes Crosley, 


Henney, Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 
International, Mack, Reo, Sterling, White, etc. 


73 Research Projects Listed 
By Engineering Foundation 





NEW YORK. — Seventy - three 
research projects, involving an ag- 
gregate of $3,111,374, have been 
carried out by the Engineering 
Foundation since it was  estab- 
lished in 1914 by Ambrose Swasey, 
Cleveland manufacturer, “for the 
furtherance of research in science 
and engineering or for the ad- 
vancement in any other manner of 
the profession of engineering and 
the good of mankind.” 


Notable contributions have been 
made to science, engineering, in- 
dustry and the humanities during 
a 25-year period characterized by 


Plant Activity 


steady; 6,425, five days 
Cad.-LaSalle.steady; 850, four days 
Chevrolet....drop; 25,000, five days 
Chrysler... .steady; 2,690, five days 
De Soto steady; 1,950, five days 


Dodge...... steady; 7,360, five days 
ME eek steady; 20,230, five days 
Graham......... rise; 200, five days 
Hudson... .. steady; 2,000, five days 
Lincoln. ...... steady; 750, five days 
ii igs steady; 1,536, four days 


Oldsmobile. ..drop; 4,000, four days 
Packard drop; 1,400, four days 
Plymouth. .steady; 11,900, five days 
Pontiac steady; 5,300, five days 
Studebaker . steady; 2,476, five days 
Willy resumes; 932, four days 


profound change, says a_ report 
made public by Dr. Otis E. Hovey, 
director of the foundation. The 
opportunities for productive re- 
search are constantly increasing in 
number and scope, it is declared. 


“Researches have been assisted 
by funds appropriated from the 
income of the investments of the 
foundation to an amount of over 
$400,000,” says the report. “Cash 
contributions for certain projects 
have passed through the accounts 
of the foundation to an amount 
of nearly $500,000. 


“In addition, other large sums 
have been contributed by the four 
founder societies of civil, mining 
and metallurgical, mechanical, and 
electrical engineers, and by indi- 
viduals, corporations and industry.” 

The report listed the following 
principal researches carried on by 
the foundation since 1914: 


A 10-year research in the field of 
alloys of iron; cottonseed proces- 
sing; arch dam_ investigation; 
fatigue of metals; welding, person- 
nel research, concrete and rein- 
forced concrete arches, steel 
columns, earths and foundations, 
plastic flow of concrete, hydraulics, 
mining methods, blast furnace 
slags, barodynamics, thermold prop- 
erty of steam, lubrication, fluid 
flow, cutting metals, plasticity of 
metals, dielectric absorption and 
engineering education. 


Total of 103,824 
Still Tops 1939 
By 20 Percent 


By Pete Wemhoff 

Associate Editor 
DETROIT. — Production of cars 
and trucks declined slightly again 
this week, as compared with the 


: previous week, 
Automotive News’ but remained 
Production Estimate approximately 
20 percent over 
the comparable 
period of last 
year. Readjust- 
ment of sched- 
ules in a few 
plants was the 
cause, and final 
assemblies dur- 
ing the next few 
weeks are not 
expected to 
show any great 
change either 
way. 

Thecurrent 
week’s assem- 
blies is esti- 
mated at 103,824 
cars and trucks, 
which contrasts 
with 104,749 
units last week 
and with 85,947 
vehicles in the 
corresponding 
week of 1939. 

Some of this 
week’s slight 
drop was ac- 
counted for by 
General Motors 
divisions, which 
turned out 41,575 cars and trucks 
as against 42,509 in the previous 
week. This total, however, was well 
in advance of the 32,672 vehicles 
assembled by GM divisions in the 
comparable period of last year. 

A fractional decline was also 
noted among Chrysler divisions 
this week. The Chrysler group total 
was estimated at 23,980 cars and 
trucks as compared with 23,991 units 
in the previous week and with 19,- 
220 vehicles in the same week of 
1939. 

Ford operations, on the other 
hand, showed a slight gain over 
the previous week’s output. This 
week’s total was estimated at 23,- 
255 cars and trucks, while in the 
previous week Ford divisions 
turned out a total of 23,190 units. 
In the comparable period of 1939. 
Ford assemblies totaled 21,760 ve- 
hicles. 

Except for a slight decline at 
Packard, independent producers 
stuck to their previous schedules 
this week. Graham, which resumed 
final assembly operations last week 
following seven months of idleness, 
bumped up output considerably this 
week. Studebaker continued in the 
van of the independent producers, 
followed by Hudson, Nash, Pack- 
ard, Willys and Graham. 
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Slight Decline Noted in Week’s Car, Truck Output 





New Passenger 
Two Months, plus 





Car Registrations 
12 States for March 

















Mar. 
to Feb. 1940 19389 ~=Unit 
Date Pos. 1940 Pos. 1939 Pos. Gain 
Pe) 14,103 1 135,709 1 95,840 1 39,869 
EN -hkies- 0,80. 3-09, 000% 9,647 2 90,213 2 76,386 2 13,827 
PIYMOUD 2. ccccccccne 6,872 3 68,782 3 59,813 3 8,969 
EG. 80 KEN 0 ewe ve-5-0 0 3,968 4 44,825 4 31,960 4 12,865 
BIOGRO ecccscccscevses 3,108 6 34,178 5 31,057 5 3,121 
ONG, Sv secvcvssvave 3,790 5 34,038 6 23,501 6 10,537 
Oldsmobile .......... 2,887 7 29,536 7 22,169 7 7,367 
Chrysler .....-..ss.05 1,401 10 15,848 8 11,592 8 4,256 
Studebaker .......... 1,620 8 15,336 9 7,293 13 8,043 
MMOFOUTY ccc ccc ccseees 1,444 9 13,788 10 8,910 9 4,878 
PO. 8660 c0enccnst 1,348 11 12,301 I! 7,429 12 4,872 
POCMEEG cc wescccveses 1,145 13 11,291 12 6,384 14 4,907 
BE GED 6.6. 650 ccc eens 1,032 14 11,245 13 7,926 11 3,319 
PEEL. Sao bE S600 45069 1,204 12 ars : 4 ooo .. can 
+ e 453 15 5, 5 : 
ng eee Pas be 267 17 3,818 16 3,591 16 227 
SEE picknewknatenins 283 «16 3,440 17 1,871 17 1,569 
REPORT cccvecsvecess 5 18 66 18 679 18 613* 
Hupmobile ........-. aie 19 14 #19 107 19 93* 
Miscellaneous ........ 14 308 300 8 
OPM: svssseaecee 54,591 539,482 410,987 128,445 
*Loss 
o 
AMA Estimates E 


March Output 
At 439,100 Units 


DETROIT.—Factory sales of au- 
tomobiles and trucks totaled 1,310,- 
234 units during the first quarter, a 
gain of 23 percent over the same 
period in 1939, according to Auto- 
mobile Manufacturers Assn. 


The figure is based on an esti- 
mate of 439,100 units sold in March. 
This was 4 percent higher than 
February and 13 percent over the 
sales in March, 1939. 


More automobiles and _ trucks 
were sold during the first quarter 
of this year, according to the pre- 
liminary estimate, than any first 
quarter in history with the excep- 
tion of 1929. 


Youngstown Steel 
Rate Drops Again 


YOUNGSTOWN, O—Youngs- 
town district steel operations 
dropped a point to 42 percent this 
week as steel operators marked 
time waiting for spring’s influence 
to make itself felt in steel buying. 


Republic Steel Corp. took off one 
open hearth at Warren, leaving 
three Bessemers, 37 open hearths, 
12 blast furnaces operating in the 
greater Youngstown district. 


Closes Department 


NILES, O.— Republic Steel Corp. 
has announced the permanent closing 
of its sheet mill department at the 
Niles plant. The department normally 
employed 450, but had operated on a 
reduced schedule for some time and 
had shut down two weeks ago. Re- 
public's tin mill at the Niles plant 
will continue in production. 
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BOATS “FLY” 


WITH AIRPLANE ENGINES 


Typical of modern water transpor- 
tation is the trend toward high- 
speed engines for greater flexi- 
bility and better weight-to-power 
ratio. This is true of speedboats, 
cruisers, and even in hull designs 
where high speed engines must be 
coupled with reduction gears to 
provide low propeller speeds. Much 
of the success of high-speed en- 
gines for this arduous service can 
be attributed to general use of 
Nickel alloy irons and steels which 
permit greater unit loads with im- 
proved wear resistance. A fine ex- 
ample is the “Capitol” marine en- 
gine, made by the Auto Engine 
Works, St. Paul, Minnesota. This 
conversion of Liberty or Wright 
Tornado airplane engines, uses 
special cylinder liners and heads of 
Nickel alloy iron to provide greater 
strength, uniform hardness and 
improved machinability. Other im- 
portant castings, such as flywheels 
and water-jacketed gear boxes, 
also are made from Nickel cast 
iron. Using this modern alloy in 
gear boxes eliminates danger of 
porosity, and promotes better gear 
alignment through the increased 
strength and 
rigidity of Nickel 
cast iron. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





New Passenger Car Registrations, 12 States for March, °40-’39 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 


































































































































































CHRYSLER GENERAL MOTORS FORD NON-AFFILIATED 
[--4 n 
STATES - 3 | ae s 3 ou | S g 
s/2]/e{18]| #2 ss} @]e/2 {3s | & 1,215] 8] €] s e/ 2/44 2 STATES 
Pie /e lb) ge12)s) ¢)/2a/2)] 2 | fe ]2/2] 2) 88) 4) 8] 8] ¢ ee ee 
a o = S CS = = ° . } & © s s = a 
= o/alta |e] ofeal]o|] of 316 fe cseijeijalze /e2iés|a]/el2lé & 1e°] € | Se 
nsas "40, 29, «20, +«101| +=130, +=280, S88, SiS|SCS AL 6, 61, 89, 790, «482,13, 48, SS 23 l ? 
"39 31| 10) __106| 184| 331] _—91|_~—s 2|_~—=5 90) 5| _65| _75|_ _—828| ~=511)_~—s 77 38| 556 | 16 | 19 ii a” 1} 1770 39 Arkansas 
Delaware 40, —So2a|~SsidA|si«éAYSC sis] 33) 7] O73] 489) —aay—Ci)SCiSS=Ci Sy 13} 2) 1a) 7] [875/40 Delaware 
fitaor 39| 14] 13) 41 88] 156] 76) 4] 221 7|__62| ~_=73| +443{ ~=83/ ~=6} =«12] «101 11| | 17] 13 7 i| | 749|'39 Delaware 
nois "40| 614, 497) 1344| 3015, 5470) 1895) 74, 5306) 170| 1318] 1761) 10524| 3179) 122) 574) 4175) J 22) | 63% i 313 
- '39| 493 418] 1438| 2669 5018] 1529] 102| 42551 133] 906) 1306| 8231{ 3068| 42i| S49} ange) og] £22) s| 602| Sort sool as] =| 228821740 Illinois 
Maine *40| 40) 29) 90, 187; 346,111, 4] 386) 13; 103) 135) 752 247 5| 43) 295 1 55) 25 37) 43] 19) 1573|"4 
x *39| 26] ~=-16)_~—s75|_—=«d135|_~—s252} ~—93)}_~—i|_—s252] ~—s 12] ~—s«63|_~Ss 98} ~—«523] 150] 10; 26] 186 25) | 36) 49} 45) 44 | ioralas Maine 
North Carolina "40/126, 45) 246) 478) 895,220; 7) 1315) 20/145) 240) 1947) 1097) 20) 143/ 1210 100; 29, 72;—«31) 30) i) 4415/74 Northe 
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Southern Californ 


All Manufacturers to Display 





Models at Apr. 16-21 Event 


By Slim Barnard 
Staff Correspondent 
LOS ANGELES.—Southern Cali- 
fornia will stage its seventh an- 
nual “Outing Show and Call of the 
Open Road” April 16-21. It will be 
sponsored by the Automobile Club 
of Southern California on the 
club’s grounds. 


Display of 1940 automobiles of 
every type from station wagons to 


Olds’ Used Car 
Sales Near Peak 


LANSING.—March sales of used 
cars by Oldsmobile dealers 
throughout the United States to- 
taled 48,558 units, making that 
month the best since July, 1937, 
according to D. E. Ralston, general 
salesmanager of Oldsmobile. 


“This record is particularly note- 
worthy,” said Ralston, “in that 
March in many sections of the na- 
tion finds winter weather still 
much in evidence and is normally 
considered as being only an aver- 
age month for used car sales.” 


Canadian Sales Rise 


73% During February 


MONTREAL.—Sales of new mo- 
tor vehicles in February recorded 
outstanding gains over the same 
month a year ago, 9,854 units sell- 
ing for $10,997,711, compared with 
5,692 vehicles which sold for $6,- 
344,391 in February, 1939. 


Sales during January and Feb- 
ruary this year totaled 18,773 ve- 
hicles at $21,035,667, up 62 percent 
in both number and value over the 
11,627 units which retailed for 
$12,967,254 in the corresponding 
two months of 1939. 





In catering 


to men of leadership 


in all industry, 
The Waldorf-Astoria 
speaks with a 
voice of leadership 
in its own industry. 


PRESIDENT 


THE 
WALDORF 
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Park Ave. * 49th to 50th » New York 
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steel-structure booth, will be the 
outstanding feature of the free out- 
door exposition. Last year only 
nine automobile manufacturers 
participated. These nine delivered 
85 automobiles direct from the 
show. 


This year every American make 
of motor car, with over 50 different 
models, will be on display. Two 
dozen 1940 model house trailers and 
practically everything in the line 
of outing and recreational requi- 
sites, will also be displayed. 


Southern California’s automobile 
industry is behind the movement 
100 percent; in fact, the entire city 
is indorsing it. Department stores, 
gasoline stations, tire companies 
and automobile showrooms are dis- 
playing large signs. 

Scores of cities and towns of 
Southern California will take part 
in this Call of the Open Road 
movement during April along with 
resorts, automobile distributors 
and numerous other interests. The 
all-Southern California movement 
is designed to stimulate motor 
travel and the buying of new cars 
and other essentials for outdoor 
recreation at the very beginning 
of the summer vacation season. 


With the club’s four acres of 
ground taking on the aspect of a 
transplanted vacationland, more 
than two-score exhibitors are pre- 
paring the settings for their dis- 
plays of what to take and where to 
travel throughout the broad west- 
ern outing country. Exhibitors will 
represent most of the prominent 
recreational areas of the Pacific 
slope from Mexico to British Co- 
lumbia. 


Last year over 230,000 people 
visited the show, and it is expected 
that there will be well over 300,000 
attendance this year. Southern 
California automobile dealers are 
expecting this display to greatly 
stimulate spring sales. 


Gulf Oil to Fete 


Veteran Workers 


PITTSBURGH. — Ten thousand 
men and women, who have com- 
pleted 10 years or more of service 
with the Gulf Oil Co., will receive 
service awards from the corpora- 
tion at district gatherings current- 
ly being held in the various sec- 
tions of the United States. 


The awards consist of a solid 
gold pin, set with precious stones, 
each diamond signifying 10 years’ 
service and each ruby five addi- 
tional years, and a Service Award 
Certificate printed on fine parch- 
ment. 


sto: roadsters, each in a canopied 





27 Hudson Distributors 
Feted for Sales Success 


DETROIT. — Outstanding in- 
creases in the sale of Hudson cars 
during the last four months 


brought presidential honor here 
this week to W. A. Mortensen, 
head of the Aaron DeRoy Motor 
Car Co., Hudson distributors for 
the Detroit territory. 


On behalf of President A. E. 
Barit, of Hudson Motor Car Co., 
Mortensen was presented with the 
President’s Award, a bronze com- 
bination lamp and desk set, suit- 
ably inscribed in recognition of 
sales leadership. George H. Pratt, 
general sales manager, officiated 
at the presentation. The award 
here, Pratt stated, is one of 26 
similar trophies presented to Hud- 
son distributing organizations over 
the country. 


Acquires Building 
INDIANAPOLIS. The large auto- 
motive sales and service building at 


Washington St. and Audubon Rd. here 
has been acquired by Irvington Motor 


Sales, Inc., a new firm appointed to 
handle Ford products. The building is 
owned by the Ohio Oil Co., whose 
products are sold in a gasoline station 
which is part of the site. T. G. Flem- 


ing is president of the new dealership. 


‘Dealers Tell Me,’’ by William C. 


| Callahan, is an open forum for the ex- | 


| Pression of dealers’ opinions. It 
pears weekly in Automotive News. 





WHAT YOUNGSTER wouldn’t trade places with these N. 
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ia Sets ‘Call of Open Road’ Show i 








Y. World’s Fair 


craftsmen engaged in priming the ‘‘Rocketport’”’ exhibit in Chrysler Motors 


building? Actua 


rocket ascension will climax dramatic 1940 History of Trans- 


portation show. Upper right shows rocket expert working with test model. 


Chrysler Adding Features 
To Its °40 N.Y. Fair Exhibit 


NEW YORK. — Situated in the 
heart of the New York World’s 
Fair transportation area, Chrysler 
Corp. will present an exhibit fea- 
turing five attractions, the first 
three - dimensional Polaroid movie 
in technicolor ever made, _ the 
“Talking” Plymouth, the Rocket- 
port, the Frozen Forest and the 
Bamboo Grove, a new 1940 attrac- 
tion. 

Three of these features are 
shows, staged in specially designed 
theatres with theatre-type seats. In 
the “Rocketport,”’ the story of 
transportation will be graphically 
told by means of motion pictures, 
synchronized flashing lights, and by 
the “Rocketport,” a display that 
seizes upon the imagination and 
projects it into the future. The 
climax of the show is an actual 
rocket ascension. Performances will 
be staged at half-hour intervals 
throughout the day. It was con- 
ceived by Raymond Loewy, who 
is also the designer for the entire 
Chrysler World’s Fair exhibit. 

Beyond the rotunda is the main 
exhibit auditorium, the size of 
which may be indicated by the 
fact that, besides accommodating 
two of the three specially designed 
exhibit theatres and displays of 
Chrysler engineering wonders, it 
houses a luxurious Bamboo Grove, 
which will be one of the Fair’s 
attractions in 1940. 

At the north end of the hall is 
located the only theatre of its kind 
in the world, a specially equipped, 
air-conditioned cinema of the ad- 
vanced design where the new ver- 


Exide Names Whitehurst 


Asst. General Sales Mgr. 

PHILADELPHIA. Roland 
Whitehurst, formerly manager of 
the Washington branch of Electric 
Storage Battery 
Co., has been ap- 
pointed assistant 
generalsales 
manager with 
headquarters at 
the home office 
of the company 
here. 

Whitehurst will 
be succeeded as 
: manager of the 
Washington 

Whitehurst branch by J. 

A. Klingensmith, 
Whitehurst has been in the employ 





of the company since 1908, and has | 


been manager of the Washington 


| branch for 20 years. He was form- 





ap- erly attached to the New York! 
| branch. 


sion of the _ three - dimensional 
Polaroid movie will be shown in 
technicolor. Viewed through Polar- 
oid lenses the picture presents 
phenomenal three - dimensional 
scenes showing in a dramatic way 
the engineering advancements in- 
corporated in today’s Chrysler, 
Dodge, DeSoto and Plymouth au- 
tomobiles. 


Adjacent to the three - dimen- 
sional movie theatre is the Peri- 
bowl, a huge new semi-circular 
luxuriously-equipped amphitheatre 
with 600 theatre-type seats. Here 
Chrysler will present its “talking” 





in, 


| Decors Tell Me . | 
(Continued from Page 3) 


one is, I frankly admit I do not 
know. Legislation will not help 
I am convinced. Any legislation 
would probably work in the dj. 
rection of protecting the consum. 
er’s right to buy at the lowest 
possible prices. Due to their 
competitive position I do not 
think that factories can ever be 
brought to admit that folly ex. 
ists in any such operations. No 
single factory, and I even doubt 
that a substantial group of man- 
ufacturers, could do much to 
change this, so long as the deal- 
ers for one manufacturer are 
engaged in volume. type of 


operation. 
+ + + 


How to Approach It 
“oo bats the question right 

back to the dealers themselves, 
I think the only approach is 
through groups and associations, 
such as you have here today. You 
must convince these fast traders 
among your own kind that they 
can succeed in such operations for 
only so long. You must show them 
that if you all go in for this 
type of operation, and succeed at 
it, you merely will have reduced 
your profit margin to a point where 
the law of diminishing returns will 
wipe out the group as a whole. 
For only by continually cutting his 
profit margin can one dealer keep 
ahead of the other in this type of 
operation. 

x + * 

“Just what type of persuasion 
you can use on such an operator 
and still remain within the law 
is something that must still be 
decided. But I frankly doubt that 
factories will voluntarily do any- 
thing to change this picture, 
which to a large extent really 
is a development among dealers 
and can only be cured among 
dealers. 

* * * 

THINK we have often taken 

our minds to a great extent 
from our real problems by over- 
emphasizing the connection which 
factories have with this program 
Naturally, it is only necessary for 
the factory to influence one dealer 
in a community to adopt these 
volume tactics in order to upset 


Plymouth, which responds to all|an entire market for other deal- 


questions and performs feats of | ers. 


magic. 

At the opposite or south side 
of the auditorium is located the 
Frozen Forest where Chrysler-built 
cars are shown in a setting of 
ice-coated palm trees. 


My only answer is _ that, 

| through your associations, you may 

| be able to influence that one dealer 
in the other direction.” 





For _a fresh automotive viewpoin 
read George M. Slocum’s ‘‘A Word ? 
Edgewise.”’ 


CHECK IN AT 


QECisTAATION CARD 





In Cleveland 
Iu Columbus 
In Akron 


In Corning, N.Y. 


DeWITT OPERATED 


HOTELS 


HOTEL HOLLENDEN 
THE NEIL HOUSE 

THE MAYFLOWER 
BARON STEUBEN HOTEL 


In Jamestown, N.Y. THE JAMESTOWN 


President 


and 


THE SAMUELS 


R. F. Marsh 
Vice-President 


The hotels that check with every travel standard 
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dr cal a 


—Sun Telegraph; Cincinnati — Post; Detroit — News; 
« " 
Used Car Selling Prices 


Actual top and bottom prices on 1939, 1938, 1937 and 1936 
Chicago—Herald-American; St. Louis— Globe-Democrat; 
As Advertised, March 25-31 


used cars, as advertised in local newspapers. SEDAN 
prices only used in this comparison. Newspapers co- 
operating include: Boston—Globe; New York—Times, 
Journal American; Philadelphia—Bulletin; Pittsburgh 







Atlanta — Journal; Dallas — News; Denver — Post; Los 
Angeles—Times; Seattle—Times. 





























MAKE Boston NewYork Phila. Pitts’brg. Cincinnati Detroit Chicago St.Louis Atlanta Dallas Denver Los Angeles Seattle Nat. Avg. 
BuickSeries40 _ ’39] 750- 695 | 795- 695| 750- 685| 795- 725| 795- 745| 725- 595| 795- 695| 695- 680 | | 748- 695| 775- 695| 845- 765| 865- 795| 777- 705 
’38] 680- 495| 665- 575| 565- 495| 575 | 625- 575| 545- 485| 645- 485| 545- 475| 549 | 599- 649| 645- 595| 725- 625| 745- 645| 623- 545 

. "37 545- 475 | | 445- $95| 475- 389| 525- 365| 449- $89| 475- 385| 475- 375| 495- 445| 498- 345| 525- 485| 599- 495| 598- 550| 509- 429 

36] _445- 330 | 365- 275| 395- 295| 345- 299| 395- 345| 295- 247| 389- 245| 395- 279 $99- 349| 395- 350| 395- 380| 515- 485| 394- 323 

















Cadillac “61” nn | | | | | 995 | l | | ] | ] | 995- 995 
we | 895- 798 | | | | | | 768 —*«| | | | | | 832- 798 
7 “ _"37]_ 695- 595| 695- 548| 645 | 595 l | 475 | 595- 575| | 550 | 499- 460 | | 645 | 895 | a ban 














“ 869 495- 445| 398- 388) 425 365 










































Chevrolet Master = —§-—s-_—S§§_—s=§—sé'89_ G75- 485| 498 | 600- 445| 525- 519| 566- 487| 525- 460| 537- 465| 595- 495| 625 | 595- 525| 595- 525| 595 | | 578- 489 
— +s -°  : ’38] 495- 385 | 445- 355| 445- 395| 485- 485| 495- 395| $89- 320] 459- 367| 445- 369| | 495- 325| 495- 465| 525- 460| 539 | Se 
tee ea sae 87] 395- 295| 375 | 360- 295| $85- 339| 395- 295| 340- 285| 385- 295| 425- 285| 385- 299| 399- 245| 425- 325| 465- 365| 495- 445| 402- 310 

as MN 300 | 205- 1951 820- 265 295- 265| 325- 229| 328- 309- 230 








Chevrolet Master Deluxe 39] 595- 545| 597- 525| | 645 | 645 | 545- 489| 675- 495| 595 | 595- 545| 645- 575| 645- 585| 695- 665) 695- 685| 606- 567 
ee | 375 | 445 | 875- 965| 427- 995| 479- $45| 445- 410] Lee a 
7 885-825] 285 | 875-15] | $35__| 880-240 | $75- 205] 425-306] _|_860- 365] 465- 875| 406- 865|  _|_S84- S85 

- __736 | 325 210- 195| 295 296- 231 






















Chrysler Royal _______ 89] 795- 625 | 739- 695| 725- 695| 775 | | 695 | 665- 645 | | | | 695 | | | 727- 665 
nae bee 88] 625- 495| 597- 479| 535 | 565- 495| 545- 525| 497- 445| 475- 435| 485 | 495 | 549- 493| 575 | 595 | 745 | 560- 481 

"87 435- 395| 445 | 425- 345| 450- 895| 495- 365| 895- 345| 425- 275| 425- 365| 395- 287| | 495- 369| 525 | 595 | 459- 349 

_ 86 875-865) 319- 330 


















295 395- 295| 210 295 286 350 


= ee ee ee UO eT I eee 
"884 595- 495| 545- 435| 435 | 494 | 475 | 485- 435| 565- 395| 545 | | | | 565 | | 523- 440 
___*874_450- $35] 425- 255 $85 |_425- 808 | 495- 885] S69- $25| 875-819] so5- 280] | | ~_Ci* «C= 420/| 5 7D- 5A5| 442-868 
(Airstream) °36] 325 l ] |_ 295 l l |_285- 275] 295 l l |_ 295 I |_ 467 | 327- 275 

EE —————————————— 
Dodge 39] 695- 675 | 650- 545| 675- 525| 745- 725| 450 | 599- 525| 695- 545 | | 745- 695| 648 | | 795- 625| 795- 745| 681- 623 











38] 575- 485| 525- 225| 495- 395| 575- 445| 435 | 425 | 495- $85| 525- 395| 495- 465| 493- 395| 525- 476| 635- 445| 645- 485| 526- 417 
"87 495- 375| 395- 227| 395- 325| 415- 343| 440- 395| 395- 295| 385- 295| 445- 325| | $45- 825| 475- 400| 565- 365| 495- 475| 437- 345 
298- 275| 295 875- 275| 445- 279 




























































































































































































































































































Ford V-8 “60” 39] 545-450 | | | | | | | | | | | | | 545- 450 
’38] 315 | |_ 360 | | | | | | | | | 425- 395 | | 392- 355 
"874 295- 200 250 250- 245| 325- 279| 265- 225| 275- 264| 265- 195| 325- 225| 335 $25- 295| 425- 370| 303- 255 
Ford V-8 Deluxe (85) 894 635- 575| 548 | 545 | 565- 545| 565- 525| 449 | 495 | 595- 400| 625- 495| 575- 565| 695- 565| 645- 525| 675 | 585- 524 
r "384 495- 385| 435 | 485- 415| 425- $45| 445- 395| 495- 385| 467- 465| 495- 475| 495- 365| 550- 495| 545- 445| 595- 525| 453- 426 
87] + 395- 235| 325- 269| 250 | $39- 275| 385 | 295- 199| 345- 245| 395 | | 325 | 445- 325| 399- 345| 475- 425| 364- 290 
36] 275- 185] 239 245- 165| 289- 255| 250- 185| 195- 145| 225 275 365- 270| 299- 245| 385- 325| 267- 216 

Graham Standard ’39] | | | | | | | | | | | | | 
38] | | | | 475 | 495 | | | | | | | | 485- 485 
(Cavalier) °37] l | 245 | $55- 265| 375 | 295 | | | | | | 317- 265 
“ 36] 325 195 160 345 295 264- 264 
Hudson “112” 39] | 565 | l l | 485- 475| 552 | | l | | Nl | 525- 475 
38] 545 | 475 | | | | | 395 | | | | 465- 445| 399 | 599 | 480- 445 
(Terraplane) °37] 465- 325| 299 | $25- 265 | | 395 | 295- 265| 245 ] | 295 l | 415- 365| 395- 365| 389- 375| 362- $28 
“ 86) 345- 325| 265 295- 287| 295- 145| 238- 129] 285- 145 335- 189] 295 379 304- 203 
LaSalle 39] 995- 845| 997- 995| 795 l | | 895- 695| 975- 850| l Nl | | 945- 925 | | 934- 862 
88] 795- 600| 745- 625| 675 | 695- 669| 745 | 597 | 645- 595| 545 l l | 695 | 795- 675| 845- 795| 707- 609 
"874 565- 465| 565- 325| 445 | 445 | 465- 395| 495- 347| 475- 375| 495 l | 449 l | 645 | 585 | 512- 381 
86] 475- 345| 378- 298 339- 325| 275- 265| 365 395 323 495- 395 381- 326 
Lincoln-Zephyr 39] 1040- 895| 929- 875| 865- 745 | | 895 | 750 | 1045- 950| 895 | 895 l | 1095 | 1095- 945 | | 950- 882 
38] 675- 635| 699- 595| 545 | 775- 695| 785- 575| 695- 495| 695- 495| 695 | 639 | 695 | 895- 750| 795- 625| 945 | 733- 608 
"874 525- 375| 675- 328| 450- 395| 465- 429| 545- 395| 397- 295| 485- 375| 417- 375| 465 | 575- 475| 575- 445| 675- 485| 520- 397 
36] 345- 295| 295 375- 215| 380 395- 345| 295- 230| 365- 294| 345 364 395- 350| 395- 365| 565- 449| 376- 318 
Mercury 39) 825 795- 675| 695- 675| 745- 625| 645- 595| 695- 595| 745- 695| 695 745- 695| 695 765- 695| 875- 675| 895- 799| 755- 672 
Nash Ambassador Six 39] 665- 625 | | | | | | 625 | | | 750 | | | | 680- 625 
"384 615- 525] | 545- 395 | ] | 447 | 465 l l | 465 l l | 507- 460 
37) (495- 345] | 395- 359 | | 285 | 395 | 357 l | 325 } | 475- 465| 475 | 400- 389 
36] 365- 255 295- 275| 247 285- 195| 268 295- 195| 185 225 295 | ”~«@d?:C«T= 280 
Olds Six (60) °39§ 745- 595| 695 | 625- 585| 695- 595| 585 | 595- 495| 699- 550| 697- 595 | | 649- 595| 725 | 695- 645 | | 673- 576 
38) 610- 495] | 565- 465| 595- 495| 545- 495| 495- 395| 649- 465| 495- 485| 550 | 493- 469| 745- 595| 675- 475| 695- 595| 593- 493 
: 37] 495- 370| 435- 355] 465- 395] 485- 395| 450- 395| 397- 325| 465- 365| 445- 395] | 485- 275| 465- 395| 545- 395| 575- 525| 475- 382— 
36] 395- 265| 345- 278| 365- 335| 299- 290| 375- 199| 295- 195| 3$45- 265| 365- 275| 295- 240| 299- 185| 3$48- 325| 310 | ~—~«|:«3S86- 259° 
Packard Six 39] 775- 695| 765- 675 | | | | | | 765 l l l | 925 l | 807- 535 
38] 675- 495| 595- 575| 515 | 675 | sié|«8S—=«dL=«CSSCtC“‘(LS«*SOS- *S25| =) | 495 ©«=©~=«(|:«<675- G45| 765- 645| 795- 745| 620- 605 
87] 495-395 445 485- 435| 295 425- 345| 425- 395 395 449 499- 465,  ~*«| +«485- 407_ 
Plymouth 39] 615- 495| 590- 399| 595- 445 | | 599 | 499- 469| 587- 445| 595- 429] | 593- 495| 525 | 650 | | 588- 454 
88] 525- 345| 495- 295| 525- 385| 495- 439| 395- 365| 385 | 475- 365| 460- 385| 495- 395| 399- 383| 495- 395 | | 555- 495| 475- 386° 
37] 385- 295| 445- 217| 350- 325| 395- 345| 435- 245| 339- 288] 395- 265| 425- 285| 375- 345| 365- $20| 385- 249| 395 | | 390- 284 
86) 345- 210| 275- 145| 325- 265| $25- 187| 249- 295- 295- 195| 175 285- 199| 350- 169| 365- 245| 395- 335| 297- 209° 
Plymouth Deluxe 894 G77- 525| 599- 565| 595- 495| 577- 585| 565- 545| 595- 519| 595- 495| 575- 495 | | 549- 445| 675- 545| 725- 575| 695 | 618- 521 
38] 495- 399| 575- 395| 475- 395| 475- 469| 475- 365| 395- 365| 475- 395| 485-435, | | 595- 465| 545- 410| 599 | 508- 409 
37] 420- 315| 415- 290| 395- 345| 395- 337| 385- 285| 375- 269| 395- 295| 425- 310; ss |_-295- 285| 475- 395| 475- 375 | 445 | 408- 310 
36] 365- 260 | 295- 260 | 269- 250| 365- 245| 425- 385| 3$24- 260 
Pontiac Six : 39] 760- 595| 695- 595| 645 | 725- 588| |: «G45- 565 | 695- 575] 595 | l | 685- 675| 715- 595| 795 | 696- 598 
38) 575- 465| 515- 495| 395 | 595 | 595- 445 | 494- 389| 595- 495| 536- 525| | _s|s«895- 465] 595- 465| 575 «| ~«B51- 468 
87] 495- 365| 325 | 395 | 425- 339| 425- 365) 397- 285| 435- 325| 385- 375| 295 | 449 | 495- 335| 449- 350| 545 | 424- 342, 
36 | 325- 265| 325- 295| 285- 195| 265- 183| 375- 275 299- 285 | 375 445- 298| 425- 369| 333- 259 
Studebaker Commander 39] 695- 645| 675- 585 | 695 | ; } | 765 | 595 ] | l l | | 975 | 783- 615 
_SSt~*~tSSCS 8888S 565 | 527- 625| 495 —~| OO ~| «oa C* | 495-465 | | 645- 545] | 685 | 525 | 845-795 | 585-579 
(Dictator) ’37] 425- 395| 397 fe | | 475- 375| 347 | 395 | 395 ~—s | 495- 395] 373 | 495 | 445- 875| 495- 449| 431- 398 
wipe 375- 325| 395- 327| 295- cae | 245 l 410- 295 457- 299| 362- 289° 
. £ Bet Be SE eee eee. ee 39 | 525 | 525 | | 482- 432 
ct atnatieiatinaienasanae 7388p | 285- 2BTPO | | 8 TH] | 8GS- 295) _| 299 i | | | 326- 270° 
iin 7 295-210) 235-197) | 195 | 269- 195| 227- 185) 245- 235) 295- 199/ «|< 285 ~——Ss|«288- 225| 295- 239| 345- 275| 270- 218° 
86 l 195- 99) | 115 | 225 an {| ~6hY ha oe 


re, 


National Average, All Makes, March 31—$500-$430 

National Average, All Makes, March 24—$510-$430 

a hve Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
€ first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 

Where no prices are quoted, no car of make and model was offered during the period covered. 


Used Car prices in Cleveland, Indianapolis, Milwaukee, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 












Leggs 


Pe RS, BG's aan 















THE SAGA OF FIRST 
, 100 YEARS ON RUBBER 











s 
Chris Sinsabaugh 
. a> > ‘ . a 4 B 
oe CAS © Geeee © Gare) € uu 2 





Chapter LXVII—More About U.S. Motors 


Though Durant had formed and was expanding Gen- 
eral Motors, the merger idea would not die with Ben- 
jamin Briscoe. Hence it was not long before Briscoe 
scouted about for suitable material with which to or- 
ganize the United States Motor Co., another combina- 
tion that would make the promoter’s dream come true. 

Soon after the formation of General Motors, the 
Dayton Motor Car Co. was approached with an offer of 
$2,000,000 cash to join up with Durant’s General Mo- 
tors. The offer was refused for the reason that the Day- 
ton people thought they were better off paddling their 
own canoe. Later, when Briscoe got under way with his 
United States Motor Co., the Stoddard brothers heading 
the management of the Dayton concern, began to feel 
that the whole industry was destined to be controlled by 

eat combinations; so they accepted Briscoe’s offer of 

4,000,000 in preferred and common United States 
Motors stock. 

When finally organized, the United States Motors Co. 
included the Maxwell, Stoddard-Dayton, Courier, Co- 
lumbia, Brush, Alden-Sampson trucks and Gray Marine 
engines. Coming into the outfit later was the Thomas, 
manufactured in Buffalo. 

Current information had it that the Brady estate and 
the House of J. P. Morgan were the chief money in- 
terests back of United States Motors. Carll Tucker, 
son-in-law of Brady, was treasurer and Eugene Meyer 
was quite active in it, as was Davison of the Morgan 
company. The late Horace DeLisser of Ajax tire mem- 
ory was vice-president in charge of sales. Alfred Reeves, 
just retired as general manager after 25 years with the 
Automobile Manufacturers Assn. and its predecessors, 
was vice-president in charge of advertising. Ernest 
Coler, now of the Ruthrauff-Ryan agency in Detroit, 
was advertising manager. C. G. Stoddard and Jack 
Edwards were vice-president and chief engineer, re- 
spectively. 

Another on the payroll was a road tester and travel- 
ing mechanic unknown at the time but who was destined 
to make a distinct niche for himself in the industry was 
none other than Roy Peed, now vice-president of the 
De Soto division of the Chrysler Corp. Young Peed 
started with Maxwell-Briscoe in 1907 and stayed to the 
end. Roy even went so far as to drive Maxwells in dirt 
track races. 

All sales, purchasing and engineering departments 
were taken from the various constituent companies and 
installed in the huge United States Motors Building at 
61st Street and Broadway of Manhattan. This building 
had originally been built to house the Durland riding 
academy which in more ways than one proved to be the 
last stronghold of the horse in New Yerk. 


Financing Troubles 

Today many old-timers, Benjamin Briscoe of course 
included, remain firm in their belief that the later re- 
verses and the ultimate eclipse of U. S. Motors were due 
mainly to unfortunate circumstances and to “high 
finance” in which the management had no part. As an 
example of how the Wall Street princes of the period 
were apt to spite one another to the incidental detri- 
ment of innocent financial bystanders, the Briscoe- 
piloted U. S. Motor Co. is quite interesting, especially 
in the light of present-day regulations which, had they 
been in force in the days of U. S. Motors, might have 
kept the combine in the automotive picture. 

In the days in question, New York and Wall Street 
financiering was dominated to a considerable extent 
by two groups, one known as the Brady crowd, the 
other as the Morgan crowd. Both groups, it happened, 
were heavily interested in U. S. Motors. It also happened 
that both groups were involved in the affairs of New 
York transportation utilities in the course of which 
there arose between them bitter feeling when the 
Brooklyn Rapid Transit decided to operate the New 
York City-owned subway. The disagreement soon made 
itself felt in other matters. 

All these things happened at a time when the credit 
of the automobile industry had undergone considerable 
impairment. The so-called Brady crowd had loaned 
General Motors $15,000,000 to help it over a serious 
financial crisis. Bankers and money lenders generally 
were adversely influenced by a prevailing tendency to 
deplore the progress of the motor car industry rather 
than to encourage it. The car was supposed to ruin the 
country through the mortgaging of homes by prospec- 
tive dealers and buyers of cars. Many people regarded 
the automobile as an economic waste. Banks, which to- 
day consider automobiles one of their safest collaterals, 


ee Car Sales 


car sales in the District of Colum- 
bia are revealed in March statistics 
available through 
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THIS IS THE MAXWELL around which the United States Motor 
was built. Remember the distinctive brass strip running mores ‘the 
radiator? That really was not a trademark, but the front wall of a 
narrow expansion tank for cooling, the engine cooling system being 
of the thermo-syphon type, without the now universally used water 
pump. At the wheel is Benjamin Briscoe himself. 





ROY PEED, now vice-president of the De Soto division of Chrysler 
Corp., started his automobile career as a road tester for Maxwell. 
Part of his job as a traveling mechanic was to drive a Maxwell in 
dirt track races. 


did all they could to forestall the withdrawal of funds 
for automobile financing or purchasing. 

The indenture under which a $6,000,000 U. S. Motors 
bond issue had been created included a provision that 
should the assets of U. S. Motors, as shown by ap- 
praisal, ever fall below a certain percentage, the entire 
bond issue would become due and payable. 

The heavy involvement of General Motors, the gen- 
eral distrust which financial agencies instilled in the 
= mind regarding the security of the automobile 

usiness and other influences, were of course also felt 
by U. S. Motors. An appraisal firm was appointed and 
instructed to undertake an appraisal of U. S. Motors. 
This appraisal is supposed to have been done in a dras- 
tic manner, so as to bring the net worth of the com- 
pany down to a point where the indenture clause became 
operative. 


The stories had it that U. S. Motors owed but little 
more than $3,000,000 in excess of the bonds, that the 
Maxwell-Briscoe Motor Co., one of the constituent con- 
cerns, had earned a net of over $600,000 in its last 
operating years; despite these factors, receivers were 
appointed, the company was first reorganized and then 
passed out of existence. 


In dwelling at some length on the financial vagaries of 
Benjamin Briscoe’s U. S. Motor Co., I wanted to portray 
the contrast between business methods that are frowned 
upon today but which were considered at least “legal” 
during the creative stages of the automobile business. 
In Briscoe’s case, a somewhat different shuffling of the 
cards of fate could have produced results from which 
the motor industry might have drawn no little benefit. 
Who knows? 

But at any rate there still exists a Maxwell memory, 
for it was the Maxwell, which joined to the Chalmers 
later, became the stepping stone on which Walter Chrys- 
ler began his phenomenally successful career as head 
of his own business that developed into today’s Chrys- 
ler Corp. 

This is the sixty-seventh installment of Chris Sinsabaugh’s memoirs 


Succeeding chapters will appear in subsequent 
issues of AUTOMOTIVE News. 





| hit high levels, the D. C. govern- 
|}ment reports show. Consumption 


Show Gain in D.C. | in February amounted to 10,650,627 


WASHINGTON. — Record new | aggregate of February a year ago. 


Indicative of the vast gain in 
|motor transportation is the fact 
that local gasoline consumption 


the traffic now is three times greater than 


gallons, well ahead of the 9,879,169 | 


bureau. Titles for 3,487 new cars 
were issued in March against 1,823 
in February and 3,089 in March, 


1939. Titles issued during the first | 


three months of this year totaled 

7,240 compared with 6,948 in the 

corresponding period a year ago. 
Local gasoline consumption also 


it was in 1925 and twice the 1929 
total. 


Offers New Booths 


CHICAGO.—Binks Mfg. Co., 


an- 





nounces the production of two new 
low-priced booths for aprey painting 
/as an addition to its new Roche line. 


Ford of Canada 


Earnings Show 
Drop During °39 


MONTREAL. — Net profit of 


of Canada, Ltd. Earnings ar 
pared with $1.96 in 1938. 

Receipts from sales and other 
income, exclusive of investment jp. 
come, amounted to $43,734,289 
compared with $46,850,150 in pre. 
ceding year. Sales of automobile 
units, including shipments to sub. 
sidiaries, totaled 62,544, the cor. 
responding total for 1938 being 
69,164. The reduction in volume 


cipally in the domestic market, 
although it was pointed out that 
in excess of sales in the same 
period of 1938. 

W. R. Campbell, 
the directors’ report, states that 
the operating profit on the output 
of the Canadian factory and 
branches, including export ship. 
ments, was $1,334,299, a decrease 
of $633,447 from amount shown in 
1938. 

Profits of overseas 
companies increased from $3,081, 
984 in 1938 to $3,213,675 in 1939, 
Dividends received from 
companies amounted to $2,218,241. 


these companies at the end of 1939 
totaled $4,056,017, an increase of 
$827,057, after giving effect to the 
fall of approximately 5 percent in 
exchange rates in 1939. 

The company’s position with re- 
gard to working capital was indi- 
cated by current assets of $21, 
508,745 and current liabilities of 
$5,324,102. Working capital was 
$16,184,643 against $16,887,348 last 
year. Total assets of $68,698,491 
were shown, including investments 
in shares of subsidiary companies 
totaling $11,623,733, an increase of 
$1,396,200, and plant accounts of 
$35,120,624. 

Additions to the Canadian plant 
during the year, consisting prin- 
cipally of machinery, equipment 
and power producing facilities, re- 
sulted in expenditure of $1,765,619. 

Earned surplus increased by 
$1,353,610 to bring the total earned 






$1 a share were paid in equal 
quarterly installments, aggregating 
$1,658,960. 


Rockwell Named 


Timken Chairman 


CANTON, O.—Col. H. W. Alden, 
an original incorporator of Timken 
Detroit Axle Co., and chairman 
of the board since 1922, resigned 
at the annual stockholders’ meet- 
ing this week. 

Willard F. Rockwell was elected 
to succeed him. Col. Alden will 
continue as a director in charge of 
engineering. 

Walter F. Rockwell was elected 
president and S. W. Warner, of 
Detroit, secretary. Warner also 
will fill the office of comptroller 
with L. C. Haltug as assistant 
comptroller. 

Ralph H. Trese was elected 4 
vice-president. Other officers were 
re-elected. All are Detroit resi- 
dents. 


‘Black Apron’ Helps 
Cut Windshield Glare 
ST. LOUIS.—A device called “the 
shadow apron” has been developed 
by engineers of the St. Louis Pub- 
lic Service Co. which operates 
street cars and motor buses here, 
for incorporation in the companys 
new streamlined street cars and 
buses to eliminate windshield glare 
for night operation. The claim 1s 
made that it will give the motor- 
man or operator perfect vision 
through the front windshield when 
the interior is brightly lighted. 
Engineers who perfected it 
claims it to be more effective than 
when a curtain is pulled down at 
the back of the motorman and has 
an additional advantage in that it 
is always in place and does not 
interfere in any way with the 
| operator or passengers. An apron 
of black fabric extends on a frame 
from the base of the windshield 
backward toward the operator at 
such an angle that it casts a black 
shadow over the entire surface of 
the windshield which is set at an 
| angle of about 30 degrees. 












$3,012,570 is reported in the annualh 
statement of the Ford Motor (Cp, Bee 


equivalent to $1.81 a share com 


of sales, it is reported, was prin.# 
sales in last quarter of 1939 were} 


president, in 4 
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The aggregate surplus accounts of : 


surplus to $23,887,717. Dividends of F 
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the start. It was Carl M. 
Pn, retired advertising agency 
utive and now living in Pasa- 

Calif. who introduced Char- 
tp the dynamic Hugh Chalmers, 
fn president of the automobile 
spany bearing his name and 
ior of the movement to organ- 
an athletic club in Detroit. 
, Green and Hughes were 
ner newspaper men in Chicago, 
h having been a baseball editor. 


ING THE chronology of 
club in this DAC News anni- 
ary issue, one can trace the 
wth of an idea to its fulfillment 
‘av How, in 1913, such automo- 
+ industry leaders as Chalmers, 
ary B. Joy of Packard, Norval 
"Hawkins of Ford, Roy Chapin 
! Hudson, John Kelsey, of Kelsey 
ee] and Bill Metzger, first in- 
~ndent automobile distributor 
the industry and later the M 
E-M-F, started the ball rolling. 
‘We want a real club,” said Joy. 
ne only real club in town now 
the Pontchartrain Hotel bar.” 
ithe chronicler added that this 
mark caused good burghers as- 
mbled at the organization meet- 
le to laugh, yet they all realized 
. basic verity of the wisecrack. 
Ittook two years to organize and 
iid the present clubhouse, which 
sdesigned by Albert Kahn, who 
the architect-general of the au- 
Lmobile industry, and open it for 
hasiness. 
* * 

(LUB HISTORY shows that in 
ie 25 years there have been 13 
sidents who came from the 
wtomobile industry, some _ of 
om served two terms. Starting 
ith Chalmers in '15, other toga- 
arers have been: John Kelsey, 
tary B. Joy, W. E. Metzger, Wal- 
+ 0. Briggs of Briggs Body, H. 

Jewett of Graham - Paige, 
harles T. Fisher of Fisher Body, 
"Bois Young of Hupmobile, K. T. 
er of Chrysler, E. F. Fisher of 
isher Body, and William S. Knud- 
m of General Motors. On the new 
urd just elected are Marvin 
we and Harry Klingler, general 
mnager of Chevrolet and Pontiac, 
pectively. 


WHAT A glorious past the DAC 


se of Vat Dyes 
Is Predicted for 
Car Body Finish 


CINCINNATI. — Tests indicating 
2% possible application of vat dyes 
2 automotive finishes were re- 
uted before the American Chem- 
Society by Crayton K. Black, 
1 Pont company chemist, at the 
hucinnati meeting of the organiza- 
an Apr. 10. 
Vat colors are the fastest dyes 
own to science. The same char- 
‘teristics which make them so 
uable as textile colors may be 
ried over into the pigment field, 
*. Black told the society’s paint 
@ varnish section. Durability 
fblems in automobile colors, 
ticularly the need for greater 
ht fastness in tints, may be 
~~ by employment of dyes to 
certain gaps in our present 
of pigments,” he said. 
€ need for colors of greater 
ait resistance has been intensified 
‘advent of the so-called metallic 
° tht Dr. Black emphasized. 
" is type, aluminum powder 
laces & portion of the pigment 
ta tinting effect is obtained. 
colors with adequate light 
‘n ps2 full shades do not re- 
€m under these conditions. 


GeO ; 
vam OE M. SLOCUM, center, Ww 
inte -Yng in Los Angeles on Santa Fe Chief were met by “Slim” Barnard, 


motor editor of Los 


“Ager of Los Angeles 


(Continued from Page 1) 
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has! In its life it has been the 
center of civic activity. It has 
entertained and its members have 
listened to speeches in the club- 
house delivered by two presidents 
of the United States Teddy 


| Roosevelt and Woodrow Wilson. 


Edsel Ford put up the Prince of 
Wales, now the Duke of Windsor, 
when he visited Detroit several 
years ago, and another guest was 
Marshal Foch, supreme commander 
of the Allied forces during the 
first World War. It also is recorded 
that the late Charles M. Schwab, 
steel magnate, lunched there with 
Henry Ford to discuss war matters 
and that Schwab proposed, with- 
out it being accepted, that he and 
Ford play golf for an automobile 
a hole. 


* * + 
HUGH FERRY, Packard's treas- 
urer and secretary, is another 


anniversarist, celebrating 30 years 
on the payroll, which was duly cel- 
ebrated by his associates at a 
dinner at the Book-Cadillac. Which 
brought him into the limelight dur- 
ing the evening when his Horatio 
Alger-like climb up the business 
ladder was disclosed. 


Let it be known that Ferry 
“once was a newspaperman” as 
so many like to boast about. He 
started as a reporter on the Detroit 
Evening News and then discovered 
that a pressman was paid more 
money than a writing cub. So he 
quit the city room and became a 
journeyman pressman. 


Evidently that wasn’t his forte, 





HUGH J. FERRY, Packard’s secre- 
tary-treasurer, as he appeared in April, 
1910, when photo raphed at his desk 
on his first morning with Packard as 
assistant paymaster. This month Ferry 
celebrates 30 continuous years with 
Packard. 


for next we find him in a job at 
Packard assistant paymaster. 
Finances appealed to him and up 
and up he went until he landed in 
the responsible position he now 
holds. 


* * * 


CHAIRMAN of Packard’s board, 
Alvan Macauley, took for his text 
“Ask the Man Who Owns One” 
a month after Ferry became assist- 
ant paymaster. Macauley went there 
from the Burroughs Adding Ma- 
chine Co., became Packard presi- 
dent in 1916, piloted the Ship of 
State until 1939 when he became 
chairman of the board and Max 
Gilman was stepped up from gen- 
eral manager to president. 

Macauley celebrated his mile- 
stone in a quiet way. No dinners 
or receptions — just sitting in his 
office and receiving the congratu- 
lations of his friends and business 
associates. 





publisher of Automotive News, and Mrs. 


Angeles Examiner, left, and Steven S. Arnett, 
branch of Campbell-Ewald Co. 
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PRODUCTION 


2.5 MILLION CARS 


fra it 


3.6 MILLION CARS 


IN THIS PICTOGRAPH the bureau of labor statistics of the U. S 
ment and weekly payrolls in the automotive es 1929, 1937, 1938 an 
’ 


cars and trucks were assembled in 


third less than 1929. Averaged over 12 months, 
percent over 1938. 


manufacturing plants rose 


Distinguished 
“A distinguished edition, good 
copy from cover to cover, both 


advertising and editorial.” — John 

D. Biggers, president, Libbey- 

Owens-Ford Glass Co., Toledo, O. 
* * * 


Honey 

“I am impressed with the kind 
of job you are doing right along, 
but this Studebaker edition was a 
honey.” — Carl Matson, advertising 
manager, Libbey - Owens - Ford 
Glass Co., Toledo, O. | 


Milestone 

“Everyone here at Auto-Lite has 
shown a much greater than usual 
interest in your Studebaker Anni- 
versary number. It seems to me to 
be especially well handled and is 
bound to be one of those milestones 
that every now and then appears to 
make continued progressiveness in 
the automotive industry.” — G. H. 
England, advertising manager, 
Electric Auto-Lite Co., Toledo, O. 

od * oa 


Proud 

“We think the Studebaker Anni- 
versary number is one of the best 
we have seen, and we are proud of 
the fact we helped build a new 
Champion. We have hung several 
copies on the bulletin boards and 
from the responses and enthusiasm 
of our men, they too are proud of 
their small part in making auto- 
motive news.” — C. A. Woodhouse, 
vice-president, Michigan Bumper 
Corp., Grand Rapids, Mich. 

zs. «+ * 


A Champion 


“Congratulations on the Stude- 
baker Anniversary issue. It is a 
champion in and of itself. I was 
especially interested because I got 
out some special material for their 
50th Anniversary in 1902. Lord, how 
time does fly.’ — Marco Morrow, 
vice-president, Capper Publications, 


Inc., Topeka, Kans. 
* * *# 


Complete Job 


“The Studebaker Anniversary 
number of Automotive News is one 
of the most complete jobs of its 
kind that we have ever seen, and 
we feel that your organization is 
to be highly commended on its 
production. We feel quite proud of 
our long association with the 
Studebaker organization and that 
we were given the opportunity to 
participate in this anniversary 
celebration tribute.” — F. H. Riggs, 
vice-president, Amherst Fuel Co., 
Charleston, W. Va. 

* 


* 


Fine 

“The Studebaker Anniversary 
number of Automotive News is 
such an exceptionally fine piece of 
work that I have to drop you a 
line and congratulate you on it. 
This I do most sincerely.” — Hugh 
H. C. Weed, vice-president Carter 
Carburetor Corp., St. Louis. 

* f + 


High Quality 

“We want to express our con- 
gratulations upon the editorial ex- 
cellence of the special AUTOMOTIVE 
News supplement which celebrates 
the Studebaker Champion’s first 
birthday. We believe that the high 
quality of this issue is thoroughly 
‘in tune’ with the high quality of 
Studebaker’s accomplishment, and 


46 PERCENT 


67 PERCENT 


1939 than in 
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Praise for AN’s Studebaker Section 





‘One Better’ 


“Adcrafters George Slocum, pub- 
lisher, Chris Sinsabaugh, editor, 
and the staff of Automotive News 
have turned out another masterly 
issue of their publication honoring 
Studebaker on their 88th anniver- 
sary, and the first birthday of their 
Champion Model. We have come to 
expect the unusual from the AUTo- 
MoTivE News, but they keep on 
showing us ‘one better’ until it is 
impossible to predict what they 
will accomplish next. Their Stude- 
baker edition, dated Mar. 30, cer- 
tainly gives the entire trade paper 
publishing field something to shoot 
at, and we can also include many 
of our topnotch national maga- 
zines. Illustration, editorial content 
and layout are all excellent.” — 
The Adcrafter, Adcraft Club of 
Detroit. 





that, in our opinion, is saying a 
lot.’ — Jerome J. Crowley, adver- 
tising manager, O’Brien Varnish 
Co., South Bend. 


Splendid 


“I have just had an opportunity 
of looking through the Studebaker 
Anniversary number of the AUTo- 
MoTivE News, and I want to con- 
gratulate you on the splendid way 


Pontiac Working 
On New Exhibit 
For N. Y. Fair 


PONTIAC.—Featuring Pontiac’s 
World’s Fair exhibit will be a full- 
size, full-weight Pontiac chassis 
rotating end-over-end while sus- 
pended from mirrored pylons. 


The exhibit is the work of J. H. 
Baker, head of Pontiac’s chart and 
display department, and his crew 
of assistants. Their responsibility 
also is the exhibit’s “book” motor 
which is split lengthwise into three 
parts which open and close like 
the leaves of a book as the motor 
rotates on a base. 


Pontiac also will display in Gen- 
eral Motors’ Streets of the Future 
its regular line of sixes and eights. 
When the 2,000,000th Pontiac comes 
off the assembly line early in June 
it is slated for a prominent position 
in the exhibit. 


Ill. High Court Puts Ban 
On ‘Stranger Picketing’ 


CHICAGO. — Upholding a ruling 
by lower courts, the Illinois su- 
preme court has just banned 
“stranger picketing.” The decision 
was handed down in the case of a 
Chicago beauty parlor operator, 
but the procedure of picking auto- 
mobile establishments where no 
dispute with employes is involved 
has been in vogue also. 


The case, upon which the su- 
preme court’s decision is based, 
had its origin with an injunction 
entered by the beauty parlor op- 
erator asking that pickets be re- 
moved from in front of his 
premises. A petition by the Ameri- 
can Federation of Labor sought a 
dismissal of the injunction, but the 
court refused. 


100 PERCENT 
Oo o 






68 PERCENT 


68 PERCENT 


. department of labor shows production, employ- 
1939. Approximately 
with the total 1939 output one-fourth less than in 1937 and one- 
the number of workers employed in the automobile-assembly and parts- 
The average weekly payroll also increased sharply over the previous year. 
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WEEKLY PAY ROLLS 






















$8,740,000 62 PERCENT 


6566 é 


$12,280,000 87 PERCENT 





1,100,000 more passenger 


in which the Studebaker 88th An- 
niversary has been handled. Not 
only have the Studebaker products 
been properly displayed and de- 
scribed, but the splendid Stude- 
baker men who are behind these 
products certainly impress your 
readers. I have been greatly im- 
pressed by the splendid progress 
of the Studebaker Corp., and the 
reasons why this progress has been 
possible is plainly portrayed in 
your newspaper.’’—Adrian D. Joyce, 


president, Glidden Co., Cleveland. 
* * * 


W ell-Deserved 


“Congratulations to AUTOMOTIVE 
News for another fine publishing 
effort — this time the Studebaker 
Anniversary number. Of impor- 
tance was the fact that the auto- 
motive industry grasped the oppor- 
tunity to publicly extend well-de- 
served praise and appreciation to 
Studebaker for its outstanding 
record and contributions to the 
industry.” B. N. MacGregor, 
general manager, Packard Electric 
Div., Warren, O 

. * * 


Interesting 


“The special Studebaker edition 
was received and is very interest- 
ing.’—Herbrand Corp., Fremont, O. 

a * * 


W ell-Pleased 


“Our organization and Marlin- 
Rockwell were very well pleased 
with the M-R-C Ballbearing ad 
which we had in your special 
Studebaker edition recently.”— 
Griffith & Rowland, advertising, 
Jamestown, N. Y. 

* 


* * 


Happy 

“The special Studebaker edition 
is a very fine one and we are 
happy to be represented in its 
pages.” — National Cylinder Gas 
Co., Chicago. 


b You will find that d 


New York has more to 
offer when you make 
your home at the 
Savoy-Plaza 


Special 
World’s Fair 


Summer Rates 
Single from $5 Double from $7 
Air-conditioned rooms available 


Subway to World's Fair at the Door 


Henry A. Rost, Managing Director 
George Suter, Resident Manager 
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b d 
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Overlooking 
Central Park 
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b 
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FHiFTH AVENUE . Sith TO S¢th STS. + NEW YORK 


Chicago Representative 
JAMES K. GUTHRIE 
1 LaSatie Sr.— Centra. 6678 














QUIZ 


FOR PROFIT MINDED DISTRIBUTORS 
PNAS) OFA it 


&& 7 

How many questions can { _ 

you answer correctly?” = 
SAYS Ne 


PROF. QUIZ 


electric sign. Your flexible, friendly contract with 
Studebaker gives you such a line—and more time| © 


from t! 






the wai 





LISTEN TO THE ORIGINAL PROF QUIZ 
PRESENTED BY TEEL LIQUID DENTIFRICE 
FRIDAY C.B.S., 7:30 EST., 6:30 CST. 





Q. Which line is making the fastest rate of progress 
in the industry? 





A. The line that had a 104G gain in 1939 as against to concentrate on your business. Thoma 
the industry’s 40.3%. The line that had the biggest 37s 
January and February in its history in 1940—and @Q. Which line has won top gas economy honors port 
that last year exceeded every other December, consistently? every 


ployed 


November and October. 2049 upstanding new 
dealers have signed the Studebaker franchise in 


A. The line that swept the boards in this year’s} = Wa 


Gilmore- Yosemite Economy Sweepstakes—its three 


Genessi 


e THO 
the past 15 months. The fast-moving Studebaker cars took first in their three price classes, besides | #5, 
line of passenger cars, commercial cars and trucks. finishing first, second and third in the Sweepstakes - = 


edged 


with official A.A.A. averages of 29.19, 24.72 and city ar 
23.40 miles per gallon. That line is Studebaker | “ert 
—and the cars are the Studebaker Champion, the | or’ tha 


howeve 


Studebaker Commander and the Studebaker | export 


Q@. Which line offers you the most complete cover- 
age of all available prospects? 


A. The line that includes the most sensational new — 
lowes‘ price car in 10 years—that also includes the President. — 
top-ranking quality cars in the next two higher einer 
price fields—that gives you buses, commercial @Q, Which line is designed by an independent fo riders 
cars and trucks in a full range of sizes and prices. please independent-minded dealers? this 


ine i ker—well the ‘‘head”’ 

That line is Studebaker—well named A. The line that dealers handle without intrusive percen 
° Cars a 
factory interference—the line that gives dealers the} “res 
right to do business their own way—the line that’s on ae 
(Se 


line of 1940. 


Q@. Which line enables you to make just one invest- 
ment and deal with just one factory? 


built by America’s friendliest factory—the money: 
making Studebaker line. Write today for an analysis 
of Studebaker possibilities in your territory. No 
obligation. Address Paul G. Hoffman, President 
The Studebaker Corporation, South Bend, Indian@: 


A. America’s only complete coverage line. You pay 
just one overhead. You carry just one line of parts. 
You advertise just one name. You buy just one 








